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TWO  NEW  WAYS 
TO  KEEP  YOUR  PROFITS  FLOWING 

(From  Timotei,  naturally!) 


Sales  of  Timotei  have  doubled  since  last  year's  relaunch  - 
pretty  impressive  we're  sure  you'll  agree.  Now  there  are  tivo  more 
compelling  reasons  for  this  growth  to  continue. 

Timotei  Minerals  is  afresh,  invigorating  unisex  shampoo  which 
is  specifically  designed  to  bring  more  men  into  the  premium 
beauty  shampoo  sector. 


Timotei  Rich  Replenishing  Conditioner  with  Almond  Milk 
is  aimed  specifically  at  women  and  brings  a  big,  trusted  brand 
name  to  the  fast  growing  and  profitable  intensives  sector. 

Backed  by  a  £2.8  million  national  media  spend,  starting  July , 
these  two  new  products  will  ensure  that  Timotei  sales  just  keep 
on  growing,  naturally! 
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Community  pharmacists  have,  of  late,  been  so  involved 
with  problems  in  their  own  area  of  practice  there  is  a 
danger  that  other  influences  in  the  pharmaceutical  world 
may  pass  them  by. 

How  many  employers  of  pharmacy  students  during 
vacations  are  aware  that  the  three  academic  terms  will 
soon  become  two  15-week  semesters,  the  first  running  up 
to  Christmas  and  the  second  starting  mid-Febraury? 
There  is  also  a  "hidden  agenda"  —  the  possibility  of 
squeezing  three  semesters  into  a  year  to  facilitate  a 
two-year  degree  course.  While  students  on  a  slim  grant  or 
large  loan  might  go  along  with  this,  there  would  be 
resistance  from  academic  staff  to  the  inevitable  disruption 
of  research  and  increased  pressure  on  tutors. 

Academics,  too,  have  faced  a  squeeze  on  their  "global 
sum".  Until  recently,  the  pharmacy  course  has  been 
placed  in  an  academic  subject  category  (ASC),  which 
classes  it  as  a  subject  of  professions  allied  to  medicine 
(SPAM).  Subjects  in  this  category  receive  on  average  10 
per  cent  less  funding  than  subjects  in  the  basic  science 
ASC.  Pressure  from  the  Royal  Pharmaceutical  Society  and 
the  heads  of  schools  means  that  from  1994-95,  pharmacy 
is  likely  to  be  regrouped  and  courses  better  funded. 

These  concerns  and  others  were  recently  aired  at  the 
Numark  Convention  by  Professor  Kelvin  Chan,  head  of 
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the  School  of  Pharmacy  at  Liverpool  John  Moores 
University.  Are  schools  of  pharmacy  producing  the  right 
type  of  graduates?  he  asked. 

His  conclusion  is  that  students  are  not  fully  trained  in 
the  undergraduate  course  to  take  on  the  extended  roles 
identified  in  the  Nuffield  Report.  Graduates  are  essentially 
all-rounders  with  good  scientific  background  and  ready  to 
be  moulded  into  the  disciplines  of  their  chosen  career 
path.  A  consequence  of  this  view  is  that  there  will  be  a 
need  for  considerable  further  vocational  training.  With 
the  move  to  a  service-related  payment  system  in  the 
community  sector,  if  you  do  not  have  the  expertise  you 
will  not  get  the  money. 

The  foundations  for  gaining  that  expertise  are  already 
in  position.  The  Society  has  promoted  the  College  of 
Pharmacy  Practice,  the  Department  of  Health  has  funded 
the  Centre  for  Postgraduate  Pharmacy  Education  and 
most  schools  of  pharmacy  offer  postgraduate  diploma  and 
MSc  courses.  A  generation  of  graduates  is  entering  the 
profession  who  expect  to  have  to  undertake  further 
training,  if  only  because  the  competition  for  jobs  is  likely 
to  become  stiffer.  Although  there  has  been  something  of  a 
U-turn  over  the  number  of  students  accepted  on  to 
courses,  vacancies  in  the  community  sector  face  a  decline. 
Community  pharmacists  would  do  well  to  take  note 
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Some  support  for  loW  but 
other  LPCs  hold  fire 


Reaction  has  been  mixed  to  the  Isle 
of  Wight  Local  Pharmaceutical 
Committee's  call  for  the 
Company  Chemists  Association 
to  replace  its  nominee  with  a 
non-Boots  employee  (C&D  last 
week  plO'14). 

While  some  LPCs  expressed 
support  for  the  move  and  an 
understanding  of  the  frus- 
trations felt  by  the  IoW 
Committee,  all  are  holding  fire 
on  repeat  action.  Other  LPCs 
expressed  doubts  about  the  need 
for  such  a  move. 

Michael  Oliver,  secretary  of 
the  CCA,  told  C&D  that  he  had 
received  the  letter  and  had 
circulated  it  to  the  Association's 
members.  He  was  now  waiting 
for  their  comments  and,  in  the 
meantime,  did  not  feel  able  to 
comment  specifically  on  the 
situation. 

Jeremy  Clitherow,  secretary  of 
Liverpool  LPC,  said  he  fully 
supported  Wally  Dove.  The 
distribution  of  Boots  leaflets 
through  post  offices  was  the 
"thin  end  of  the  wedge",  he  said, 
adding  that  he  could  not 
understand  why  it  had  not  been 
challenged  through  the  Society's 
service  committees. 

Despite  a  heavy  presence  of 
Boots  employees  on  the  LPC, 
Liverpool  had  no  plans  to  follow 
the  IoW's  lead. 

"It  is  early  days,"  said  Mr 
Clitherow,  "but  we  can't  have 
different  rules  for  different 
players." 

Noel  Baumber,  secretary  of 
Lincolnshire  LPC,  said  he 
doubted  if  he  would  be  following 
the  IoW's  "militant"  lead:  "It  is 


more  useful  to  involve  people  in 
discussion  rather  than  to  exclude 
them." 

He  said  the  fact  that 
community  pharmacists  all 
represent  vested  interests  is  a 
limiting  process  on  any 
democratic  committee,  as  long 
as  there  are  companies  like  Boots 
who  are  trying  to  gain  a  larger 
share  of  the  market. 

Michael  Levitan,  secretary  of 
the  Middlesex  Pharmaceutical 
Group,  said  there  were  Boots 
representatives  on  three  of  the 
five  committees  in  his  area  but 
there  had  been  no  reported 
problems  to  date. 

There  had  been  some  feedback 
from  independent  contractors 
upset  by  the  Boots  leaflet 
distributed  through  post  offices, 


but  Mr  Levitan  felt  it  was  up  to 
the  Society  to  decide  if  there  had 
been  any  improper  behaviour, 
not  the  LPCs. 

David  Plumb,  PSNC's  regional 
representative  for  Wessex,  was 
also  unaware  of  any  other 
problems  in  his  area.  Hampshire 
LPC,  with  two  Boots  CCA 
nominees,  will  be  discussing 
their  stance  at  their  next 
meeting. 

Because  Boots  were  going 
public  with  policies  that  put 
them  at  odds  with  other  con- 
tractors their  position  on  an  LPC 
could  be  somewhat  compromised, 
he  said. 

"It  would  be  most  unfortunate 
if  we  were  to  split  Boots  off." 

Dennis  Millington,  secretary 
of  Devon  LPC,  also  has  no  plans 


for  similar  action.  "Surely  the 
whole  point  of  a  democratic 
committee  is  to  have  members  of 
all  points  of  view.  We  air  our 
feelings  quite  openly  at  our 
meetings." 

•  Michael  Levitan  is  among 
speakers  at  a  meeting  of  the 
Pharmacy  Support  Group  on 
June  16.  He  will  be  joined  by  PSG 
chairman  Hemant  Patel,  Ben 
Zatland,  vice-chairman  of  the 
Middlesex  Group,  and  Adrian 
Korsner,  chairman  of  Barnet 
LPC. 

The  topic  is  "Viability  of 
London  pharmacies".  The 
meeting  will  be  held  at  the 
Harrow  Hotel,  Pinner  Road, 
Harrow  (7.45pm  for  8.15pm). 
For  more  information  call 
081-743  3674  or  081-969  1657. 


Health  food  shops  found  wanting 


Health  food  shops  "can  be 
anything  but",  according  to  the 
latest  issue  of  the  Consumers' 
Association's  magazine  Which? 
Way  to  Health  (June  1993). 

A  typical  basket  of  food 
revealed  many  fatty  and  sugary 
products  while  others  lacked 
nutritional  labelling,  the 
magazine  found.  A  survey  of  the 
advice  given  in-store  also 
identified  room  for  improvement. 

Five  anonymous  researchers 
visited  50  different  health  food 
shops  in  England  and  Scotland  to 
check  on  the  nature  of  the  advice 
given.  Questions  included  the 
caffeine  content  of  guarana,  the 
likelihood  of  a  link  between 
vitamins      and  intelligence, 


homoeopathic  remedies  and 
aromatherapy  during  pregnancy. 

While  most  shops  gave  sensible 
advice  on  the  question  of 
vitamins  and  intelligence,  results 
were  less  impressive  in  other 
areas,  the  CA  found.  On  the 
question  of  guarana,  four  shops 
said  it  did  not  contain  caffeine, 
five  were  unsure  and  only  one 
said  they  thought  it  did. 

While  all  the  shops  visited  were 
aware  of  the  possible  dangers  of 
some  essential  oils  if  used  during 
pregnancy,  advice  about  which 
oils  to  avoid  differed,  partly 
because  the  leaflets  from  different 
essential  oil  suppliers  were 
inconsistent. 

More  training  could  be  the  key 


to  improving  services,  the  article 
concluded:  "It  is  probably 
unreasonable  to  expect  every 
member  of  staff  to  be  trained. 
But  we  would  like  to  see  at  least 
one  fully  trained  member  of  staff 
in  every  health  food  shop." 

Holland  &  Barrett,  whose 
stores  were  among  those 
surveyed,  said  that  they  ran 
"comprehensive  training  pro- 
grammes". 

Holland  &  Barret  shops  were 
the  most  expensive  places  to  buy 
a  basket  of  muesli  ingredients, 
while  independent  health  food 
stores  were  the  cheapest  — 
beating  even  supermarkets  on 
price,  according  to  shoppers  for 
Which?  Way  to  Health. 


Tenners  from  heaven 

MM), 


When  Mr  Woods,  owner  of 
Market  Pharmacy  in  Farnworth, 
drove  through  what  he  thought 
was  an  accident  last  Tuesday,  he 
had  no  idea  how  much  money  it 
would  eventually  cost  him. 

James  Woods,  Mr  Woods'  son, 
left  home  at  8.55am  with  a  carrier 
bag  full  of  money  to  take  to  the 
bank.  The  bag  contained  over 
£4,000,  said  Mr  Woods. 

James  placed  the  bag  on  the 
roof  of  his  car  as  he  climbed  in, 
and  then  drove  off,  forgeting  the 
bag.  The  five  and  ten  pound  notes 
fluttered  down  the  road  as  James 
drove  off,  causing  chaos  as 
everyone  in  the  rush  hour 
thought  Christmas  had  come 
early. 

When  Mr  Woods  left  home 
shortly  after  his  son,  he  drove 
past  what  he  thought  was  an 
accident,  not  realising  that  it  was 
his  money  causing  the  hold-up. 

Mr  Woods  later  returned  to  his 
pharmacy  at  1pm  to  discover  the 
truth  —  his  £4,000  was  missing. 
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All  triazolam  licences  have  been  revoked 


Minister  for  Health  Dr  Brian 
Mawhinney  has  revoked  all 
licences  for  triazolam  products, 
including  Halcion. 

"Triazolam  products,  which 
were  available  for  the  treatment 
of  insomnia  betwen  1978  and 
1991,  will  remain  withdrawn,"  Dr 
Mawhinney  announced  on  June 
9,  as  C&D  was  closing  for  press. 

On  advice  from  the  Committee 
on  Safety  of  Medicines,  licences 
for  Halcion  were  suspended  in 
October  1991  on  grounds  of 
safety.  All  triazolam  products 
were  withdrawn  from  the  market 


2,000  script 
threshold 
still  stands 

As  next  Tuesday's  plenary 
meeting  on  pharmacists' 
remuneration  approaches,  it  is 
understood  that  the  Department 
of  Health  has  tabled  some 
alternatives  to  its  original  offer, 
but  that  the  2,000  prescription 
threshold  for  the  professional 
allowance  has  not  been 
withdrawn. 

Chairman  of  the  Pharmaceutical 
Services  Negotiating  Committee 
David  Sharpe  says  he  "being 
dogmatic  and  not  moving  up 
from  a  1,000  threshold". 

However,  he  is  warning 
contractors  that  they  are  going  to 
have  to  accept  that  there  will  be 
a  threshold  if  a  professional 
allowance  is  to  be  introduced. 

If  every  pharmacy  was  eligible, 
there  would  be  a  disproportionate 
increase  in  remuneration  for 
smaller  contractors.  Apart  from 
being  unacceptable  to  the  DoH,  it 
would  not  go  down  well  with 
middle  ranking  and  larger 
dispensing  pharmacies. 


A  local  solicitor's  secretary 
witnessed  the  scene  and  took 
down  17  registration  numbers  of 
the  cars  present.  However,  Mr 
Woods  has  only  managed  to  get 
£1,400  back  and  now  does  not 
anticipate  retrieving  any  more. 
The  loss  is  not  expected  to  be 
covered  by  his  insurance. 

The  police  are  still  looking  for 
one  man  who  was  driving  a 
Shogun  at  the  scene.  As  people 
were  gathering  up  the  money 
from  the  street,  he  went  among 
them  telling  them  that  the 
money  was  his  and  they  duly 
handed  it  to  him.  It  is  estimated 
that  this  man  has  got  awav  with 
about  £2,500. 

Mr  Woods  said  that  he  is  not 
going  to  punish  his  son  for  what 
happened.  He  believes  that  it  is 
punishment  enough  to  have  lost 
all  the  money  and  "have 
everybody  in  the  world  know 
about  it".  The  news  had  travelled 
as  far  as  the  national  press  by 
Wednesday  morning. 


at  that  time,  pending  proceedings 
to  revoke  the  licences. 

Dr  Mawhinney  says  the  three 
bodies  which  heard  repre- 
sentations from  Upjohn  in 
support  of  Halcion  gave  the 
Department  of  Health  conflicting 
advice.  In  particular,  a  panel 
appointed  by  the  licensing 
authority  concluded   that  the 


Dr  Brian  Mawhinney,  the  health 
minister,  told  the  Commons  on 
Tuesday  that  the  Government 
was  seeking  to  replace  "in- 
discriminate subsidies"  for 
pharmacy. 

But  he  insisted  that  it  did  not 
have  "some  sort  of  hidden  agenda 
to  close  pharmacies". 

Dr  Mawhinney  stressed  that  in 
seeking  to  move  away  from 
indiscriminate  subsidies,  the 
Government  was  acting  in 
accordance  with  recommen- 
dations made  by  the  influential 
Commons  Public  Accounts  Com- 
mittee -  -  "the  watchdog"  of 
taxpayers'  money. 

He  told  Mr  Patrick  Cormack 
(Con),  who  referred  to  rumours 
in  many  parts  of  the  country  that 
the  Government  had  "evil 
designs  on  pharmacies",  that  he 
could  give  a  categorical 
assurance  it  was  not  true. 

Dr  Mawhinney  refused  to 
estimate  the  number  of 
pharmacies  likely  to  open  or 
close  in  the  next  three  years 
on  the  grounds  that  they  were 
independent  commercial 
businesses  which  could  be 
affected  by  a  variety  of  factors. 

Mr  Peter  Hardy  (Lab) 
protested  that  the  Government's 
policy  would  result  in  a  large 
number  of  pharmacies  being 
severely  penalised. 

"Many  hundreds  of  them  are 
now  in  peril,"  he  said. 

Mr  Hardy  warned  that  in  the 
event  of  large  scale  closures 
taking  place,  additional  burdens 
would  fall  on  family  doctors, 
particularly  in  the  least  well 
populated  areas. 

Dr  Mawhinney  retorted  "you 
are  quite  wrong".  He  explained 
that  the  negotiations  between 
officials  of  the  Department  of 
Health  and  representatives  of  the 
pharmacists  were  proceeding  "in 
a  constructive  way". 

Dr  Mawhinney  reaffirmed  the 
Government's  commitment  to 
protect  essential  small 
pharmacies. 

Mr  Roger  Sims  (Con) 
emphasised  the  importance  in 


benefits  of  the  drug  outweighed 
the  risks. 

"The  licensing  authority  had 
not  accepted  the  conclusions  of 
the  panel  and  is  not  reassured  of 
the  safety  of  triazolam." 

Dr  Mawhinney  gave  the  news 
when  replying  to  a  question  put 
in  the  Commons  by  Amber  Valley 
MP  Phillip  Oppenheim. 


ensuring  that  pharmacies  were 
easily  accessible  in  suburban 
areas  as  well.  He  suggested  that 
patients  could  make  more  use  of 
local  pharmacies  in  healthcare 
matters  and  that  there  was 
considerable  potential  for 
pharmacists  to  play  an  expanded 
role  in  local  healthcare. 

Dr  Mawhinney  said  the 
Government  attached  importance 
not  only  to  maintaining  essential 
small  pharmacies  in  rural  areas 
but  suburban  areas  as  well, 
particularly  on  housing  estates 
which  were  some  distance  from 
main  shopping  centres. 

It  was  because  the  Govern- 
ment recognised  that  pharmacies 
had  a  "value-added  health  role" 
that  it  was  negotiating  the 
introduction  of  a  professional 
allowance. 

Dr  Mawhinney  stated  that 
during  the  past  ten  years,  the 
number  of  pharmacies  had 
increased  by  9  per  cent  and  the 
total  number  of  pharmacists  by 
13  per  cent. 

The  Government  wanted  to 
emerge  from  the  negotiations 
with  the  PSNC  with  a  stronger 
range  of  pharmaceutical  advice 
being  available  to  patients. 

He  said  "I  would  deplore  any 
attempt  by  anyone  to  try  to 
gain  advantage  during  the 
negotiations  by  scaring  members 
of  the  public  unnecessarily." 

In  the  House  of  Lords,  Lord 
Walton  of  Detchant  asked 
whether  the  Government  had 
withdrawn  the  remuneration 
proposals  put  to  the  PSNC  in  a 
letter  dated  March  12,  1991,  and, 
in  particular,  the  2,000  pres- 
criptions per  month  qualification 
for  the  payment  of  the  new 
professional  allowance. 

Baroness  Cumberlege,  junior 
health  minister,  replied: 
"Discussions  are  continuing 
with  the  PSNC  about  the  long 
term  pay  arrangements  for 
community  pharmacists.  In  the 
light  of  those  discussions,  the 
two  parties  can  return  to  the 
question  of  the  pay  offer  for 
1993-94." 


ood  is  new 
;ident 

Nicholas  Y\  has  been  elected 
president  ol  th  Royal  Pharma- 
ceutical Societ;  He  served  as 
vice-president  lasi 

The  new  vice-pi  -.'dent  is 
council  member  Ann  Lewis,  and 
William  Darling  has  been 
re-elected  to  the  post  of  treas  urer. 

Virginia  tips 
MPs  the  wink 
on  pharmacy 

Health  Secretary  Virginia 
Bottomley  has  written  to 
Conservative  MPs  "clarifying  the 
Government's  position  regarding 
community  pharmacies",  giving 
paragraphs  for  use  in  answering 
constituents'  letters. 
Her  main  points  are: 

•  The  Goverment  and  the 
profession  agree  that  the  current 
arrangements  for  paying  pharma- 
cists need  improvement.  They 
also  agree  on  the  principles 
which  should  underpin  any  new 
system.  It  should  remunerate 
pharmacists  fairly;  payment 
should  reflect  and  reward  the 
development  of  their  wider 
professional  role;  and  it  should 
provide  an  incentive  to  improve 
cost-efficiency. 

•  The  Government  is  negotiating 
with  the  PSNC  the  details  of  how 
the  new  system  would  work  and 
on  the  necessary  transitional 
arrangements.  The  issues  are 
complex  and  will  take  time  to 
resolve.  But  relations  with  the 
PSNC  are  constructive  and 
progress  is  being  made.  At  the 
most  recent  negotiating  meeting, 
it  was  agreed  at  the  PSNC's 
request  to  allow  an  extra  year  to 
ease  the  transition  to  the  new 
system. 

•  The  Government  sees  it  is 
important  to  support  essential 
small  pharmacies  in  rural  and 
other  areas  where  access  is 
difficult.  It  will  strengthen  the 
existing  essential  small  phar- 
macies scheme  as  necessary  to 
ensure  that  a  service  available  to 
all  is  maintained. 

•  It  is  not  part  of  Government 
policy  to  put  any  pharmacy  out  of 
business.  It  wants  a  system 
which  is  fair  to  pharmacies,  fair 
to  the  public  and  fair  to  the 
taxpayer. 


•  Allergan: 

Contrary  to  our  report  last  week, 
Allergan  say  that  during  their 
representations  to  the  Monopo- 
lies and  Mergers  Commission 
inquiry  on  the  pricing  of  contact 
lens  products,  they  strongly 
backed  the  status  quo,  that  sales 
of  such  items  continue  to  be 
made  by  health  professionals 
such  as  pharmacists  and 
opticians. 


'Indiscriminate 
subsidies'  will  go 
says  MoH 
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customers  it's  more  than  just  a  pain. 
Its  an  irritation^ 


x 


1  '"*s^ 


Mi 


1 


Household  detergents,  perfumes,  nickel  in  jewellery,  insect  bites  can  all  cause  painful  skin 
irritations,  including  allergic  and  irritant  contact  dermatitis.  And  you  can't  recommend  a  more 
effective  treatment  for  these  conditions  than  1%  hydrocortisone. 

Hc45,  the  leading  OTC  1%  hydrocortisone,  is  a  non-greasy  cream  that  reduces  the  redness 
and  swelling  of  irritated  skin.  It  also  relieves  itching,  soothes  and  calms  the  soreness  of  the  skin 
and  promotes  healing. 

Research  also  shows  that  customers  follow  your  directions  and  use  Hc45  correctly'.  As  you 
know,  proper  use  means  twice  a  day  for  seven  days  or  less.  In  between  those  treatments,  generous 
application  of  Cream  E45  can  provide  extra  soothing  relief. 

No  wonder  Hc45  is  recommended  more  than  any  other  OTC  hydrocortisone  cream.  And 
no  wonder  we  see  Hc45  as  an  essential  part  of  the  complete  skin  care  programme  provided  by  the 
E45  range.  For  detailed  information  on  Hc45 

and  the  full  range  of  E45  products,  contact:   Hydrocortisone  cream 

Crookes  Healthcare  Limited,  Nottingham  NG7  2LJ.  |  vPliBHy ' 


REDUCCS  INFLAMMATION  ,  „, 

AND  CALMS  IRRITATED  SKIN        I  /; 


CTIVE  TREATMENT  FOR  INFLAMED  &  IRRITATED  SKIN 


REFERENCE:  1.  Mortin  Homblin  Resected,  The  Purposing  of  OTC  Hydrocortisone,  Jonuory,  1990  PRODUCT  INFORMATION:  Hc45:  Smooth  while  creom  containing  hydrocortisone  ocetote  BP  1%  w/w.  Uses:  For  the  relief  of  irritant  contact 
dermatitis,  allergic  contact  dermatitis  ond  insect  bite  reactions  Dosage  and  administration:  Apply  sparingly  to  a  small  area,  once  or  twice  a  day,  for  a  maximum  of  7  days.  Contra-indications,  warnings  etc:  Hc45  should  not  be  used  on  the 
eyes  or  face,  the  ano-gemtal  area  or  on  broken  or  infected  skin,  including  impetigo,  cold  sores,  acne  or  athlete's  foot.  The  product  should  not  be  used  in  pregnancy  or  in  children  under  10  years  without  medical  advice  Package  quantity:  Tube 
containing  15g.  RSP:  £2  29,  Legal  category:  P.  Produd  licence  number:  PL  0327/0039.  Cream  E45:  White  bland  emollient  cream  which  contains  white  soft  paraffin  BP  14.5%  w/w,  light  liquid  paraffin  Ph  Eur  12.6%  w/w  ond  hypoallergenic 
anhydrous  lanolin  1 .0%  w/w.  Uses:  foi  the  symptomatic  relief  of  dry  skin  conditions,  where  the  use  of  on  emollient  is  indicated,  such  as  flaking,  chapped  skin,  ichthyosis,  traumatic  dermatitis,  sunburn,  the  dry  stage  of  eczema  and  certain  dry 
coses  of  psoriasis  Dosage  and  administration:  Apply  to  the  affected  port  two  or  three  times  doily  Contra-indications,  warnings  etc:  Cream  E45  should  not  be  used  by  patients  who  are  sensitive  to  any  of  the  ingredients  Package 
quantities:  Tubes  containing  50g  Tubs  containing  1 25g  and  also  500g  RSP:  Tube  50g  £1  60.  Tub  1 25g  £3.20  Tub  500g  £7.55  Legal  category:  GSL.  Product  licence  number:  PL  0327/5904.  Crookes  Healthcare  Ltd.  Nottingham  NG2  3AA. 


Branded  generics  do  not 
find  favour 


Manufacturers  of  branded 
generics  are  making  a  great  deal 
of  money  at  the  expense  of  the 
taxpayer  and  there  is  a  case  for 
the  Government  to  de-list  them, 
said  Ml  1  Pharmaceuticals' 
purchasing  director  last  week. 

Christopher  Rawstron  told  a 
conference  on  "The  global 
generics  explosion  —  the  best  (or 
worst?)  is  yet  to  come"  that 
full-line  wholesalers  in  the  UK 
generally  did  not  like  branded 
generics. 

"Suppliers  try  to  slide  them  in 
as  though  they  were  ethicals  with 
a  12.5  per  cent  profit  margin  and 
expect  us  to  give  our  usual  ethical 
settlement  discount  to  our 
customers.  But  as  they  are  priced 
below  the  ethical,  we  suffer 
smaller  profits  and  all  the 
many  disadvantages  of  range 
multiplication  —  with  all  the 
extra  costs  of  handling  several 
slow  sellers  instead  of  one  or  two 
fast-selling  products,"  he  said. 

Pharmacists,  too,  hated 
unnecessary  stock  duplication. 
Mr  Rawstron  drew  attention  to 
the  "horrendous"  situation  in 
Germany  where  there  were  at 
least  19  brands  of  frusemide.  For 
the  wholesaler  this  meant  19 
separate  orders  to  19  suppliers, 
19  separate  small  deliveries,  19 


suppliers  to  be  paid  and  so  on. 

He  reminded  his  audience  of 
how  Glaxo's  GX  range  of  branded 
generics  failed  because 
wholesalers  refused  to  handle  it, 
and  nothing  stopped  a  doctor 
prescribing  a  product  faster  than 
pharmacists  telling  him  they 
could  not  get  it  but  they  could 
supply  an  equivalent  which  was 
just  as  good  and  would  mean 
lower  prescribing  costs. 

"Had  GX  been  launched  while 
Glaxo  owned  Vestric,  distribution 
would  have  been  assured  and  the 
UK  market  today  would  probably 
have  looked  much  more  like  the 
German  market,"  he  speculated. 

Mr  Rawstron  then  turned  to  a 
more  recent  development  in  the 
UK:  the  arrival  of  parallel  import 
generics,  where  ethicals  were 
bought  in  Europe  at  lower  prices 
than  the  UK  ethical  and  under  a 
different  brand  name.  They  were 
then  repackaged  as  true  generics 
with  no  brand  name  and 
dispensed  against  generically 
written  prescriptions  while  the 
ethical  patent  might  have  many 
years  to  run. 

Full-line  wholesalers  needed  to 
sell  parallel-imported  generics  to 
protect  themselves  from 
competition  from  short-liners 
and  parallel  importers. 


"1  would  ask  ethical  suppliers 
not  to  see  it  as  a  hostile  act  on  our 
part;  it  is  purely  a  defensive 
measure,"  he  explained. 

Another  threat  •  -  and  an 
oppportunity  —  to  wholesalers 
was  the  forthcoming  need  for 
patient  information  leaflets 
under  European  Community  law, 
which  could  mean  the  phasing 
out  of  bulk  packs  in  favour  of 
smaller  patient  packs  with 
leaflets.  Customers  would  then 
tend  to  buy  one,  two  or  three 
packs  of  28  instead  of  one  of  500, 
which  would  reduce  gross  profit 
on  each  order  line  for  the  same 
labour  costs. 

But  customers  would 
experience  space  problems, 
which  could  enable  lull-line 
wholesalers,  with  their  twice- 
daily  deliveries,  to  recapture 
market  share  lost  to  short-liners 
and  direct  sales,  where  deliveries 
were  much  less  frequent. 

When  asked  what  were  the  key 
factors  motivating  pharmacists 
on  their  choice  of  generics,  Mr 
Rawstron  said  number  one  price, 
number  two  price  and  number 
three  price.  He  added  that,  sadly, 
because  of  Government  policy  on 
remuneration,  price  was 
becoming  more  important  than 
aspects  of  quality. 

The  conference  was  organised 
by  Nicholas  Hall  &  Co,  from 
whom  copies  of  the  conference 
documents  may  be  obtained  (tel: 
0702  433422). 


Council  looks 
at  PO  leaflet 
advertising 

The  Royal  Pharmaceutical 
Society's  Council  was  con- 
sidering this  week  whether  it 
is  ethical  for  pharmacists  to 
advertise  their  professional 
services  in  leaflets  distributed 
through  post  offices. 

A  spokeswoman  stressed  that 
Council  was  looking  at  the  issue 
in  principle  only,  rather  than 
specifically  at  the  Boots  case 
which  had  not  yet  been  referred 
to  Council. 

Boots  the  Chemists  ran  a  one- 
week  trial  in  which  their  repeat 
prescription  collection  service 
was  advertised  to  pensioners 
through  selected  post  offices 
(C&D,  May  29,  p979). 

The  Law  and  Ethics  Policy 
Committee  and  then  the  full 
Council  have  first  to  clarify 
whether  such  advertising  is 
acceptable  under  the  Code  of 
Ethics. 

Suspected  infringements  of 
the  Code  are  referred 
anonymously  to  the  Ethics 
Infringements  Committee. 


E :  Directive 
m  !  mean 
more  "'ONI  to 

P  mo  ires 

A  new  EC  Dire  1 1  on  the 
classification  of  medicinal 
products  will  result  in  3  number 
of  medicines  currently  only 
available  on  prescription  being 
sold  over-the-counter. 

In  addition,  medicinal 
products  must  now  be 
accompanied  by  directions  for 
use  which  contain  information 
that  is  easily  read  and 
understood,  a  briefing  in  London 
heard  on  June  8. 

Speaking  at  the  meeting, 
organised  by  the  Consumer 
Policy  Service  of  the  EC,  MEP 
Pauline  Green  said  that  the  use 
of  medicines  had  serious 
implications  in  terms  of  public 
health. 

"The  thalidomide  tragedy  has 
had  far-reaching  consequences 
for  legislation  within  the  field  of 
medicinal  products,  and  every 
product  sold  must  now  undergo 
stringent  testing  and  chemical 
trials  to  ensure  the  consumer  is 
not  at  risk,"  she  said. 

"In  addition  to  knowing  that 
the  medicinal  product  is  safe,  the 
consumer  should  have  access  to 
the  necessary  information  about 
its  use,  limitations  and  known 
side-effects. 

"This  applies  to  prescription 
products  to  be  used  under 
medical  supervision  as  well  as 
over-the-counter  products 
which  consumers  use  without 
supervision." 

The  new  Classification 
Directive  regarding  prescription 
products  aims  to  redress  the 
problems  experienced  in  certain 
member  states  where  some 
products  are  sold  only  on 
prescription  yet  are  readily 
available  over  the  counter  in 
other  states. 

Under  the  criteria  laid  down  by 
this  Directive,  medicinal 
products  should  normally  be 
classified  as  non-prescription 
unless  they  constitute  a  danger 
to  public  health  under  normal 
conditions  of  use.  It  also  obliges 
each  country  to  reassess  the 
classification  of  medicines  every 
five  years  when  the  product 
licence  comes  up  for  renewal. 

A  spokeswoman  for  the 
Proprietary  Association  of  Great 
Britain  told  C&D  that  the 
Classification  Directive  was 
implemented  in  this  country  at 
the  beginning  of  the  year. 

Under  it,  member  states  are 
obliged  to  publish  a  list  of  all 
POM  and  OTC  products.  This 
could  possibly  lead  to  the 
formation  of  a  European  list  at  a 
later  date. 

The  PAGB  plans  to  discuss  the 
Classification  Directive  and  its 
implications  at  a  meeting  next 
month. 


Boots  in  surgery 

A  Boots  pharmacy  has  been 
incorporated  into  the  new  £1.2 
million  Quarter  Jack  Surgery  in 
Wimborne,  Dorset. 

Scottish  stats 

Scottish  prescribing  statistics 
show  that,  in  January  1993, 
3,696,572  prescriptions  were 
dispensed  by  pharmacists  and 
appliance  contractors  at  a 
gross  cost  of  £32,199,303 
(exchequer  cost  £30,327,059). 
The  cost  per  prescription 
dispensed  by  pharmacists  only 
was  £8.64  gross,  £8.14  net. 

Barnet  warning 

Barnet  Family  Health  Services 
Authority  have  warned  the 
public  not  to  buy  nicotine 
patches  from  anywhere  except 
pharmacies.  The  advice 
follows  reports  of  unlicensed 
patches  being  sold  in  other 
outlets. 

HIV  figures 

Latest  figures  from  the  World 
Health  Organisation  reveal 
that  an  estimated  14  million 
people  have  been  infected  by 
HIV.  By  the  year  2000  WHO 
estimates  that  between  30 
million  and  40  million  people 
will  have  been  infected  by  the 
virus.  The  worst  affected  area 
is  sub-Saharan  Africa. 

Science  park 

Durham  City  Council  have 
approved  plans  for  a  £30 
million  international  science 


park  to  be  developed  between 
the  University  of  Durham  and 
Dysart  Developments  Ltd.  It 
will  occupy  a  17  acre  site  next 
to  the  Mountjoy  Research 
Centre,  founded  in  1985. 

Food  poisoning 

Notifications  of  food 
poisoning  cases  increased  by 
27  per  cent  in  the  first  18 
weeks  of  this  year  compared 
to  last  year.  The  Government 
is  said  to  be  funding  a  study  to 
establish  the  true  prevalence 
of  food  poisoning  and  other 
forms  of  gastroenteritis  (Pulse, 
May  29). 

Depression  guide 

Guidelines  aimed  at  reducing 
depressive  illness  and  suicide 
have  been  welcomed  by  the 
Government.  Copies  of  Defeat 
Depression  are  being  sent  to 
all  GPs.  Copies  are  available 
from  the  Royal  College  of 
Psychiatrists  (071-235  2351). 

AIDS  services 

A  comprehensive  guide  to  all 
non-governmental  AIDS 
groups  in  European 
Community  states  is  being 
published  in  Britain.  The  guide 
is  sponsored  by  the  European 
Commission  as  part  of  its 
Europe  against  AIDS  effort. 
The  directory  is  free  to  all 
non-governmental  AIDS 
organisations  in  EC  states.  It  is 
offered  at  £9.50  to  individuals 
affected  by  HIV  and  at  £27.50 
to  all  others. 
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Temper 
change  from 
within 

I  find  it  regrettable  that  the 
Isle  of  Wight  Local 
Pharmaceutical  Committee 
feels  that  its  work,  on  behalf  of 
all  contractors,  is  compromised 
by  the  presence  of  a  Boots 
employee.  Although  I  fully 
sympathise  with  its  sentiments 
(C&D,  June  5  pl014),  I  am 
convinced  the  action  could  be 
counter-productive. 

In  recent  years,  Boots  have 
adopted  an  increasingly 
aggressive  stance  to  improve 
their  share  of  the 
pharmaceutical  market,  taking 
advantage  of  the  new  freedoms 
we  have  all  been  offered  to 
promote  professional  services. 

That  this  policy  has  been 
successful  has  been  shown  in 
their  increased  share  of  the 
NHS  market  and  in  improved 
profits,  last  week  shown  to 
have  risen  15.76  per  cent. 

But  this  success  has  been 
bought  at  the  cost  of  alienating 
other  community  pharmacists. 
Whereas  I  am  still  able  to  talk 
on  a  professional  level  with  the 
local  Boots  manager,  the 
friendly  co-operation  that  used 
to  exist  between  us  has  now  all 
but  evaporated. 

It  is  not  easy  to  compete 
against  such  a  large  and 
well-known  protagonist.  But  I 
am  confident  that  I  am 
sufficiently  resilient  to  meet 
these  challenges.  But  what  I 
fear  for  most  is  the  unity  of  the 
profession  within  community 
pharmacy. 

If  there  is  dissent  among 
pharmacists,  sufficient  to 
produce  inter-professional 
schism,  then  history  might 
record  that  as  a  sign  of 
evolution.  But,  professionally, 
all  the  community  members  I 
know  are  in  easy  accord,  often 
privately  condemning  their 
own  employers  for  enforcing 
commercial  policy  against  what 
they  see  as  the  best  reasonable 
interest  of  the  profession. 

Change  is  in  the  air  and 
Boots  is  its  principal 
commercial  perpetrator.  But 
with  a  pharmacist  employee 
base  of  many  thousands,  the 


company  would,  perhaps,  be 
better  to  nurture  our  inter- 
professional relationships 
and  temper  change  from 
within,  rather  than  serve  the 
commercial  ambitions  of  the 
Boots  management  by 
ostracising  their  professional 
employees. 

One  in  the 
eye  for  the 
MMC 

The  Monopolies  and  Mergers 
Commission  has  accused 
Allergan  and  Boots  of 
operating  respective 
monopolies  in  the  supply  of 
contact  lens  preparations 
which  are  against  the  public 
interest  (C&D,  June  5  pl015). 

The  MMC  solution  to  the 
problem  is  to  open  the  market 
to  total  competition,  with  the 
only  criterion  for  supply  being 
the  ability  to  store  products 
correctly  and  react  properly  to 
any  product  recall. 

Surprised  but  intrigued  by 
this  apparently  excessive 
reaction  by  the  MMC,  I 
checked  my  profit  margins  on 
Allergan  products  and  found 
them  to  be  no  more  at 
recommended  price  than  those 
for  any  other  medicines.  I  then 
spoke  to  an  optician  colleague, 
and  he  confirmed  that  his 
margins  are  no  different  from 
mine  and  he,  too,  was 
surprised  by  the  proposals. 

As  with  all  medicines,  the 
public  should  have  the 
confidence  of  being  able  to 
obtain  proper  advice  at  the 
point  of  sale.  If  excess  profits 
are  being  made  by  particular 
companies  —  perceived  as 
being  against  the  public 
interest  —  then  those  profits 
should  be  controlled  by 
requiring  Allergan  to  alter  their 
pricing  policy  to  the  trade. 

To  throw  the  market  open  to 
all  traders  will  merely 
redistribute  that  monopoly  to 
drug  stores  while,  at  the  same 
time,  destroying  the  market 
within  pharmacies  and 
opticians  from  where  the 
public  can  presently  obtain 
professional  advice  on  the 
proper  and  safe  use  of  these 
products. 


Dream  on  ... 

It  does  seem  that,  despite  the 
protests  of  the  Government,  I 
will  soon  be  unable  to  require 
my  staff  to  work  for  longer 
than  48  hours  in  any  one  week. 
The  funny  thing  is  they  already 
all  work  a  respectable  40-hour 
week,  have  four  weeks'  holiday 
and  enjoy  a  salary  structure  in 
excess  of  that  laid  down  by  the 
JIC. 

The  real  problem  lies  not 
with  my  staff  but  with  my  own 
working  conditions. 

Last  week,  I  calculate  that 
I  worked  a  standard  five-day 
week,  55  hours  excluding  rotas, 
evening  paperwork  and 
emergency  call-outs. 

That  was  a  good  week  when 
things  went  according  to  plan. 
But  when  I  have  three  or  four 
domiciliary  visits  to  make,  an 
evening  meeting  to  maintain 
my  continuing  education  and 
the  annual  National  Insurance 
and  Income  Tax  returns  to 
submit  before  Friday,  then  that 
time  stretches  to  divorce 
proportions! 

I  am  self-employed  and 
accept  the  joys  and  advantages 
of  that  position  but,  just 
occasionally,  I  dream  of  the 
nine-to-five  job,  pushing  paper 
around  a  desk  and  planning 
my  next  holiday  in  the 
Seychelles. 

My  staff  deserve  their 
statutory  rights  and  the 
Government  was  wrong  to 
abstain  in  Brussels. 

But  I  sometimes  wish  that  a 
nice  European  bureaucrat 
would  dictate  how  many  hours 
I  should  have  to  work  in  order 
to  satisfy  the  ever-onerous 
demands  of  my  privileged 
position! 


oical 

ECTIONS 


Which?  plugs 

'safer' 
paracetamol 

Paracetamol  combined  with  a 
"built-in  antidote"  could  prevent 
more  than  200  deaths  by 
accidental  or  intentional  over- 
dose every  year,  according  to  the 
Consumers'  Association. 

The  latest  issue  of  the 
magazine  Which?  Way  to  Health, 
tells  readers  about  the 
combination  of  paracetamol 
with  methionine  as  found  in 
Pameton:  "Safer  paracetamol 
may  become  more  widely 
available  as  another  company 
plans  a  similar  product;  they  say 
it  will  be  cheaper." 

The  article  also  warns 
consumers  to  be  sceptical  of 
claims  like  "extra"  relief.  This, 
it  says,  may  mean  painkillers 
"with  a  dash  of  caffeine"  or 
combination  of  drugs. 

The  price  differences  between 
generic  analgesics  and  branded 
products  is  also  highlighted. 


Condoms  get 
Irish  reprieve 

Condoms  are  to  be  made  freely 
available  in  Ireland  after  a 
legislative  definition,  engineered 
by  Health  Minister  Brendan 
Howlin,  precluded  them  from 
classification  as  contraceptives. 

The  move,  which  was 
presented  as  an  anti-AIDS 
initiative,  will  remove  existing 
bans  on  condom  sales  to  under 
17-year-olds  and  on  their  sale 
through  vending  machines. 

It  was  was  supported  by  all  five 
parties  and,  according  to  a  report 
in  The  Guardian,  represents  a 
retreat  by  the  State  from 
intruding  into  the  lives  of  its 
citizens. 

Survey  to 
assess  HIV 
prevalence 

Britain's  first  large  scale  sex 
survey  to  assess  the  prevalence  of 
HIV,  and  due  to  be  published  this 
Autumn,  could  throw  new  light 
on  the  spread  of  AIDS. 

One  statistic  that  will  appear 
in  the  survey  is  that  in  Greater 
London  about  5  per  cent  of  men 
have  had  a  homosexual  partner 
during  the  past  five  years.  The 
figure  has  added  significance 
in  the  light  of  recent  reports 
that  homosexuals  are  at  greater 
risk  of  catching  HIV  than  are 
heterosexuals. 

The  survey,  conducted  from  St 
Mary's  Hospital  Medical  School 
in  London  with  funding  from  the 
Wellcome  Trust,  is  intended  to 
produce  better  HIV  prevention 
policies. 
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They  won't  be 
sitting  for  long 

Tell  your  customers  about  Isogel's 
unbeatable  value,  then  w  atch  those 
bulk  packs  move! 

Best  value  for  money  -  that's  what 
made  Isogel  the  No.  1  bulk  packed 
ispaghula  drink  by  volume. 

Isoge. 

Ispaghula  Husk  BP  £ 

The  best  value  bowel  regulator 


Charwell  Pharmaceuticals  Ltd.,  Charwell  House,  WiUom  Road,  Alum,  Hants  GU34  2TJ 


Medicalmatters 


ulletin  does  not 
recommend  Manoplax  50mg 


Manoplax  (flosequinan)  50mg 
cannot  be  recommended  because 
of  its  unproven  clinical  efficacy  at 
this  dose,  says  the  Consumers' 
Association  in  the  latest  Drug  and 
Therapeutics  Bulletin. 

Manoplax  was  originally 
marketed  by  Boots  Pharmaceuti- 
cals in  50mgand  lOOmg  strengths. 
But  the  lOOmg  strength  was 
withdrawn  (Script  Specials  C&D, 
May  1)  when  preliminary  results 
of  a  placebo-controlled  study, 
to  evaluate  the  effects  of 
flosequinan  on  mortality  in 
patients  with  severe  congestive 
heart  failure,  found  that  the 
survival  rate  for  patients  on  the 
lOOmg  dose  was  significantly 
less  than  those  on  placebo. 

Boots  now  recommend  50mg 
as  the  daily  dose,  and  say  the 
drug  should  be  "restricted  to 
patients  with  CHF  who  are  not 
responsive  or  are  intolerant  of 
diuretics,  ACE-inhibitors  and, 
where  appropriate,  digoxin". 

The  bulletin  admits  that,  in 
the  originally  recommended 
doses  of  up  to  150mg  daily, 
Manoplax  possibly  improved 
symptoms,  but  the  authors  found 
no  evidence  that  the  drug  has 
this  effect  at  50mg  daily. 


There  are  no  long-term, 
double-blind,  randomised  studies 
assessing  the  efficacy  of  a  50mg 
dose.  Nor  are  there  published 
studies  comparing  flosequinan 
with  vasodilators  such  as  nitrates 
or  hydralazine. 

The  cost  of  Manoplax  was 
compared  with  other  currently 
available  treatments.  Manoplax 
50mg  daily  costs  approximately 
£38  per  month  compared  with 
£11-13  per  month  for  enalapril 
10-20mg  daily.  According  to  the 
Bulletin,  in  a  patient  already  on 
bendrofluazide  and  a  modest 
dose  of  enalapril,  the  addition  of 


Manoplax  would  approximately 
triple  the  cost  of  therapy. 

A  spokesman  for  Boots  told 
C&D  that  the  company  did  not 
share  the  view  of  the  Bulletin 
about  the  efficacy  of  Manoplax: 
"Over  80  per  cent  of  patients 
who  were  prescribed  Manoplax 
were  on  the  50mg  dose,  and 
clinicians  wouldn't  have  taken 
the  decision  to  prescribe  it 
unless  they  believed  it  was 
efficacious." 

No  further  comment  was 
made  as  Boots  Pharmaceuticals 
are  currently  in  discussion  with 
the  UK  licensing  authorities. 


NIDDM  a  major  health 
problem 


Although  non-insulin  dependent 
diabetes  (NIDDM)  is  often 
perceived  as  the  less  serious  form 
of  diabetes,  it  is  five  to  ten  times 
more  common  than  insulin- 
dependent  diabetes  and  is 
associated  with  a  tremendous 
burden  of  disability  and 
premature  mortality,  according 
to  Professor  Harry  Keen, 
chairman  of  the  Council  of  the 


Fluoride  research  findings 
could  lead  to  fewer  caries 


The  belief  that  one  fluoride 
toothpaste  is  much  the  same  as 
another  has  been  overturned  by 
findings  which  claim  that 
formulations  containing  sodium 
fluoride  (NaF)  are  significantly 
more  effective  than  those  using 
sodium  monofluorophosphate 
(SMFP). 

The  research  points  to  a 
potential  reduction  in  the  in- 
cidence of  caries  of  15-25  per  cent 
over  a  ten-  to  20-year  period,  with 
a  short-term  reduction  of  5-10 
per  cent  over  two  to  three  years, 
when  toothpastes  containing  NaF 
in  a  compatible  silica  abrasive 
Hase  are  used. 

The  minimum  reduction  in 
c  ,  i'  s  incidence  is  put  at  6.4  per 
cent,  iccording  to  Dr  Mary 
Johnson  who  carried  out  a 
statistical  ,  •  alysis  of  the  results 
of  clinical  trials. 

The  results,  to  be  published  in 
the  Caries  Research  journal,  state 
that  dental  costs  could  be  slashed 
if  consumers  used  NaF  formula 
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toothpastes,  with  an  estimated 
saving  of  $66m  a  year  predicted 
for  the  US. 

"Even  if  the  true  difference  is 
about  6  per  cent,  the  disease 
savings  on  a  global  basis  over 
generations  would  be  immense  in 
absolute  terms,"  says  the  report. 

Comparisons  were  also  made 
on  the  efficacy  of  combined  NaF 
plus  SMFP  formulations,  SMFP 
with  calcium  and  NaF-only 
products.  The  NaF  products  were 
found  to  be  more  effective  than 
any  combination  of  two  active 
ingredients.  But  NaF  plus  SMFP 
formulations  fared  better  than 
SMFP  alone. 

The  research  was  carried  out 
by  the  Fluoride  Scientific 
Advisory  Group,  an  international 
panel  of  ten  dental  experts.  It  was 
set  up  at  the  end  of  1992  to  review 
all  available  clinical  data  about 
the  anti-caries  efficacy  of  NaF  and 
SMFP  dentrifices.  The  group 
reviewed  44  clinical  studies 
involving  20,000  patients. 


British    Diabetic  Association. 

Professor  Keen  was  one  of  a 
number  of  speakers  at  the  launch 
of  Glucobay  (acarbose),  a  new 
treatment  for  blood  glucose 
control  in  NIDDM  (see  Script 
Specials,  C&D  June  5,  pl018). 

Poor  blood  glucose  control  can 
lead  to  cardiovascular  disease, 
retinopathy,  neuropathy  and 
nephropathy.  These  in  turn  can 
lead  to  more  serious  consequences 
—  neuropathy  can  cause  leg  and 
foot  ulcers  which  can  become 
infected  and  gangrenous  and 
may  lead  to  amputation.  Half  of 
lower  limb  amputations  in  the 
UK  are  carried  out  on  people 
with  NIDDM. 

Diabetes  is  also  the 
commonest  cause  of  blindness 
among  those  of  working  age  in 
the  UK,  and  matches  glaucoma 
as  a  cause  of  blindness  in  the 
elderly. 

Dr  Robin  Hyde,  a  fundholding 
CP  from  Torquay,  welcomed  the 
new  drug  although  he  had  no 
"hands-on  experience".  He 
believes  CPs  must  take  positive 
steps  to  improve  the  management 
of  NIDDM  patients:  greater  use 
of  well-equipped  diabetic  mini- 
clinics,  including  effective 
screening  procedures;  improved 
access  to  dietitians  and/or 
practice  nurses  with  dietetic 
skills;  greater  use  of  new 
therapies  such  as  the  alpha- 
glucosidase  inhibitors;  improved 
shared  care  with  hospitals,  and 
better  education  on  management 
for  GPs  and  patients. 

Initially  the  product  will  be 
promoted  to  hospitals. 


Childhood 
respiratory 
problems 
increasing 

Apparent  increases  in  the 
prevalence  of  wheezing  and 
coughing  in  children,  occurring 
over  a  24-year  period  during 
which  atmospheric  pollution 
levels  have  decreased  substantially, 
deserves  further  investigation, 
concludes  a  study  in  the  Archives 
of  Disease  in  Childhood. 

Two  cross-sectional  surveys 
using  the  same  respiratory 
questionnaire  were  carried  out 
in  1966  (n=l,655)  and  1990 
(n=2,323). 

The  introduction  of  Clean  Air 
Acts  during  this  period  caused 
atmospheric  air  pollution  from 
sulphur  dioxide  and  smoke  to 
fall.  But  the  number  of  children 
suffering  from  wheezing  on 
most  days  or  nights  increased 
from  3.9  per  cent  to  6.1  per 
cent. 

Over  a  third  of  children 
surveyed  in  1990  had  a  day  or 
night  time  cough,  compared 
with  over  a  fifth  in  1966.  Those 
with  day  or  night  time  phlegm 
increased  from  5.8  per  cent  to  10 
per  cent.  The  researchers  found 
smaller  increases  in  the  prev- 
alence of  persistent  cough  and 
persistent  phlegm. 

Children  in  the  north  of  the 
country  appeared  to  suffer  more 
respiratory  problems  than  those 
in  the  south. 


Stronger 
bones  from 
social 
drinking 

Social  drinking  has  been 
associated  with  a  higher  bone 
mineral  density  (BMD)  in  a  report 
in  the  latest  BMJ. 

The  prospective  study  of  142 
men  and  220  women  stretched 
over  an  18-year  period.  During 
1973-75,  researchers  collected 
data  on  alcohol  intake  and  other 
factors  such  as  smoking,  use  of 
diuretics,  oestrogen  and  other 
factors.  From  1988,  bone  density 
measurements  were  carried  out 
on  the  radius,  wrist,  hip  and 
spine,  and  subjects'  alcohol 
intake  was  also  reassessed. 

In  men,  the  mean  BMD  of  the 
hip  increased  significantly  with 
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SET  TO 
CREAM  THE 
MARKET! 


Zyma  are  so  confident  that  Proflex  will  be  a 


There's  a  new  cream  that's  blasting  0Q\^ 
the  topical  pain  relief  market!^, 

With  Proflex  Pain  Relief  you  can°^y2rS\  PJAJX^    ^  m,"/on  high  impact  consumer  ad  campaign. 


success  that  they  are  backing  it  with  a  record 


give  your  customers  the  proven 
power  of  ibuprofen  in  the  topical 


Proflex 


Penetrates  the  pain 

reduces  inflammation 

PenetratBS  the?  p 

form  that  they  prefer:  a  soothing  cream. 


Get  ready  for  a  big  burst  in 
your  topical  pain  relief  sales: 
order  Prof  ex  now! 


THE  IBUPROFEN  CUSTOMERS  NEED  IN  THE  CREAM  THEY  PREFER 


WA 

I  i  h  c  a  r  ej 

F 


Indications:  Proflex  Pain  Relief  is  a  topical  analgesic  and  anti-inflammatory  treatment  for  the  fast  relief  of  the  symptoms  of  rheumatic  and  muscular  pain, 
backache,  sprains,  strains.  Presentation:  Cream  containing  ibuprofen  BP  5.0%  ww.  Dose:  Adults  and  elderly  -  4-IOcm  (1/2-4  inches)  of  cream,  3-4  times  daily 
massaged  into  the  skin  over  a  large  area  at  the  affected  site.  Children  -  not  recommended  under  14  years.  Side  effects:  Slight  erythema.  Mild  skin  reaction 
Contraindications:  Hypersensitivity  to  ibuprofen.  Precautions:  Do  not  apply  to  broken  skin,  lips  or  near  eyes.  Consult  doctor  before  usage  if  asthmatic 
sensitive  to  aspirin,  pregnant  or  receiving  regular  medical  treatment.  Pack  size:  25g.  Price:  £3.59.  PL  Number:  0030/0052.  PL  Holder:  Zyma  Healthcare 
Holmwood  RH5  4NU.  Proflex  is  a  registered  trademark.  Date  of  preparation:  June  1993 

For  further  information  on  Proflex  Pain  Relief,  please  telephone  Zyma  Healthcare  on  0306  742800  and  ask  for  Sales  Ser  vices.  pproi 
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increasing  alcohol  intake  over 
the  study  period.  In  women,  an 
increased  alcohol  was  also 
associated  with  a  higher  BMD, 
particularly  in  the  spine.  The 
association  was  independent  of 
baseline  age,  body  mass  index, 
smoking,  taking  regular  exercise 
and,  in  women,  use  of  oestrogen 
replacement  therapy. 

Although  several  studies  have 
shown  an  association  between 
alcohol  intake  and  an  increased 
risk  of  osteoporotic  fracture, 
most  of  these  studies  were  carried 
out  on  chronic  alcoholics  with 
malnutrition  and  smoking  im- 
paired eyesight. 

Although  alcohol  consump- 
tion cannot  be  recommended  to 
help  prevent  osteoporosis,  the 
authors  say  it  is  reassuring  social 
drinking  appears  to  have  no 
negative  effect  on  bone  density. 


Infection 
survey 

Over  8,500  senior  hospital 
personnel,  including  hospital 
pharmacists,  are  expected  to  take 
part  in  a  national  survey  of  the 
true  cost  of  hospital  infection, 
sponsored  by  Roussel.  The  full 
results  will  be  reported  later  in 
the  year.  Further  information 
from  Pinder  Sahota,  Roussel 
Laboratories.  Tel:  0895  834343. 


Script  Specials 


Beclazone  inhalers 

Beclazone  (beclomethasone 
ciipropionate)  inhaler  from  Baker 
Norton  is  indicated  for  the 
prophylactic  management  of 
asthma.  It  is  available  in  three 
strengths:  50mcg  per  dose  (200 
dose  MDI.  £4.45);  lOOmcg  (£8.45). 
and  250mcg  (£18.48).  In  line  with 
current  consensus  of  medical 
opinion,  Beclazone  inhalers  all 
follow  the  traditional  brown 
colouring  of  "preventer"  therapy 
and  are  also  compatible  with 
spacer  devices.  Baker  Norton.  Tel: 
0279  426666. 

Manerix  goes  to  GPs 

Manerix  (moclobemide),  the  anti- 
depressant from  Roche  introduced 
into  hospitals  earlier  this  year,  is 
now  being  launched  to  GPs  (30  x 
150mg,  £10.50).  The  company  says 
the  selective  and  reversible  action 
of  Manerix  as  an  inhibitor  of 
monoamine  oxidase  A  means  that 
the  "cheese  reaction"  of  the 
traditional  MAOIs  is  rare  and  very 
brief.  Roche  Products.  Tel:  0707 
328128. 

Peak  flow  meters  I 

Vitalograph  have  produced  a  new 
peak  flow  meter  (£10.50)  with  an 
absolute  scale  for  more  accurate 
measurement  by  the  asthmatic 
patient.  The  company  will  supply, 
free  of  charge,  an  "Absolute  scale" 
label,  for  use  with  the  DoH's 
currently  approved  Vitalograph 
peak  flow  meter,  on  receipt  of  a 
stamped,  addressed  C5  envelope. 


Steve  Fletcher,  Vitalograph  Ltd. 
Maids  Moreton  House, 
Buckingham  MK18  1SW.  Tel: 
0280  822811. 

Peak  flow  meters  II 

The  Department  of  Health  has 
approved  the  new  pocket-sized 
peak  flow  meters  from  Ferraris  for 
inclusion  on  the  June  Drug  Tariff. 
The  price  of  the  new  model  will  be 
the  same  as  the  current  model, 
which  will  be  phased  out. 
Replacement  absolute  scales  for 
the  pocket  meters  are  available  at 
no  cost  from  Ferraris  Medical  Ltd. 
Tel:  081-807  3636. 

Skintact  on  Tariff 

Robinson  Skintact,  the  low 
adherent  dressing  for  clean, 
non-infected  minor  wounds  with 
low  to  medium  levels  of  exudate,  is 
now  available  on  the  Drug  Tariff  — 
specification  type  4.  Skintact  is 
available  in  three  sizes  5cm  x  5cm 
(Drug  Tariff  cost  9p),  10cm  x  10cm 
(16p)  and  10cm  x  20cm  (32p).  All 
three  sizes  are  in  boxes  of  100.  The 
Drug  Tariff  launch  is  being 
supported  with  a  campaign 
featuring  advertising,  sampling  and 
direct  mail,  targeting  community 
and  practice  nurses.  Robinson 
Healthcare.  Tel:  0246  220022. 

Tillomed 
propranolol 

Tillomed  Laboratories  are 
introducing  Beta-Prograne  160mg 
(28,  £6.84)  containing  160mg 
propranolol  and  Half 


Beta-Prograne  80mg  (28,  £5.54). 
Tillomed  Laboratories  Ltd.  Tel: 
0462  480344. 

Aveeno  pack  change 

Aveeno  cream  is  now  available  in  a 
100ml  tube,  retailing  at  £4.78.  The 
new  pack  is  prescribable  on  FP10 
(ACBS).  Stocks  of  the  75ml  pack 
should  not  be  returned  to  Bioglan 
Laboratories  Ltd.  Tel:  0462 
438444. 

PSNC  —  Augmentin 

PSNC  say  that,  since  May  1993, 
Augmentin  tablets  have  been 
available  in  two  strengths  with  the 
addition  of  625mg.  For  May  and 
June  prescriptions  only,  where  the 
prescriber  omits  the  strength  and 
there  is  no  endorsement,  the 
PPAAVHCSA  will  assume  the 
375mg  has  been  dispensed. 
Pharmacists  are  advised  to  endorse 
the  strength  dispensed  with  "PC" 
or  "PNC"  as  appropriate. 

Dioctyl  capsules 

Dioctyl  capsules  lOOmg  are  now 
available  (£4.65/100).  The  capsules 
are  replacing  Dioctyl  tablets  which 
are  being  discontinued.  Schwarz 
Pharma  Ltd.  Tel:  0494  772071. 

Co-Betaloc  pack  size 

Astra  Pharmaceuticals  are 
changing  the  packaging  of  the  28 
tablet  pack  of  Co-Betaloc  from  2  x 
14  to  4  x  7  tablet  foil  format.  The 
price  remains  £6.65.  Astra 
Pharmaceuticals.  Tel:  0923 
266191. 


CAR  FINANCE. 


SIMPLE,  DIRECT 


AND  EXCLUSIVE  TO 


PROFESSIONALS. 


FOR  PROFESSIONALS  ONLY. 

Benefit  from  extremely  competitive  interest  rates  on  vehicle 
and  equipment  finance  for  your  practice.  For  an  immediate 
quotation  -  call  FREE  on 

S  0800  442240 


Final  i  o  House 
80  Stokes  Croft 
Bristol  BSJ  3QW. 


Lloyds 
Bowmaker 


Mt'donta  Finance  Division 


NEW  ODOUR-FREE 
INSECT  REPELLENT 

SAFE  FOR  CHILDREN 

Throughout  June,  July  and  August  more  than  6  million 
people  will  read  about  a  new  odour-free  insect  repellent 
which  is  safe  for  use  on  children 

Gurkha  Insect  Repellent  &  Body  Lotion 

Gurkha  contains  no  harmful  chemicals  and  can 
actually  be  used  to  soften  damaged  or 
sunburnt  skin 

Gurkha  has  been  thoroughly  tested  by 
the  London  School  of  Hygiene  &  Tropical 
Medicine  and  is  a  proven  repellent 

Gurkha  is  manufactured  in  the  UK  from 
cosmetic  quality  skin  emollients 


Call  us  today  to  find  out  more  about  Gurkha  or  to 
place  an  order  for  your  first  merchandiser  unit 

Call  us  now  on  0666  822518 

Your  customers  will  be  asking  you  for  Gurkha! 


...  ...Jfc.. 

Name 
Address 


or  fill  in  the  coupon  below  and  send  it  to  us 
using  our  FREEPOST  address 

Chemist   


 Tel.  

Please  complete  and  return  to  Pioneer  Biosciences  Ltd, 
FREEPOST  (SN1994),  Malmesbury,  Wilts.,  SN16  9YZ 
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Counterpoints 


Olvarit  launch 
toddler  meals  in  jars 


Cow  &  Gate  are  taking 
several  initiatives  with 
Olvarit  this  summer, 
including  a  meals  range 
for  toddlers,  reduced-sugar 
content  for  baby  juices  and 
the  creation  of  a  single 
range  of  desserts. 

Olvarit  for  Toddlers,  the 
UK's  first  range  of  toddler 
meals  in  jars, 
complements  the  toddler 
drinks  launched  earlier 
this  year.  They  can  be  used 
from  one  year  of  age. 

The  stronger  tastes, 
larger  portions  (250g)  and 
textures  which  more 
closely  resemble  adult 
foods  all  help  to  bridge  the 
gap  between  babyfoods  and 
family  meals,  the  company 
says. 

The  four  varieties  have 
been  developed  from  the 
top-selling  lines  in  the 
Olvarit  babymeals  range: 
spaghetti  bolognese, 
farmhouse  beef  and 
vegetable  hotpot, 
gluten-free  chicken  and 
vegetable  casserole,  and 
gluten-free  savoury 
vegetable  risotto  (£0.75). 
They  contain  no  artificial 
colourings  or  flavourings 
and  no  added 
preservatives. 

Olvarit  for  Toddlers 
meals,  which  will  be 
available  at  the  end  of  the 
month,  should  be 
displayed  with  toddler 
drinks  alongside  the  main 
Olvarit  feature,  the 
company  suggests.  The 
new  toddler  range  will 
benefit  from  the  £3  million 
support  for  Olvarit  this 
year.  This  includes  a 
second  burst  of  national 
television  advertising  in 
early  autumn,  with 
consumer  press 
advertising  running  to  the 
end  of  the  year. 

National  sampling  will 
take  place  through  Bounty 
and  the  Cow  &  Gate  Baby 
Centre,  which  is  touring 
the  UK  again  this  summer. 
The  firm  is  also  planning 

!  ambitious  direct  mail 
campaign  to  mothers. 

Th(     tural  fruit  sugar 
content  o!  Olvarit  baby 
juices  has  been  reduced  by 
15  per  cent  to  a  level 
which  Cow  &  Gate  believe 
maintains  palatability 
while  taking  into  account 
latest  dental  opinion.  The 


diluted  juices  in 
ready-to-drink  format  now 
average  7.5g  natural  fruit 
sugar  per  100ml. 

The  company  has 
revised  the  dilution  levels 
recommended  for 
concentrated  varieties  to 
bring  the  sugar  levels 
down  by  the  same  amount. 
The  labels  carry  more 
information  about  the 
correct  use  of  baby 
drinks. 

A  Dental  Guide  for  the 
Pregnant  Mother  and 
Young  Family,  published 
jointly  with  the  British 
Dental  Health  Foundation, 
is  available  through 
pharmacies  and  Cow  & 
Gate's  Babyfeeding 
Information  Service. 

For  the  first  time, 
Olvarit  desserts  will  be 
suitable  for  babies  from 
three  or  four  months  to  15 
months.  All  stage  1  and 
stage  2  varieties  are  being 
standardised  into  smaller 
150g  jars  and  recipes 
improved  to  give  a 
smoother  texture. 
Traditional  egg  custard,  a 
favourite  recipe  in  the 
discontinued  Original 
range,  is  being  introduced 
with  an  extra  creamy  taste 
and  texture. 

Olvarit  breakfasts  are 
being  rationalised,  with 


two  muesli  varieties 
making  way  for  new 
Olvarit  creamed  porridge. 
All  breakfast  recipes  will 
appear  in  smaller  150g  jars 
but  will  remain 
distinguishable  as  stage  1 
and  stage  2. 

The  entire  Olvarit  range 
will  have  two  packaging 
changes  this  summer. 
Nutritional  information 
panels  will  detail  the  levels 
of  different  nutrients  in 
each  meal,  and  serving 
instructions  will  warn 
against  using  microwaves 
to  heat  babymeals.  The 
range  will  also  feature 
stronger  Cow  &  Gate 
branding  alongside  the 
familiar  Olvarit  logo. 

The  latest  Cow  &  Gate 
report  shows  that  the 
Olvarit  brand  is  growing 
'35  per  cent  year  on  year, 
six  times  the  growth  of  the 
total  babyfoods  market 
(source:  FSA). 

As  with  other  baby 
market  surveys  this  year, 
the  report  shows  a  move 
from  pharmacy  to  grocery, 
reflecting  changes  in 
buying  habits  brought 
about  by  discounting  on 
nappies  by  grocers,  out-of 
town  shopping  and  more 
in-store  pharmacies. 
Cow  &  Gate.  Tel:  0225 
768381. 


Feminesse  nationwide 


Feminesse,  the  vaginal  gel 
said  to  eliminate  odour,  is 
now  available  nationwide 
following  a  successful  trial 
period  in  Boots  (see  C&D 
Nov  7  1992). 


The  product  is  available 
in  a  choice  of  packs  of 
either  two  applicators 
(£2.75)  or  eight  (£9.85). 
Columbia  Laboratories. 
Tel:  071-233  3004. 


Milupa  respond  to 
sugar  controversy 


Widespread  publicity  on 
the  potential  dangers  of 
giving  sugary  drinks  to 
babies  has  led  Milupa  to 
develop  a  sugar-free  fennel 
drink  and  to  reduce  sugar 
levels  in  other  drinks  to 
3.8  per  cent. 

Sugar-free  Fennel  infant 
drink  (15g  £1.99)  is 
recommended  for  babies 
from  weaning  age  only. 
The  company  will  advise 
that  very  young  babies  be 
given  cooled  boiled  water 
as  first  choice  if  extra 
fluids  are  needed. 

The  sugar-free  drink  has 
been  buffered  to  provide  a 
neutral  pH,  helping  to 
reduce  the  risk  of 
demineralisation  which 
can  occur  with  acidic 
drinks,  say  Milupa. 

The  existing  Milupa 
infant  drinks  will  he 
repositioned  as  cup-only 
drinks  for  use  after  eight 
months  of  age.  Some  of 
the  existing  sugar 


containing  drinks  will  be 
phased  out,  including 
Fennel  &  Peppermint. 

Labelling  on  Milupa 
drinks  has  been  clarified, 
advising  the  use  of  a  cup 
or  trainer  cup  as  soon  as 
possible.  Milupa  also 
recommend  that,  when 
using  a  feeding  bottle, 
parents  should  hold  it 
themselves.  Drinking 
times  should  be  kept 
short,  say  Milupa,  and  the 
drinks  given  with  meals. 

Packaging  on  the  junior 
drinks  has  been 
redesigned,  replacing  the 
picture  of  a  baby  with  a 
drawing  of  a  trainer  cup. 

The  company  has 
announced  a  plan  to 
reduce  the  sugar  content 
in  their  range  of  baby 
foods,  with  the  objective 
that  the  maximum  sugar 
content  should  be 
equivalent  to  the  level  in 
breast  milk.  Milupa.  Tel: 
081-573  9966. 


Fennel 

Infant  Drink 

SUGAR  FREE 


Eco-friendly 
toothbrush  launched 


Why  throw  away  the  whole 
toothbrush  when  only  the 
head  needs  replacing? 
Sutherland  Health  are 
launching  a  toothbrush 
with  a  replaceable  head  to 
meet  the  needs  of  green 
consumers. 

The  AS  System  (£2.69) 
comprises  one  toothbrush 
and  two  replacement 
heads.  A  refill  pack  of 
four  replacement  heads 


will  retail  at  £2.69. 

The  brushes  feature  a 
blue  and  white  bristle 
design  —  soft  white 
bristles  for  massaging 
gums  and  inner  blue 
bristles  for  cleaning. 

The  Sanos  AS  System  is 
available  with  a  choice  of 
two  display  units  holding 
12  or  24  items. 
Sutherland  Health. 
Tel:  0635  874488. 
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Uncover 
true  potential  of 
slimming  market 


Slim-Fast 


Oxy  extended  with 
medicated  cream 


Smithkline  Beecham  are 
extending  their  Oxy 
medicated  skincare  range 
with  the  launch  of  Oxy 
Medicated  Cream. 

The  cream,  which  is 
unlicensed,  contains 
salicylic  acid.  It  has  been 
developed  to  provide  daily 
protection  against  spots 
and  to  complement  the 
existing  Oxy  Clean  range, 
says  the  company.  The 
cream  formulation  is  said 
to  rub  in  quickly  without 
leaving  a  residue  on  the 
skin.  The  product  comes 
in  one  size  only,  retailing 
at  £3.55. 

The  pack  reminds  users 
that  if  they  have  more 
severe  spots  they  should 
ask  at  the  pharmacy 
counter  for  the  range's 
P  product  Oxy  10. 

Research  shows  that  85 
per  cent  of  teenagers  suffer 
from  spots  but  only  31  per 
cent  of  them  actively  treat 
them  with  medicated 
products.  This  means 
there  is  enormous  scope  to 
grow  the  market,  SB 
believe. 

Support  for  the  Oxy 
range  during  1993  consists 
of  a  multi-media 


advertising  campaign 
worth  £2.4  million.  This 
includes  the  current 
"Oxycute  'em"  TV  ads  plus 
press  advertising  for  Oxy 
Medicated  Cream. 

Trade  support  for  the 
Oxy  range  includes  display 
material,  counter  units, 


Worth  go  for  'fair 
price'  on  fragrances 


Worth  Fragrances  have  cut 
their  prices  by  25  per  cent 
in  a  "fair  price"  campaign 
to  make  their  classic 
perfumes  —  Je  Reviens 
and  Ma  Griffe  —  accessible 
to  all  pockets. 

Worth's  move  comes 
during  the  interlude 
between  last  Christmas's 
High  Street  price  war,  led 
by  Superdrug,  and  next 
month's  Monopolies  and 
Mergers  Commission 
report  into  distribution 
and  pricing  policies. 

The  campaign  is 
spearheaded  by  Worth 
managing  director  David 
Reiner.  He  believes  a  25 
per  cent  reduction  in  price 
does  not  diminish  the 


status  of  fragrances,  and 
says  the  two  classics  are 
available  from  most 
retailers  at  the  reduced 
price.  Pegging  fragrances 
at  artificially  high  prices  is 
damaging  the  growth  of 
the  market,  he  says. 

"We  thoroughly  support 
the  efforts  of  Superdrug 
and  other  retailers  in  their 
quest  to  sell  fine  fragrance 
at  a  reasonable  price, "he 
says.  "Many  years' 
experience  have  led  us  to 
realise  that  a  gap  exists  in 
the  market  and  this  can  be 
filled  by  classic  French 
fragrances  at  an  accessible 
price." 

Worth  Fragrances. 
Tel:  081-579  6060. 


Palmer's  expansions 


Palmer's  has  extended  its 
hair  products  range  with 

■  launch  of  two 
pi    :  icts,  Frizz  Treatment 
ano  •  'izz  Treatment 
Settip;  '  ■  'inn. 

Frizz  Treatment  is  a 
hair  serum  containing 
vitamin  E  and  a  sunscreen 
which  creates  a  smooth 
and  shiny  finish.  It  costs 
£3.99  (59ml). 

Frizz  Treatment  Setting 


Lotion  is  a  rich, 
concentrated  setting  lotion 
with  vitamin  E  which  is 
designed  to  give  long 
lasting  hold,  while 
controlling  frizziness. 

Costing  £2.99  for  an 
8fl  oz  bottle,  during  the 
introductory  period  a  free 
comb  will  be  attached  to 
each  bottle.  E.  T.  Browne 
UK  Ltd.  Tel:  081-532 
9224. 


window  cards  for  the 
recently  launched  pump 
cleansers  and  shelf  edgers. 
More  activity  is  planned 
for  the  end  of  the  year. 
Smithkline  Beecham 
Consumer  Brands. 
Tel:  081-560  5151. 


On  TV  Next  Week 


GTV  Grampian 
B  Border 

BSkyB  British  Sky 
Broadcasting 
C  Central 

CTV  Channel  Islands 


C4  Channel  4 
U  Ulster 
G  Granada 
A  Anglia 
CAR  Carlton 
CMTV  Breakfast 


LWT  London  Weekend  Television 


STV  Scotland  (central; 

Y  Yorkshire 

HTV  Wales  &  West 

M  Meridian 

TT  Tyne  Tees 

W  Westcountry 
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Nicotinell  patch: 

Ail  areas 

Nivea  Sun: 

B,  G,  C,  A,  W,  M,  CAR,  GMTV 

Plenitude  Hydra  Renewal: 

All  areas  U,  Y,  CTV,  CAR,  TT 

Rennie: 

C4,  BskyB 

Scholl: 

CCA  STV,  Y,  TT,  GMTV 

Shock  Waves: 

CAR,  C4 

Solpadeine: 

All  areas  except  U 

Synergie  Bio-Contour  eye  gel: 

All  areas  except  CTV 

V05  hot  oil  and  shampoo: 

All  areas 

Widsom  Reflex: 

GMTV,  C4 

Wrigley's  Extra  and  Orbit: 

All  areas 

Unipath  have  produced  two  consumer  leaflets  for  women. 
You  and  Your  Body  covers  advice  on  breast  examination, 
cervical  smear  tests,  infections,  PMS  and  the  menopause. 
Trying  For  a  Baby  gives  details  of  factors  which  affect 
fertility  and  explains  how  to  increase  chances  of  conception. 
The  leaflets  also  feature  useful  organisations  to  contact  for 
further  advice.  Unipath  Ltd.  Tel:  0234  328656. 


Total 
support 
on  TV 

Support  for  Colgate's  new 
Total  toothpaste  begins 
this  week  with  a  national 
television  campaign. 

Using  the  slogan  "The 
brushing  that  works 
between  brushings",  the 
advertisement  focuses  on 
the  toothpaste's  claims  for 
long-lasting  protection. 

A  poster  campaign  will 
back  the  television 
advertising,  using  the 
message  "Total  protects 
for  up  to  12  hours  after 
brushing". 
Colgate-Palmolive. 
Tel:  0483  302222. 


D'Orum  adds  quartet  to 
haircare  range 


Four  products  have  been 
added  to  D'orum's  Relax 
with  Leisure  range. 

Hair  Reconstructor 
Conditioner  is  formulated 
to  provide  optimum 
oil-moisture  balance  to 
chemically  treated,  dry  or 
damaged  hair. 

Containing  aloe  vera, 
glycerin  and  jojoba  oils, 
the  conditioner  also  has 
keratin  protein  to  help 
mend  split  ends,  eliminate 


static  and  repair  damage  to 
the  cuticle  layer  of  the 
hair.  Available  in  16oz  and 
41oz  sizes,  in  case  of  12, 
the  trade  price  is  £3.00 
and  £6.50  respectively. 

Conditioning  Relaxer 
System,  for  sensitive 
scalps,  is  now  available  as 
a  consumer  retail  kit, 
while  also  new  is  Burn  No 
More.  For  professional  use, 
it  is  designed  to  stop 
burning  or  spot  sensation 


while  applying  the  relaxes. 

The  liquid  contains  aloe 
vera,  glycol  and  mineral 
oil  and  has  a  pH  of  4.5. 

Finally,  also  new  is  the 
Gentlemen  of  Leisure 
retail  texturising  kit  for 
short  hair.  It  contains 
seven  stencils  for  hair 
design,  as  well  as  a  free 
8oz  jar  of  Wave  and 
Scuplturing  Pomade. 
D'Orum  Hair  Products 
(UK).  Tel:  081-802  4241. 
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The  wraps  are  o 
biggest  slimming  pr 
launch  since  1990 

•  OVER  £2  MILLION  TV  j 
SPEND  THIS  SUMMER 


ct 


Great  Britain:  Sun  Nutritional,  Inc,  PO  Box  400,  Slough,  SL1  1LY  Republic  of  Ireland:  Gillespie  &  Co.  Ltd.,  St.  Margaret's  Road,  Finglas,  Dublin 
Northern  Ireland:  Gillespie  &  Co.,  Unit  29,  Valley  Business  Centre,  67  Church  Road,  Newtonabbey,  Co.  Antrim,  BT36  7BR 


Rowenta  add  three 
to  Personal  Line 


Rowenta  have  launched 
into  dental  care  and 
cellulite  massage,  and 
added  three  basic  and  two 
professional  hairdryers  in 
a  three-pronged  boost  to 
their  Personal  Line 
ranges. 

Managing  director  David 
Elliott  says  Personal  Line 
are  underpinned  by 
extensive  consumer 
research  and  are 
gimmick-free,  innovative 
products.  None  of  the 
launches  are  supported  by 
consumer  advertising. 

Each  toothbrush  has 
four  brush  stems  and  eight 
colour  coded  brush  clips 
—  four  for  children  and 
four  for  adults  —  with  a 
patented  Denatclip  system, 
which  allows  worn  brush 
heads  to  be  replaced 
quickly  on  to  the  user's 
own  handle.  Bristles  are 
round-ended,  of  differing 
lengths,  and  densely 
packed;  heads  are  angled 
at  45  degrees  for  ease  of 
use,  and  the  brushing 
action  is  elliptical. 

The  base  model  is  the 
Dentacontrol  (£34.99). 
Dentacontrol  Plus 
additionally  has  an  audio 
signal  to  mark  the  end  of 
normal  bushing  time  and  a 
storage  box  (£39.99). 

The  Dentajet  Plus 
(£39.99)  features  a 
multi-function  pulsating, 
adjustable  pressure  jet  of 
mouthwash  or  water  in  a 
transparent  tank. 

The  top-of  the-range 
model  features  oral  spray 
and  toothbrush  in  the 
Dentalcenter  Plus 
(£79.99).  All  launch  packs 
feature  a  free  50ml  bottle 
of  Plax  —  two  in  the 
Dentalcenter  Plus. 

Three-sty  il<& 
hair 

Three  low-noise, 
budget-priced  hairdryers 
will  be  added  to  the 
Rowenta  range  in 
July/August. 

The  dark  blue  1600 
dryer  has  a  detachable 
diffuser  and  concentrator 
nozzle  with  800W  and 
1.600W  settings  for  heat 
and  air  flow  speed.  There 
is  a  cool-shot  button  for 
longer  lasting  styles 

13.99,  or  without 
er  at  £12.99). 
ie  1200  (£10.99)  is 
peach,  comes  with  a 
diffuses  bul  without  a 
concentrator,  and  has 
600Wand  1.200VV  settings. 

Professionals 
soon 

Two  professional  stylers 


will  be  added  in  October. 
They  will  allow  individuals 
to  select  manually  or 
electronically  the 
temperature  and  air  flow 
speed  for  their  hair  type 
and  style. 

Massage  too 

The  Bodystyle  massager 
simulates  the  pinch  and 
roll  manual  massage 
technique  through  two 
ridged,  variable  speed 
rollers,  which  can  be 
moved  to  two  space 


settings  to  match  body  fat. 

Some  300,000  models 
were  sold  in  France 
following  launch  last  year 
with  55  per  cent  of  208 
users  surveyed  claiming  a 
noticeable  reduction  in 
cellulite  (£44.99).  The 
massager  is  available 
ex-stock. 

Pharmacists  can  order 
Rowenta  models  on  an 
individual  basis  through 
Newey  and  Eyre,  tel: 
021-485  9727.  Rowenta. 
Tel:  0372  277511. 


Enterosan 
on  Adshel 

Monmouth 

Pharmaceuticals  say  the 
1993  Enterosan  tablet 
advertisement  will  be 
appearing  on  almost  every 
Adshel  within  400  yards 
of  UK  pharmacies 
nationwide. 

The  company  have 
assembled  a  package  of 
point-of-sale  material  for 
pharmacies  including 
showcards,  wobblers  and 
shelf  edgers.  Monmouth 
are  also  offering 
pharmacies  a  bonus  deal 
on  Enterosan  tablets. 
Monmouth 
Pharmaceuticals.  Tel: 
0483  65299. 


Summer 
burst  for 
Nurofen 

Nurofen  is  to  receive  a 
summer  burst  of 
advertising  concentrated 
on  the  women's  monthly 
press  and  the  general 
interest  Sunday 
supplements. 

Adapted  from  the  trade 
press  series,  the 
advertising  will  focus  on 
the  three  most  common 
indications  for  which 
over-the-counter 
analgesics  are  used  — 
headache,  back  pain  and 
period  pain.  Crookes 
Healthcare  Ltd.  Tel:  0602 
507431. 


$100,000  for 
green-lipped  mussels 


The  New  Zealand  Govern- 
ment-backed Foundation 
for  Research  Science  and 
Technology  has  pledged 
NZ$100,000  of  funding  for 
research  into  the  anti- 
inflammatory action  of  the 
green-lipped  mussel. 

A  study,  published  in 
Agents  and  Actions  found 
that  polysaccharide 
(glycogen)  extracts  from 
the  green-lipped  mussel 


Garlic  in 
summer 

Throughout  June,  Heath  & 
Heather  are  offering  an 
extra  14  days'  free  product 
on  their  60  and  120-day 
packs  of  Odourless  Garlic 
Perles  One-A-Day. 

The  60  capsule  pack 
retails  at  £3.25  offering 
saving  of  £0.75,  while  the 
120  pack  (£5.95)  offers  a 
saving  of  £0.70. 
Healthcrafts  Ltd.  Tel: 
0932  336366. 


Swains 
snakebite 

Swains  have  won  exclusive 
distributorship  for  the 
Cobra  Sharp  Shot  Flash 
single-use  camera. 

The  camera  comes  ready 
loaded  with  EXL  ISO400 
film,  chosen  for  its  wide 
exposure  latitude,  fine 
grain  and  colour 
saturation. 

The  recommended  retail 
price  is  just  £5.99.  Swains 
International  pic.  Tel: 
0485  533393. 


had  an  anti-inflammatory 
effect  when  administered 
to  rats.  But  the  authors 
say  further  studies  will  be 
needed  to  define  the 
activity  and  the 
mechanism  of  action. 

The  commercial 
preparation  of  the  New 
Zealand  green-lipped 
mussel  extract  is  Seatone. 
Healthcrafts  Ltd.  Tel: 
0932  336366. 


PR  Sprays 
commit  to 
get  fit 

PR  Sprays,  Crookes 
Healthcare's  topical 
analgesic,  is  sponsoring 
the  Fitness  Industry 
Association's  1993  Commit 
to  get  Fit  Campaign,  an 
initiative  designed  to  get 
Joe  Public  to  exercise 
regularly. 

Supported  by  former 
Olympic  athletes  Nadia 
Comaneci  and  Sebastian 
Coe,  the  campaign  aims  to 
recruit  20,000  couch 
potatoes  into  an  exercise 
programme,  operated 
through  health  clubs  and 
gyms.  Crookes  Healthcare 
Ltd.  Tel:  0602  507431. 


Pond's... 

The  Pond's  Performance 
products  announced  last 
week  (pl020)  will  not  be 
available  to  independents 
until  August  2.  Some 
multiples  will  have  them 
from  July  5,  say  Elida 
Gibbs.  Tel:  07i-486  1200. 


Novelty  plasters  for 
kids  have  non-stick  pad 


Kendall  Healthcare 
Products  have  introduced 
a  new  range  of  plasters, 
specifically  designed  with 
children  in  mind. 

The  Curad  Kid  Size 
range  features  four  unique 
designed  —  Dinosaurs, 
Neon,  Knee  and  Elbow  and 
Finger  Plasters. 

The  hypo-allergenic 


plasters  have  an  Ouchless 
non-stick  pad  which 
prevents  plasters  sticking 
to  the  wound,  a  unique 
adhesive  system  and  easy 
to  open  wrapping. 

The  recommended  retail 
price  is  £1.49  for  30 
plasters.  The  Kendall 
Company  (UK)  Ltd.  Tel: 
0256  708880. 
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As  a  new  school  term  beg]  is... 


THE  HEADLICE  PRODUCT  FOR  ]  OPLE 
WHO  DON'T  WANT  HEADLICE 


Just  think  about  it.  Across  the 
country  there  are  thousands  and 
thousands  of  families  who  don't 
have  headlice.  And  now  that  you 
stock  New  Rappell,  the  unique 
headlouse  repellent,  they  are  all 
potential  customers.  Because  the 
new  school  term  signals  the  start  of 
another  headlice  season  and  there's 
no  better  way  for  your  customers  to 
protect  their  family. 


USER  FRIENDLY 
PUMP  SPRAY  ACTION 


lAPPELL 

HEAD  LOUSE 
REPELLENT 


AND  FOR 
PEOPLE  WHO 
HAVE 
HEADLICE 

New  Rappell  can  also  be 
recommended  for  use  following  a 
headlice  clearing  treatment  -  thus 
doubling  your  profit  opportunity. 


Rappell 


Rappell  is  a  registered  trademark. 


01-93-3 


A    SPRAY    A    DAY    KEEPS  HEADLICE 


Laxoberal  out  of  the 

dispensary 


Windsor  Healthcare  is 
repositioning  Laxoberal, 
moving  the  100ml  bottle 
out  of  the  dispensary  into 
the  pharmacy. 

In  line  with  this 
strategy,  Windsor  have 
repackaged  the  3  00ml  and 
300ml  Laxoberal  bottles 
with  green  and  yellow 
labels  and  a  green  screw 
top  which  brings  it  into 
line  with  Dulco-lax 
packaging. 

The  company  claim  that, 
despite  having  only  been 
sold  from  the  dispensary  to 
date,  Laxoberal  has 
outperformed  the 
declining  laxative  market 
with  a  20  per  cent  year- 
on-year  value  increase. 

They  believe  that 
pharmacists  are  missing 
an  opportunity  to  generate 
additional  sales  by  not 
displaying  it  along  side 
Dulco-lax.  So  a  shelf  edger 
has  been  produced  which 
enables  pharmacists  to 
display  the  100ml  bottle 
alongside  Dulco-lax  packs. 


Vantage 
changes 
product 
listing 

A  new  system  of  product 
categorisation  has  been 
introduced  for  Vantage 
own-brand  order  forms  to 
assist  members  in  own- 
brand  product  selection  for 
the  front  of  the  shop  area. 

Product  categories  are 
now  ranked  in  order  of 
importance  to  their 
volume  sales  and 
profitability  for  the 
pharmacist. 

Key  products  have  been 
highlighted,  together  with 
new  lines  and  those 
products  on  promotion. 
AAH  Pharmaceuticals  Ltd. 
Tel:  0928  717070. 

Muscle 
power 

Muscles  Matter  is  the  title 
of  a  consumer  booklet 
produced  by  Dendron  in 
conjunction  with  the 
Chartered  Society  of 
Physiotherapists. 

■  tide  offers  advice 
on  how  to  .void  muscular 
injury,  with  tips  for  the 
elderly,  gardeners  and  DIY 
enthusiasts,  it  also  gives 
details  on  pain  relief 
products  available,  such  as 
Ibuleve.  Dendron  Ltd.  Tel: 
0923  229251. 


To  support  Laxoberal's 
new  positioning  and 
packaging,  Windsor  will  be 
running  a  trade 
competition  for  pharmacy 
assistants,  with  designer 
jogging  suits  as 
prizes. 

The  company  will  also 
be  extending  the 
Laxoberal/Dulcolax  "Fit  for 
Life"  campaign  and  its 
collaboration  with  Diana 
Moran,  TV's  Green 


Goddess,  through  public 
relations,  point-of-sale 
material  and  a  trade 
promotion  running 
through  the  summer 
months. 

Laxoberal  is  also  still 
available  on  script  under 
its  generic  name  sodium 
picosulphate.  Laxoberal  is 
sugar-free  and  can  be  used 
by  diabetics.  Windsor 
Healthcare  Ltd  Tel:  0344 
484448. 


Travel  packs  for 
popular  fragrances 


Elida  Gibbs  are 
introducing  summer  packs 
for  their  Lynx,  Hero  and 
Impulse  fragrance  brands, 
designed  to  appeal  to 
holiday  travellers. 

The  Lynx  pack  (£3.49) 
contains  150ml  body  spray 
and  200ml  shower  gel  in 
Nevada  and  Tempest 
variants. 


The  Impulse  pack 
(£2.99)  contains  75ml 
body  spray  and  200ml 
shower  gel  in  a  variety  of 
fragrance  combinations. 

The  Hero  travel  kit 
comprises  75ml  body  spray 
and  100ml  shower  gel 
(£1.99),  plusa50p  off  next 
purchase  coupon.  Elida 
Gibbs.  Tel:  071-486  1200. 


Unichem  add  two  to 
own-label  range 


Unichem  have  increased 
their  own-label  toiletries 
and  vitamin  range  with  the 
addition  of  two  products. 

Orchid  Blossom  is  a  new 
variant  for  their  1  litre 
cream  bath  range.  If 
ordered  in  June, 
pharmacists  get  a  20  per 


cent  discount  at  £3.36  for 
a  six  pack  (£1.15). 

Vitamin  B  Complex  30s 
contain  thiamin,  riboflavin 
plus  vitamins.B6,  B12,  B5 
and  B3.  If  ordered  in  June, 
a  pack  of  six  costs  £2.76 
(£1.19).  Unichem.  Tel: 
081-391  2323. 


Unichem 

cruise 

Unichem  have  launched  a 
prize  draw,  giving 
members  the  chance  to 
win  one  of  three  places  for 
two  on  the  Unichem 
convention  in  Bali.  An 
order  form,  containing  the 
prize  draw  coupon,  offers 
pharmacists  30  per  cent  off 
Unichem  own-label 
toiletries.  Unichem.  Teh 
081-391  2323. 


Restyled 
Toasties 

The  Toasties  slipper-sox 
range  has  been  relaunched 
with  improved  styling  and 
new  packaging. 

Lycra  has  now  been 
included  for  improved  fit 
and  comfort,  and  products 
now  come  in  gift  boxes. 

There  are  also  seven 
new  styles  of  Totes 
slippers.  Totes  Ltd. 
Tel:  0277  630277. 


Baby  offers 

Unichem  are  offering 
pharmacists  15  per  cent 
discount  when  they  buy  any 
ten  cases  from  their  own- 
label  babycare  range 
throughout  this  month. 
Unichem.  Tel:  081-391 
2323. 

Anti-diarrhoeals 

Nielsen  say  the  top  five 
anti-diarrhoeals  listed  in 
the  Holiday  travel  feature 
(May  15)  does  not  include 
liquid  preparations.  If  these 
had  been  included,  Collis 
Browne  brand,  from  Napp 
Pharmaceuticals,  would 
have  a  higher  ranking. 

Linford  link 

Colourcare  are  using 
Olympic  100m  champion 
Linford  Christie  to  promote 
their  Hot  Box  single  use 
camera.  Linford  appears 
on  all  the  PoS  material. 
Colourcare  International 
Ltd.  Tel:  0722  412202. 

Numark  PoS 

Branded  shelf-edge  cards 
will  feature  in  Numark's 
monthly  promotion  pack 
from  this  month,  with  a 
new  theme  each  month. 
Numark  Management.  Tel: 
0827  69269. 

Stimorol  on  TV 

Stimorol  is  being  supported 
by  a  television  advertising 

Summer 
offer 

Roc  have  linked  up  with 
Clairol  to  offer  consumers 
a  gift  with  purchases. 

Running  until  October 
31,  consumers  have  the 
chance  to  buy  the  Clairol 
Freecurl  cordless  styling 
tong  and  brush  at  the 
special  price  of  £5.95  plus 
£2  p&p  (normally  £17.95) 
on  purchase  of  two  Roc 
skin  or  bodycare  products. 

Point  of  sale  material, 
including  leaflets  and 
counter  cards,  will  support 
the  offer.  Laboratoires 
Roc.  Tel:  0372  749223. 


campaign  beginning  at  the 
end  of  this  month.  Aimed 
at  12  to  18-year-olds,  the 
campaign  will  run  until 
mid-September.  Warner- 
Lambert  Confectionery. 
Tel:  0703  620500. 

Drinks  support 

Robinsons  are  running  a 
press  advertising  campaign 
in  parental  magazines  until 
December.  The  campaign 
focuses  on  the  company's 
baby  juices.  Colman's.  Tel: 
0603  660166. 

Football  crazy 

Ever  Ready's  alkaline 
battery  Energizer  is  to  be 
the  official  battery  sponsor 
of  the  1994  FIFA  World 
Cup.  This  gives  the 
company  on-pack  use  of  the 
1994  World  Cup  logo  and 
stadium  signage  at  all 
venues.  Ever  Ready  Ltd. 
Tel:  081-882  8661. 

Agfa  donation 

Agfa  have  made  a  sizable 
donation  to  UNICEF  as  part 
of  this  year's  film 
promotion  programme. 
Special  Agfa  twin  packs  will 
features  a  UNICEF  bear 
on-pack  with  two  XRG 
films.  The  packs  also 
feature  information  about 
the  work  of  the  charity. 
Press  and  television 
advertising  will  support 
the  campaign.  Agfa-Gevaert 
Ltd.  Tel:  081-560  2131. 


New 
Horizons 
for  Guy  L 

Guy  Laroche  are  launching 
a  new  male  fragrance 
range  called  Horizon  pour 
Homme. 

The  fragrance  combines 
traditional  ingredients 
with  aromatic  pure  plant 
extracts,  wild  mint  and 
geranium  and  cananga. 

The  range  will  include 
eau  de  parfum,  aftershave 
and  a  selection  of  bodycare 
products.  Parfums  Guy 
Laroche.  Tel:  081-979 
6699. 


Designed  to  introduce  consumers  to  the  Celsius  Body 
Spray,  this  summer  bottles  of  the  50ml  Celsius  Aftershave 
are  to  be  banded  together  with  150ml  Celsius  Body  Sprays, 
with  a  price  of  £3.99.  Jean  Sorelle  Ltd.  Tel:  0733  281000. 
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When  demand  reaci 
hayf  ever  pitch, 
reach  for  the 
No.l  hayf  ever  range 


TRILUDAN 


.  FAST  ACTING 
ANTIHISTAMINE 

,  BAPID  »E11EF 
FJOMHATFEVH! 
AMD  OTHER 

.  AVOIDS 

obowsiness 


% 

%    one  tablet  lasts  24  hours 
-Avoids  Drowsiness. 


Rapid 


To  be  sure  your  profits  rise  with  the 
pollen  count  this  summer,  be  sure  to  stock 
and  display  the  UK's  No.l  hayf  ever  range. 

TRILUDAN  and  TRILUDAN  FORTE  are 
the  most  dispensed  and  recommended 
hayfever  brands.  And  of  course  there's 
SELDANE,  the  fastest  growing  antihistamine, 
featured  on  breakfast  TV  three  times  every 
weekday  morning  throughout  the  season. 

And  as  if  that  wasn't  enough  they'll  be  in 
new  attention-grabbing  packs  as  well. 


SELDANE 


rademarks:  Triludan,  Seldane,  Marion,  Merrell,  Dow 


L 


wholesale 

That  Unichem  and  AAH  should 
complain  about  short-line 
wholesalers  is  a  real  cheek! 

After  all,  their  ordinary 
customers  make  it  viable  for 
them  to  service  their  own 
hundreds  of  company-owned 
shops,  the  Moss  Group,  Vantage 
and  so  on. 

Why  should  pharmacies  not 
buy  at  the  best  prices  available? 
Competition  among  wholesalers 
needs  to  be  encouraged  if 
proprietor  pharmacies  are  to 
survive  in  business. 


John  Clarke 

Peterborough 

Not  keeping  up 

I  quote  from  your  interview 
with  David  Sharpe  (C&D  May  1, 
p805):  "I  reject  and  resent  any 
suggestion  that  the  PSNC's 
negotiating  skills,  deviousness, 
intelligence  and  training  are  not 
as  good  as  theirs  [the 
Department  of  Health]." 

With  this  statement  in  mind, 
perhaps  he  could  explain  why  he 
has  been  able  to  negotiate  a  rise 
in  remuneration  per  unit  of 
work,  that  is,  one  prescription, 
from  129.2p  in  1987-88  to  only 
143p  in  1991-92,  a  rise  of  10.7 
per  cent?  The  retail  price  index 
for  the  same  period  rose  by  31.3 
per  cent. 


R  H  Bicknell 

Brierley  Hill,  West  Midlands 

IPWifecU  trest 

wtv  ifir@oiro 
life's  stresses 

My  wife  and  I  have  just  returned 
from  Birdsgrove  House  after 
having  two  weeks  of  complete 
rest  and  relaxation.  This  lovely 
old  manor  house,  which  stands 
in  beautifully  landscaped 
grounds,  is  a  perfect  haven,  not 
only  for  those  needing 
convalescence,  but  also  for 
stressed  pharmacists  and/or 
their  spouses  or  companions. 

It  is  managed  along  the  lines 
of  a  well-run  country  house, 
where  every  courtesy  and 
consideration  is  given  to  guests. 
Well  cooked  meals  are  varied 
and  plentiful,  and  diets  are  given 
careful  attention. 

There  are  two  TV  sets,  a 
grand  piano,  books  for  all  tastes, 
h       suipment,  board  games 
and  a  illiard  room  with  a 
full-size  table.  The  grounds  offer 
putting,  croquet  and  walks 
which  are  full  of  wild  life  all  the 
way  down  to  the  river  Dove. 

The  area  offers  some  of  the 
most  unspoiled  and  picturesque 
countryside  in  England. 
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Ashbourne  itself  has  a  long 
history,  having  already  been  a 
Royal  Borough  when  the 
Domesday  Book  was  compiled. 

For  some  time  I  have  thought 
that  Birdsgrove  House  has  not 
been  sufficiently  brought  to  the 
attention  of  pharmacists.  In 
these  days  of  uncertainty  and 
stress,  none  of  us  know  if  or 
when  we  would  benefit  from 
Birdsgrove  House,  so  please  do 
not  allow  this  important  service 
to  die  out  —  which  it  will  if 
more  of  us  do  not  take 
advantage  of  the  facilities  it 
offers. 

For  those  who  need  a  rest 
from  the  hustle  of  dispensing,  or 
if  convalescence  is  required,  for 
less  than  £150  a  week  you  are 
presented  with  a  tranquility 
which,  at  that  price,  you  could 
not  possibly  obtain  elsewhere. 


A.  Bernard 

Worthing 

Drug  cost  rockets 
by  550  per  cent 

I  agree  with  John  Thompson's 
observation  regarding  pricing  by 
some  pharmaceutical  firms. 

If  this  government  wants  to 
save  taxpayers'  money,  then  it 
should  demand  value  for  money 
and  should  investigate  the  cost 
to  the  NHS  of  each  drug.  How 
can  Forley  Pharmaceuticals, 
who  have  taken  over  Triptafen 
tablets  from  Evans,  justify  an 
increase  from  £2.72  to  £17.68 
for  100  Triptafen  tablets  —  an 
increase  of  550  per  cent  (my 
rough  calculation  shows  NIC  of 
25p  for  100  tablets)  and,  worse 
still,  the  Department  of  Health 
for  accepting  it? 


S.H.  Kansagara 

Tilburv,  Essex 


Let  NHS  sort  out 
script  charges 

There  is  a  single  solution  to  the 
remuneration  problem,  which  I 
am  surprised  no  one  has 
thought  about. 

The  National  Pharmaceutical 
Association  should  tell  the 
Department  of  Health  that  we 
will  no  longer  be  unpaid  tax 
collectors,  distribute  a  notice  to 
all  its  members  proclaiming  this 
and  inform  the  public  that,  from 
June  1,  all  National  Health 
Service  prescriptions  will  be 
dispensed  free.  All  that  is 
required  is  for  the  patient  to 
sign  the  back  and  tick  every  box. 

All  prescriptions  would  be 
sent  to  the  Bureau  as  exempt 
and  it  would  be  up  to  the  NHS 
to  sort  that  lot  out. 


W  B  Hannon 

Kendal 


Questions  &  Answers 


ln-t.alsandone*ultlorenarT.e 


Pharmacst  s 
Quantity 


No  o<  davs  \rea\rr.em 
N8  E"su'e close '^staled 


NP 


A  lack  of  knowledge 
of  Part  VIII  of  the 
Drug  Tariff  and 

incorrect 
endorsement 
of  scripts  can  lose 

pharmacists 
substantial  sums. 
The  Pharmaceutical 
Services  Negotiating 

Committee 
highlights  some  of 
the  pitfalls 


1.  60  Captopril  Tablets  50mg 
would  be  paid.  The  item  is 
included  in  Part  VIII  of  the 
Drug  Tariff,  but  the 
endorsement  of  a  non-calendar 
pack  size  indicates  that  the 
pharmacist  has  dispensed  the 
quantity  ordered. 

2.  If  the  prescription  had  not 
been  endorsed,  56  Captopril 
50mg  would  have  been  paid. 

3.  56  Captopril  50mg  would  be 
paid.  There  is  no  clear 
indication  of  exactly  how  many 
were  dispensed  therefore  the 
endorsement  is  ignored  and 
priced  to  the  nearest 
calendar/sub  pack. 


1.  What  would  be  paid  upon 
this  endorsement? 

2.  What  would  be  paid  if  the 
prescription  was  not  endorsed? 

3.  What  would  be  paid  if  the 
prescription  was  endorsed  '90'? 
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irax  He  is  the  only  OTC  hydrocortisone  cream 
at  also  contains  Crotamiton.  This  unique 
sal-action  formulation  not  only  reduces 
lammation,  but  provides  speedy 
d  effective  relief  from  itching 


for  Umax  dtrvtzite 
&.  iMtci  hilts.  Work* 
jorupto  Whuurt 


it  lasts  up  to  10  hours.  Previously  only  available 


on  prescription,  Eurax  He  now  joins  its  highly 
successful  stablemate  Eurax  antipruritic  Cream 
&  Lotion,  over-the-counter.  The 
combined  appeal  of  Eurax  heritage, 
plus  a  unique  formulation  means 
you  can  recommend  Eurax  He  with  confidence. 


Rapidly  reduce,  inH^on 

z    Y   M  A 


J  ft  T  H  E  It  I  HI  OR  MAT  I0M  ON  EURAX  Ht.  PIEAS!  IEH  PHONE  !TMA  HEAUHCARE  ON  0106  I4IB00  AND  ASK  (OS  SALES  SERVICES    EURAX'  IS  A  REGISTERED  TRADEMARK 


INGREDIENTS  Eurax  He  contains  Crotamiton  BP  10%  and  Hydrocortisone  BP  0  25%  Indications  Relief  of  inflammation  and  pruritus  associated  with  irritant  contact  dermatitis,  allergic  contact  dermatitis  and  insect  bite  reacti 
STRATION  Adults  and  children  over  10  years  Apply  sparingly  over  a  small  area  twice  a  day  for  a  maximum  period  of  I  week  Occlusive  dressings  should  not  be  used  Not  recommended  for  children  under  10  years.  Contra  Indkatic 
component  of  the  lormulation  Bacterial,  viral  or  fungal  infections  of  ihe  skin.  Acute  exudative  dermatoses  Application  to  ulcerated  areas  Use  on  the  eyes/face,  ano-genital  region,  broken  or  infected  skin  including  cold  sores,  acne  and  3 
fects:  Occasionally  at  the  site  ol  application  signs  of  irritation  such  as  a  burning  sensation,  itching,  contact  dermatitis/contact  allergy  may  occur  Use  in  pregnancy  and  lactation:  Use  in  pregnancy  or  lactation  should  only  be  21 
LEGAL  CATEGORY:  P  PRODUCT  LICENCE  NUMBER  000 1 /SO  I  OR  PRODUCT  LICENCE  HOLDER:  Zyma  Healthcare,  Holmwood,  RHS  4NU  DATE  OF  PREPARATION:  January  1993.  PRICE:  £2.40 


A  PATENT  PILL  FOR 
DREAMS  OF  HEALTH 


Well  before  Thomas 
Beecham  became  famous 
as  a  conductor,  his 
grandfather,  another 
Thomas,  had  already 
stamped  the  family  name 
on  Beecham's  Pills  and  on 
the  public  mind. 

In  the  ferment  of  the 
inventiveness  and 
industrial  expansion  of  the 
19th  century,  just  about 
everyone  was  inventing 
something  somewhere. 

In  the  British  Isles,  an 
extraordinary  period  of 
history  opened  with  the 
reign  of  Queen  Victoria, 
who  was  crowned  in  1837. 
Her  reign  was  alive  with 
the  entrepreneurial  spirit 
which  added  to  the 
courageous  work  and 
brilliant  ideas  of  chemists 
and  engineers. 

Astonishing 
results 

Patent  medicines 
blossomed.  Not  just  from 
the  peddler  who  would  cut 
a  bar  of  red  carbolic  soap 
into  cubes,  wrap  them  and, 
with  persuasive 
enthusiasm,  tell  the 
cottager  of  the  astonishing 
results  if  applied  to  corns 
or  skin  troubles  —  and  all 
this  to  coax  a  threepenny 
bit  out  of  the  closed  purse. 

Other  vendors  were 
more  sophisticated  with 
their  marketing,  adding  a 
little  mystique  to  a  patent 
medicine  to  give  it  appeal 
for  a  populace  all  secretly 
wanting  health  and 
happiness. 

There  was  opportunism 
too,  so  that  when  Thomas 
Beecham,  selling  from  his 
inverted  barrel  in  a  market, 
heard  someone  remark: 
"Worth  a  guinea  a  box", 
he  had  the  sense  to  pounce 
on  the  phrase  and  use  it 
ever  after. 

The  vivid  and  detailed 
biography  of  Beecham  is  told 
by  his  great-  granddaughter, 
Anne  Francis,  in  her  book  "A 
Guinea  A  Box"  (Hale,  London). 

The  positive  determination  to 
help  the  human  race  shown  by 
Beecham  and  his  son  Joseph 
was  also  felt  by  other  patent 
medicine  vendors,  and  was 
amplified  by  their  rush  into 
advertising  in  the  national  and 
local  newspapers  of  the  19th 
ami  ?Oth  centuries. 

By  s 884,  Beecham's 
advertis  ng  appeared  in  more 
than  1,2  DO  newspapers  at  a  cost 
of  £22,00      v  1889,  the  bill  was 
£95,000  an    1  v  1901,  there  was 
a  payout,  astoi  •?    ing  for  its 
time,  of  £120,000. 

There  were  othei  patent 
medicine  proprietors  in  the 
field  —  G.  Taylor  Fulford,  for 
instance,  whose  Dr  Williams' 


For  the  suffering  population  of  the  19th  century, 
patent  medicine  advertising  in  their  newspapers 
promised  health  and  happiness  at  91/2d  a  box.  By 
Victor  E.  Richford  MRPharmS 


Pink  Pills  (For  Pale  People) 
earned  him  an  estate  of 
£1,311,000. 

Patent  medicines  were  also 
an  excellent  provider  of 
revenue  for  Government.  For 
example,  in  1890,  Beecham 
spent  £90,000  on  patent 
medicine  stamps  and  it  was  not 
until  1941  that  the  medicine 
stamp  duty  was  repealed. 

Healthy  and 

Why  this  success  from 
advertisements  which  today 
would  produce  a  wry  smile?  On 
offer  was  the  great  personal 
benefit  of  feeling  healthy  and 
therefore  happy,  and  at  a  cost 
within  reach.  All  this  against  a 
sombre  backdrop  of  the  reality 
of  Victorian  Britain,  where  even 
children  would  witness  death. 


Many  a  child  would  see  a 
little  friend  or  relative  in  their 
coffin  in  the  home  and,  with  a 
white  handkerchief  held  over 
nose  and  mouth,  would 
respectfully  walk  around  the 
trestled  coffin  and  see  the 
marbled  features  in  repose. 

With  these  stark  scenes,  the 
patent  medicines  met  a  real 
need:  restoring  hope.  If  a 
person  survived  diphtheria, 
consumption  or  pneumonia, 
then  at  least  there  was  a 
straw  to  clutch:  patent 
medicines. 

With  the  odour  of 
Antiflogistine  still  about  the 
bronchial  person,  weary  eyes 
would  turn  to  a  pre-1914 
newspaper  where  the  patent 
medicine  advertisements  would 
fascinate  and  motivate. 

By  1861,  the  price  structure  of 
Beecham's  Pills,  then  available 


in  three  boxed  sizes,  was: 
91/2d  6s  6d  per  doz. 

1s372d  10s  per  doz. 

2s  9d  25s  per  doz. 

Thanks  to  the  power  of 
advertising,  the  pills  had 
reached  America  and 
around  the  British  Empire 
and,  to  quote  the  Anne 
Francis  book,  'fame  was 
indeed  now  so  assured 
that  a  traveller  in  Africa 
said  to  have  congratulated 
himself  that  he  was 
blazoning  a  remote  trail 
where  no  other  white  foot 
had  trodden  was 
chagrined  to  find  painted 
on  a  tree  in  the  native 
language  an 
advertisement  for 
Beecham's  Pills'. 

From  the  countryside  of 
Oxfordshire,  the  Beechams 
went  north  and  finally 
established  their  name, 
reputation  and  economic 
blessings  in  St  Helens. 

With  the  outbreak  of 
the  Boer  War,  not  only 
was  there  a  magnificent 
donation  to  the  South 
Africa  Fund  but  Thomas 
and  Joseph,  distressed  to 
hear  that  the  boys  at  the 
front  could  not  get 
Beecham's  Pills, 
immediately  announced 
that  friends  or  relatives  of 
these  deprived  men  need 
only  submit  suitable 
addresses  and  off  would 
go  the  pills,  gratis,  plus 
music  songbooks. 

Disclosure  of 
ingredients 

With  the  Pharmacy  and 
Medicines  Act  of  1941 
came  the  stipulation 
requiring  the  full 
disclosure  of  the 
composition  of 
medicines. 
The  declared  active 
ingredient  of  Beecham's 
Pills  was  aloin,  of  plant 
origin.  Even  the  coating  was 
pleasant  and  indicates  Pulv. 
Glycyrrh.  Co.  of  sulphur,  sugar, 
powdered  liquorice  and  senna. 

The  ingredients  of  the  patent 
medicines  had  no 
thalidomide-type  disastrous 
consequences  as  they  used  the 
herbal  and  mineral  supplies  of 
the  earth  —  with  one  or  two 
notable  exceptions,  such  as  the 
use  of  mercury  in  Grey  Powders, 
Hydrargyrum  Cum  Creta). 

But,  on  the  whole,  they  were 
a  harmless  benefit  to  jolly  the 
19th  century  into  the  20th.  And 
even  today,  in  the  modern 
world,  there  remains  a  desire 
for  a  Shangrila,  Lost  Horizon  or 
Paradise  Restored,  and  those 
needs  are  being  met  not  by 
patented  medicines  but  from 
health  foods  and  a 
kaleidoscope  of  tempting 
preparations  to  enhance  life. 
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Coming  soon 

A  fresh  look  at  nicotine  patches. 


With  new  packaging,  the  brand 
leader  should  stick  out  even  further 


mi*n"  in  lii  i  n rn  r  t~r"" 


Otnvine  already  commands  around  60%  of        (just  in  time  for  the  Hay  Fever  season.)  Anc 


the  nasal  sprays  and  drops  market.  Its  new 
impactful  pack  design  encour- 
ages further  growth.  Available 
only   at  pharmacies,  the  new 
look  consumer  recognition 


merchandising  the  brand  in  a  self-selectior: 
position  will  maximise  sales 
Otnvine  continues  to  support' 
the  trade  by  ensuring  it  getsl 
up  even  more  people's  nosesl 


FOR  FURTHER  INFORMATION  ..,     ISIVINE.  PLEASE  TELEPHONE  im  HEALTHCARE  ON  0  30  6  742800  AND  ASK  f OR  SALES  SERVICES  'OTfUVINE'  IS  A  REGISTERED  TRADEMARK 


t  h  car 


Mr  White:  wants  to  maintain  a  professional  image  while  improving  the  Dispenser  Angela  Dorward  uses  the  new  Fama  drawers.  Stock  control  has 

interior  design  and  function  of  his  pharmacy  improved  in  the  re-fitted  dispensary 


Premises  brought  up  to  date 


What  is  being  done  around  the  country  to 

meet  the  professional  and  business 
challenges  facing  community  pharmacies? 
C&D  looks  at  an  independent  pharmacy  in 
Market  Deeping  in  Lincolnshire  which, 
in  the  face  of  threatened  opposition, 
undertook  a  re-fit  that  was  completed 
in  October 


Pharmacist  Richard  White,  the 
owner  of  R.C.  White  Ltd  of 
Market  Deeping  in  Lincolnshire, 
wants  to  create  an  even  more 
professional  image  in  his 
pharmacy. 

The  business  is  facing  its  first 
competition  since  Mr  White's 
father  bought  it  in  1954.  The 
local  Co-op  supermarket  is 
opening  an  in-store  pharmacy 
about  half  a  mile  away.  Mr 
White  decided  to  extend  the 
dispensary  to  be  able  tc  cope 
with  an  increasing  amount  of 
prescription  business,  and  the 
shop  floor  needed  altering  to 
improve  customer  traffic. 

White's  Chemist  serves  a 
population  of  about  8,000 
people.  The  one  health  centre 
in  the  town  is  situated  around 
the  corner  from  the  pharmacy 
and  has  ten  doctors.  The 
surgery  dispenses  for  the 
surrounding  villages.  The  health 
centre  does  not  do  its  own 
testing,  but  sends  samples  to  a 
local  hospital. 

The  pharmacy  has  a  broad 
customer  base,  ranging  from 
young  families  with  children  to 
elderly  people  living  in 
sheltered  housing. 

Mr  White's  main  reason  for 
the  re-fit  was  the  increased 
space  needed  in  his  dispensary. 
It  is  situated  at  a  right  angle 
to  the  medicines  counter  which 
allows  for  good  access  to  the 
customer  and  easy  intervention 
into  any  medicine 
sale. 

Mr  White  likes  the  siting  of 
the  dispensary  as  he  finds  it  is 
easy  to  "listen  in"  on  a  sale 
without  intimidating  the 
customer.  In  fact  the  customer 
can  be  quite  unaware  of  the 
pharmacist,  which  not  only 
gives  the  customer  a  greater 
sense  of  privacy  with  the  shop 


assistant,  but  allows  the 
pharmacist  to  remain  distanced 
from  the  sale  unless  he  chooses 
to  become  involved. 

Prescriptions  are  given  out  by 
the  pharmacist  at  White's 
Chemist  if  it  is  felt  necessary. 
Mr  White  feels  that  a  repeat 
prescription  which  has  been 
issued  for  many  years  does  not 
warrant  pharmacist  advice 
every  time. 

The  "Ask  your  pharmacist" 
campaign  has  been  a  great 
success  in  the  Market  Deeping 
area,  according  to  Mr  White. 
Requests  for  advice  are  fairly 


constant  all  day.  But  Mr  White, 
while  being  in  favour  of 
counselling  and  advice,  finds 
this  a  very  time  consuming 
aspect  of  his  job,  especially 
since  there  is  no  payment  from 
the  Department  of  Health  for 
these  services. 

Two  part-time  pharmacists 
are  employed  and  Mr  White 
says  he  would  like  to  have 
another  one  full-time,  but  this 


would  not  make  economic 
sense  in  a  time  of  decreasing 
NHS  margins,  he  says.  Mr  White 
feels  he  cannot  give  as  much 
time  as  he  would  like  to  the 
commercial  aspects  of  his 
business  when  so  much  of  his 
time  is  taken  up  by  the 
professional  aspects. 

The  re-fitted  dispensary  has 
had  German  Fama  dispensary 
drawers  installed.  Mr  White  nas 
been  very  pleased  with  this  new 
system.  After  just  one  month  of 
using  the  drawers,  the 
pharmacy  had  fewer  owing 
items  than  ever  before. 


Stock  control  has  continued 
to  improve  since  the 
installation. 

Mr  White  felt  the  shop  floor 
could  be  opened  up  to  increase 
customer  traffic.  Two  walls 
dividing  up  the  sales  area 
needed  to  be  removed. 

Mr  White  consulted  the  NPA, 
among  others,  for  advice  on  the 
re-fit  and  the  shopfitters  chosen 
were  Woodstyle. 


Prior  to  the  re-fit  there  had 
been  steps  leading  up  to  the 
front  door  of  the  shop.  They 
needed  to  be  removed  because 
they  made  it  difficult  for 
disabled  customers  and  mothers 
with  prams  to  get  in  and  out  of 
the  shop. 

With  these  customers  in 
mind,  Mr  White  decided  to  put 
in  automatic  doors.  Mr  White 
thought  these  were  a  good 
investment  as  they  were 
inexpensive  but,  unfortunately, 
they  were  not  without 
problems. 

Automatic  doors  remain  open 
longer  than  normal  doors  and, 
if  the  door  is  near  the  street, 
leaves  and  dust  are  regularly 
blown  in.  Mr  White  now 
realises  why  department  stores 
with  automatic  doors  have  a 
double  set!  It  has  meant  a  lot 
more  vacuuming  since  the 
re-fit,  but  staff  do  not  mind 
because  of  the  improved 
access. 

The  position  of  the  door  was 
moved  on  the  advice  of  Doug 
Harris  from  the  NPA.  Having  a 
central  door  restricted  customer 
traffic  flow.  By  moving  the  door 
to  the  end  of  the  shop, 
customers  had  to  walk  through 
the  whole  shop  to  get  to  the 
counter 

All  the  aisles  are  large 
enough  to  accommodate 
wheelchairs  and  double 
buggies.  Low-level  gondolas 
help  to  make  the  shop  brighter 
and  more  visible  to  the  staff 
and  customers.  It  also  helps  to 
cut  down  on  shop-lifting. 

The  pharmacy  has  a 
prescripton  collecting  and 
delivery  service  and  it  also 
supplies  oxygen.  Two  resident..: 
homes  in  the  area  are  serviced 

Continued  on  plOQf;1 


The  pharmacist  can  stay  distanced  from 
a  sale  unless  he  chooses  to  be  involved 
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by  White's  pharmacy  but,  as 
yet,  they  have  not  requested  a 
monitored  dosage  system. 

A  counselling  room  has  been 
installed  in  the  pharmacy  but  is 
not  yet  fully  in  use.  Mr  White  is 
waiting  on  clarification  of 
professional  allowance 
payment  and  for  the  Society  to 
define  the  requirements  for  a 
consulting  room  before 
completing  the  room  and 
advertising  it. 

OTC  medicines  are 
a  profitable  line 

Mr  White  finds  that  his  most 
profitable  line  is  OTC  medicines. 
He  has  a  high  turnover  in  this 
area  which  he  believes  is 
related  to  the  high  rate  of 
patient  counselling  in  the  shop. 
Baby  care  products  have  a  high 
turnover  but  a  low  profit 
margin. 

A  range  of  disability  aids  are 
also  stocked  in  the  pharmacy  to 
help  maintain  its  professional 
image.  The  Unichem  Simple 
Solutions  catalogue  is  on 
display  for  customers  to  choose 
products  to  suit  their  needs. 
These  can  be  ordered  in  a  few 
days. 

But  Mr  White  does  carry  a 
range  of  cards  and  gift  wrap. 
He  considers  this  is  acceptable 
in  the  pharmacy  because  it  fits 
in  with  the  traditional  gift 
section  of  the  business  —  and 
the  nearest  card  shop  in  the 
town  is  a  good  walk  away  and 
cards  do  carry  a  good  profit 
margin. 

Sweets  were  another  item 
unusually  found  in  a 
professional  pharmacy.  Mr 
White  had  taken  out  the 
confectionery  stand  as  he 
considered  it  not  in  line  with  his 
policy. 

But  he  soon  found  his  staff 
facing  a  barrage  of  complaints 
from  mothers  who  wanted  to 
buy  sweets  for  their  children, 
especially  if  they  were  ill,  to 
encourage  them  to  take 
medicine.  A  small  sweet  stand 
has  now  been  restored. 

Quickly  ruining 
window  stock 

The  worst  result  of  the  re-fit 
has  to  be  the  windows,  says  Mr 
White.  The  shop,  being  south 
facing,  has  always  had  a 
problem  with  the  sun  shining 
through  the  window,  making 
the  shop  very  hot  and  quickly 
ruining  stock  in  the  window 
display. 

Mr  White  decided  to  install 
tinted  UV-reducing  glass.  This 
achieves  the  desired  effect  of 
cooling  the  shop  but, 
unfortunately,  the  glass  is  very 
dark  and  can  make  the  shop 
look  closed  at  times.  Spotlights 


Customers  have  to  walk  through  the  whole  shop  to  get  to  the  counter 


A  catalogue  of  disability  aids  is  available  for  browsing 


in  the  window  have  to  be  small 
because  it  is  very  shallow. 

Merchandising  in  the  shop  is 
in-house.  The  pharmacy  has  just 
joined  the  Unichem  Gold 
Partner  scheme  so  soon  the 
monthly  promotions  will  be 
displayed.  The  staff  are 


responsible  for  both  the 
merchandising  and  the  window 
display. 

There  are  nine  staff  members: 
three  full-timers  and  six-part 
timers.  The  full-timers  provide 
good  continuity  but  part-timers 
provide  flexibility,  says  Mr 


White.  It  is  important  to  have  a 
combination  of  both.  There  is  a 
low  staff  turnover  rate  in  the 
pharmacy  with  two  members  of 
staff  having  been  there  13 
years. 

The  business  is  very  much  a 
family  affair,  with  Mrs  White's 
mother  working  on  the  baby 
section  of  the  shop  and  her 
father  doing  the  deliveries. 

Free  camera  offer 
to  customers 

Mrs  White  occasionally  helps 
with  the  dispensing  but  lately 
has  been  preoccupied  with  a 
leaflet  distribution  programme. 

The  pharmacy  has  produced 
insert  leaflets  for  the  local 
paper,  The  Peterborough 
Citizen,  which  advertise  special 
offers  and  incorporate  a  20p  off 
coupon.  Another  popular  offer, 
when  the  pharmacy  re-opened 
after  the  re-fit,  was  to  give  a 
free  135  camera  to  the  first  1 00 
customers  spending  over  £10. 

A  word  of  warning  from  Mr 
White  for  others  considering  a 
re-fit  was  to  get  several 
estimates.  He  told  C&D  that  one 
estimate  he  was  given  was 
double  that  of  the  one  he 
eventually  chose.  The  use  of 
specialist  pharmacy  shopfitters 
was  a  great  benefit;  Mr  White 
explained  how  their  knowledge 
of  pharmacies  and  the  special 
equipment  they  kept  was  a 
great  help. 
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Not  all  family 
antidiarrhoeals  trea 
the  whole  family. 


The  family  antidiarrhoeal  that  your  customers  buy  for  their 
families  could  turn  out  to  be  something  of  a  disappointment. 

That's  because  the  OTC  loperamide  brands  cannot  be  taken 
by  children  under  the  age  of  twelve,  and  may  only  contain  enough 
tablets  to  treat  just  one  or  two  people.  And  that  could  really  be  a 
problem  if  the  family's  away  on  holiday  or  unable  to  get  to  a 
pharmacy. 

J.  COLUS  BROWNE'S  Tablets  are  not  only  suitable  for  children 
over  six  years  of  age,  a  large  pack  of  36  tablets  will  treat  up  to  two 
adults  and  two  children  for  a  whole  day. 

J.  COLLIS  BROWNE'S  Tablets  are  going  to  be  extensively  advertised 
during  the  coming  months  so  make  sure  you  have  plenty  in  stock. 

Then  you  can  be  sure  that  the  antidiarrhoeal  you  recommend 
is  one  the  whole  family  can  benefit  from. 


Also  available  as  a  liquid. 


J.  COLLIS  BROWNE'S 
TABLETS 


TREATS  CHILDREN  FROM  THE  AGE  OF  SIX 
AND  TREATS  THE  FAMILY  FROM  A  SINGLE  PACK. 

Product  information.  Indications:  For  the  symptomatic  relief  of  occasional  diarrhoea  in  colic,  mild  forms  of  gastro-enteritis,  mild  food  poisoning  and  holiday  upset 
stomach.  Active  ingredients:  Morphine  hydrochloride  Ph.  Eur  -  0.35  mg,  light  kaolin  B.P.  -  750  mg,  calcium  carbonate,  heavy  Ph.  Eur  -  200  mg.  Dosage  and 
administration:  Not  more  than  6  doses  to  be  taken  in  24  hours.  Adults:  2-3  tablets  at  once,  then  2-3  tablets  every  four  hours.  Children  aged  6-10  years:  One 
tablet  at  once,  then  one  tablet  every  four  hours.  Not  recommended  for  children  under  6  years.  Contra-indications,  warnings  etc.:  In  addition  to  taking  the  tablets, 
it  is  important  to  replace  body  fluids  lost  during  diarrhoea.  Retail  price:  £1.99  -  pack  of  18  tablets.  £2.99  -  pack  of  36  tablets.  Product  licence  number:  P' 

0337/0210.  Product  licence  holder:  Napp  Laboratories  Limited,  Cambridge  Science  Park,  Milton  Road,  Cambridge  CB4  4GW,  UK.  Tel:  0223  424444.       ^  -s. 

Further  information  is  available  from  Napp  Laboratories  Ltd.  Napp  Consumer  Products  Division.  ®  J.  COLLIS  BROWNE'S  and  the  Napp  device  are  Registered 

Trade  Marks.  ©  Napp  Laboratories  Ltd.  1993.   


Doctors  may  soon  be  able  to 
detect  abnormalities  in  the 
toetus  simply  by  taking  a  blood 
sample  from  the  mother. 

A  blood  test  should  offer 
many  advantages  over  current 
methods  such  as  amniocentesis, 
which  involves  examining  foetal 
cells  from  the  amniotic  fluid 
and  carries  a  risk  of 
spontaneous  miscarriage. 

Foetal  cells  are  present  in 
relatively  minute  quantities  in 
the  mother's  blood,  but 
isolating  the  one  foetal  ceil 
found  in  the  several  million 
maternal  cells  is  like  looking  for 
the  proverbial  needle  in  a 
haystack.  But  researchers  at  the 
University  of  Edinburgh  are 
developing  a  new  magnetic 
technique  which  they  hope  will 
lead  to  a  quick  method  of 
separating  the  baby's  cells  from 
the  mother's. 

Foetal  red  blood  cells  contain 
a  central  nucleus  whereas  most 
adult  red  cells  do  not.  The  first 
step  is  to  remove  non-nucleated 
red  cells  from  the  blood  sample 
as  these  will  have  come  from 
the  mother.  Tiny  iron- 
containing  polystyrene  beads 
are  then  attached  to  the  white 
blood  cells,  almost  all  of  which 
are  the  mother's,  and  these  are 
drawn  off  with  a  magnet  by 
a  process  known  as 
immunomagnetic  separation. 

This  leaves  only  nucleated  red 
cells.  The  baby's  red  cells,  which 
contain  different  pigments 
from  the  mother's,  can  then  be 
distinguished  using  a  high- 
speed optical  density  system. 

Dr  John  Scrimgeour  and  his 
team  at  Edinburgh  are  using  a 
Birthright  grant  to  investigate 
the  practicality  and  accuracy  of 
the  method. 

"We  will  know  within  the 
next  two  years  whether  or  not 
it  is  a  feasible  and  reliable 
method  of  screening  for 
abnormalities  in  the  foetus,"  he 
says.  "If  so,  it  could  be  made 
available  to  anyone  such  as  GPs 
or  antenatal  clinics,  who  would 
take  blood  samples  and  send 
them  off  to  a  laboratory  in  the 
same  way  as  other  specimens." 

Preventing  early 
births 

Birthright  has  a  special  interest 
in  preventing  pre-term  births, 
the  major  cause  of  infant  death 
in  the  western  world. 

The  cause  of  about  half  of  all 
pre-term  deliveries  is  unknown, 
so  Birthright  is  funding  studies 
to  investigate  why  women  go 
into  labour  too  soon.  There  is 
increasing  evidence  that 
infection  might  be  a  cause,  but 
diagnosing  this  once  a  woman 
is  in  labour  is  of  little  use.  A 
further  problem  is  that  the 
infection  may  be  symptomless. 

Mr  Ronnie  Lamont  and 

■'leagues  at  Northwick  Park 
•oital  have  already  shown 
'•'omen  who  have  a 
ch.      "'-ristic  vaginal  imbalance 
of  organisms  have  a 

five  s-        snce  of  early  labour 
and  laU        triage.  Some 
women  .  ,       i  to  have  a 
deficiency  ol    u  tobacillus which 
leads  to  an  o\  i    ■  >wth  of 
anaerobes  a  nd  other  organisms 
commonly  found  in  the  vagina. 

Although  this  state  of 
bacterio-vaginosis  is  not  a 
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Charity  funds 
paediatric 
research 


The  charity  Birthright  receives  a  donation  for 
each  Tommee  Tippee  Nubom  bottle  sold,  and  it 
funded  research  projects  last  year  to 
the  tune  of  nearly  £1.2  million.  C&D  looks 
at  three  cases  showing  how  some  of  the  money 
is  being  spent 


sexually  transmitted  disease,  it 
is  more  commonly  found  in 
women  attending  STD  clinics 
(about  30  per  cent)  compared 
with  the  12  per  cent  or  so  cases 
seen  in  Mr  Lamont's 
gynaecology  clinic.  Birthright's 
funds  are  now  being  used  to 
see  whether  treating  this  group 
of  women  will  prevent  early 
labour. 

Once  labour  has  started  it  is 
almost  impossible  to  stop, 
partly  because  regulation  of  the 
womb's  contractions  is  poorly 


understood.  Dr  K.  Chan  has 
been  carrying  out  research 
at  Nottingham  University  into 
the  roles  of  angiotensin  II 
and  calcitonin-  gene  related 
peptide  which  have  opposite 
effects  on  the  womb.  The  latter 
could  be  of  use  in  treating  early 
labour  as  it  relaxes  uterine 
muscle. 

Research  is  also  being  funded 
into  the  role  of  epidermal 
growth  factor,  which  is  released 
by  the  baby  and  helps  trigger 
labour  following  infection.  One 


project  is  investigating  the  role 
of  the  mother's  immune  system 
in  provoking  production  of 
epidermal  growth  factor. 
Another  is  looking  at  how  this 
compound  affects  development 
of  the  womb  lining. 

Successful  pregnancy  depends 
on  the  proper  growth  and 
development  of  the  placenta.  In 
very  early  pregnancy,  large 
granular  lymphocytes  migrate 
from  the  mother's  immune 
system  to  the  placenta.  Their 
absence  is  known  to  be 
associated  with  pregnancy 
failure,  and  researchers  at 
Oxford  University  are 
investigating  the  way  these 
cells  home  in  on  the  womb  and 
regulate  placental  growth. 

Premature  menopause, 
caused  by  failure  of  the  ovaries 
at  a  young  age,  affects  about 
1  per  cent  of  women  and  can 
be  a  reason  for  infertility.  It  has 
been  suggested  that,  in  some  of 
these  women,  their  ovaries  are 
attacked  and  then  rejected  by 
their  own  immune  systems. 

Professors  A.  Weetman  and 
I.D.  Cooke  at  Northern  General 
Hospital,  Sheffield,  are  trying  to 
identify  women  in  whom  this  is 
happening.  They  hope  to 
characterise  the  response  in 
detail  and  develop  new 
methods  of  detecting  which 
antibodies  are  circulating.  If  the 
condition  became  more  easily 
identifiable,  it  might  be 
possible  to  reverse  it  with 
immunosuppressive  drugs. 

Breastfeed  and 
slim 

"Having  babies  makes  you  fat" 
is  an  old  wives'  tale  which  is 
widely  believed.  In  fact,  having 
babies  does  not  affect  the  risk 
of  obesity,  although  a  minority 
of  women  fail  to  lose  the 
weight  they  put  on  in 
pregnancy. 

Breastfeeding  usually  results 
in  a  fairly  rapid  weight  loss  as 
the  fat  stores  accumulated 
during  pregnancy  are  broken 
down  to  make  milk. 

Dr  Peter  lllingworth  and 
colleagues  at  the  Medical 
Research  Council's  reproductive 
biology  unit  in  Edinburgh 
believe  that  insulin  plays  a  key 
role  in  this  process.  As  a  major 
controller  of  metabolism, 
insulin  may  encourage 
movement  of  fat  from  the 
tissues  to  the  milk. 

As  a  first  step,  researchers  are 
measuring  the  fall  in  blood 
glucose  which  occurs  when 
women  who  have  recently  had 
babies  are  injected  with  a  small 
amount  of  insulin  and  glucose. 

After  discovering  what 
happens  in  normal  women, 
they  will  try  to  find  out  what 
happens  in  women  who  fail  to 
lose  weight  after  delivery.  They 
will  also  compare  women  who 
bottle  feed  with  those  who 
breast  feed. 

The  research  could  lead  to  a 
better  understanding  of  the 
reasons  for  obesity.  It  might 
also  shed  some  light  on  why 
poorly  nourished  women  still 
seem  to  have  enough  energy 
resources  to  produce  milk,  a 
finding  which  could  have 
important  implications  for 
improving  health  in  developing 
countries. 
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GILLETTE"  SERIES  plus  GILLETTE* SENSOR  -  the  most  advertised  male 
oom/ng  range  ever  -  makes  the  perfect  gift  for  Fathers  Day.  And  its  the  perfect 
ofit  opportunity  for  you. 


The  Best  a 


Care 


Jean  Roth  well- 
secretary  of  Bolton 
Local  Pharmaceutical 
Committee,  warns 
of  the  consequences 
to  "Care  in  the 
Community"  if  the 
number  of 
pharmacies 
available  to  provide 
essential  services  is 
forced  into  decline 
through  poor 
remuneration,  and 
suggests  areas 
where  progress 
should  be  made 


We  have  already  seen  a  larger 
than  average  reduction  in  the 
number  of  pharmacies  in  the 
Bolton  area  in  recent  years. 
Being  one  of  the  more  deprived 
areas  of  the  country,  we  cannot 
afford  to  loose  pharmacies 
which  currently  provide  many 
essential  services  for  the 
population  of  the  town. 

Since  the  Nuffield  Report  was 
published  in  1986,  pharmacists 
all  over  the  country  have 
improved  and  extended  their 
professional  practices.  The  use 
of  patient  medication  records, 
patient  information  leaflets, 
Health  Education  advice  and 
collection  and  delivery  services 
are  a  few  of  the  additional 
services  which  have  resulted. 

Services  for  drug  addicts,  such 
as  needle  and  syringe  exchange 
schemes,  are  much-needed 
'ervices  which  are  now 

"ovided,  although  many 
•nacists  seem  reluctant  to 
b       ><■■■  involved.  This  is 
po        hecause  they  do  not 
att:  >ient  fees  relative  to 

the  tm  nt,  and  because  of 
the  pre  )  which  can  arise  in 
the  proviii         these  services. 

Patient  coi  ■  !i  ig  in  the 
pharmacy  (or  in  ,  .  ents'  homes 
in  the  future)  contributes  to 
better  patient  care  at  a  time 
when  other  care  services  are 
being  stretched  to  the  limit  in 
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e  community 
yet  be  stillborn 


implementing  the  "Care  in  the 
Community"  package. 

Short-sighted 

It  would  be  short-sighted  of  the 
Government  to  try  to  cut  back 
on  the  number  of  community 
pharmacies  at  a  time  when  they 
are  becoming  more  involved  in 
patient  care,  helping  remove 
the  strain  from  the  local  Social 
Services  departments,  and  other 


essential  component  of 
providing  "Care  in  the 
Community",  but  will  it  be 
possible  for  such  a  service  to  be 
provided  if  the  potential  cuts  in 
pharmacy  numbers  are  brought 
about? 

Community  pharmacy  now 
faces  an  unprecedented  air  of 
uncertainty.  The  present  state 
of  affairs  does  nothing  to  give 
the  profession  the  confidence 


Influencing  the  political  process  at  a  recent  public  relations  dinner:  Jean 
Rothwell  (left),  secretary  of  Bolton  LPC,  with  committee  member  Keith 
Williams,  Health  Minister  Tom  Sackville  MP,  LPC  chairman  Neil  Maxwell 
and  committee  member  Ruth  Shaw 


healthcare  workers. 

Already  the  first  impact  of 
the  delays  in  admitting  elderly 
people  to  residential  or  nursing 
home  care  is  being  felt. 
Pharmacists  are  being  called 
upon  more  frequently  to  collect 
and  deliver  prescriptions  to 
housebound  patients,  some 
obviously  in  need  of  care  and 
advice. 

This  may  be  part  of  their 
service  at  present,  but  what 
about  the  future  if  there  are 
fewer  community  pharmacies 
to  cope  with  the  additional 
workload  of  redundant 
colleagues? 

It  has  been  shown  that  there 
is  a  considerable  waste  of 
medicines  when  elderly 
housebound  patients  have  the 
responsibility  for  ordering  and 
handling  their  own  repeat 
prescriptions. 

Domiciliary  pharmacy 
counselling  services  are  an 


to  plan  ahead  to  provide  the 
care  which  should  be  available 
to  all  patients. 

Community  pharmacy  has 
come  to  a  standstill,  the  future 
so  uncertain  that  few 
pharmacists  will  be  prepared  to 
invest  in  additional  staff, 
extended  premises  and 
extension  of  current  services. 
They  are  unsure  whether  or  not 
whether  they  will  be  out  of 
business  next  year  —  or  the 
year  after! 

What  the  DoH  says 

In  his  March  12  letter  to  David 
Sharpe,  chairman  of  the 
Pharmaceutical  Services 
Negotiating  Committee,  Melvyn 
Jeremiah,  the  Department  of 
Health  under-secretary,  said: 
"...Beyond  that,  as  we  continue 
to  place  a  greater  emphasis  in 
the  fee  structure  on  payment 
for  professional  services,  I 
believe  that  there  is 


considerable  scope  for  funding 
new  role  activities  from  within 
existing  resources." 

It  seems  from  his  comments 
that  there  is  little  prospect  of  a 
healthy  future  for  community 
pharmacy,  as  perceived  by  the 
Department  of  Health. 

One  might  say  that  his 
comments  signify  that  we  have 
reached  the  end  of  the 
beginning  with  the  beginning 
of  the  end  in  sight  —  unless  we 
take  part  in  formulating  our 
future  role  within  the  NHS  and 
stand  firmly  together  to  face 
the  Department  where  there 
appears  to  be  a  lack  of 
understanding  of  how 
community  pharmacy  functions, 
and  of  the  services  which 
pharmacists  can  and  do  provide 
in  the  community. 

What  can  we  do? 

We  must  draw  up  a  list  of 
services  which  we  are  capable 
of,  and  should  be  providing,  in 
the  community.  For  example: 

•  Increasing  our  liaison  with 
GPs  —  offering  a  clinical 
pharmacy  service  to  groups  of 
GP  fundholders.  Do  FHSAs  need 
to  employ  independent 
pharmaceutical  advisers? 

•  Review  the  systems  used  by 
patients  when  ordering  repeat 
prescriptions  —  who  decides 
what  they  require,  request  and 
receive? 

There  is  concern  that,  in  the 
recent  Bolton  DUMP  campaign, 
some  three  and  a  half  tons  of 
unwanted  medicines  were 
handed  in  for  disposal  during 
four  weeks,  half  of  which  were 
in  their  original  unopened 
containers,  and  had  been 
obtained  within  the  previous  12 
months  (the  population  of 
Bolton  is  260,000). 

•  Look  at  our  role  in  the 
provision  of  "Care  in  the 
Community",  counselling 
patients  —  in  the  pharmacy  or 
in  their  homes  and  in  sheltered 
housing  units  —  as  well  as 
providing  pharmaceutical 
services  (suitably  remunerated) 
to  nursing  homes  and 
residential  homes. 

•  Drawing  up  suitable  systems 
to  help  patients  who  are 
dependent  on  certain  drugs, 
such  as  benzodiazepines. 

•  Help  to  draw  up  a  scheme 
for,  and  take  an  active  part  in, 
professional  audit. 

•  Introduce  systems  to  help 
patients  understand  and 
manage  their  medicines  on 
their  discharge  from  hospital. 

We  must  ensure  that 
community  pharmacists  are  an 
integral  part  of  "Care  in  the 
Community",  carrying  out  the 
duties  for  which  we  have  been 
trained,  and  not  become 
numbers  waiting  to  be 
crunched  by  civil  servants! 
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The  Corsodyl  spokesman 

Corsodyl  Mouthwash  has  the  unequivocal  recommendation  of  dentists.* 

They  know  there's  no  better  way  for  their  patients  to  take  care  of  gingivitis,  or 
for  that  matter,  conditions  as  diverse  as  aphthous  ulcer,  oral  candidiasis  and 
denture  stomatitis. 

They  know  that  Corsodyl's  active  ingredient,  0.2%1  chlorhexidine,  sets  it  apart. 

They  know  also  that  for  all  Corsodyl's  clinical  heritage  its  range  is  adapted 
for  patient-friendliness,  with  a  new  spray  as  the  latest  innovation. 

Corsodyl  has  recently  been  acquired  by  SmithKline  Beecham  Consumer  Brands. 
Speak  to  your  SmithKline  Beecham  representative  or  telephone  free  of  charge 
0800-833000  for  any  further  information  or  requirements. 


COR 


chlorhexidine  gluconate 


o  Gingivitis.  No  Contest.  No  wonder  dentists  recommend  it. 


CORSODYIDENIALGEL 


)DUCT  INFORMATION  Consult  Data  Sheet  before  prescribing.  USE  Inhibition  of  plaque,  treatment  and  prevention  of 
jivitis,  maintenance  of  oral  hygiene  Mouthwash  and  Mint  Mouthwash  are  also  indicated  for  the  promotion  of  gingival 
ling  following  surgery  and  the  management  of  aphthous  ulceration  and  oral  candidiasis    PRESENTATION  Spray  and  Mint 
jthwosh:  A  clear  colourless  solution  containing  0  2%  w/v  chlorhexidine  gluconate    Mouthwash.:  A  clear  pink  solution 
taining  0.2%  w/v  chlorhexidine  gluconate.  Dental  Gel    A  clear  colourless  gel  containing  1%  w/w  chlorhexidine  gluconate 
SAGE  AND  ADMINISTRATION  Spray.  Apply  to  tooth  and  gingival  surfaces  using  up  to  twelve  actuations  of  the  spray  twice  daily 
jthwash  and  Mint  Mouthwash,  Rinse  mouth  with  1 0ml  undiluted  for  one  minute  twice  daily.  Prior  to  dental  surgery,  rinse  mouth  with 
nl  for  one  minute    Dental  Gel:  Brush  the  teeth  with  one  inch  of  gel  for  1  minute,  once  or  twice  daily.  CONTRAINDICATIONS 
'ious  hypersensitivity  reaction  to  chlorhexidine  Such  reactions  ore,  however,  extremely  rare  PRECAUTIONS  For  oral  use  only,  keep  out 
yes  and  ears.  SIDE  EFFECTS  Occasional  irritative  skin  reactions  Generalised  allergic  reactions  to  chlorhexidine  have  also  been  reported  but 
extremely  rare    Superficial  discolouration  of  the  tongue,  teeth  and  tooth-coloured  restorations  may  occur.  This  usually  disappears  after 
ontinuation  of  treatment  Staining  can  largely  be  prevented  by  cleaning  teeth  or  dentures  before  use  but  may  sometimes  require  scaling  and  polis 
complete  removal  Stained  anterior  tooth-coloured  restorations  which  are  not  adequately  cleaned  by  professional  prophylaxis  may  require  replacement 
nsient  taste  disturbances,  burning  sensation  of  the  tongue  and  oral  desquamation  Very  occasional  parotid  swelling    PRODUCT  LICENCE  NUMBER  AND  BASIC  NHS  COST 
rsodyl'  Spray  (0029/0230)  60  ml  (OP)  £2.80  'Corsodyl' Mouthwash  (0029/0124)  300  ml  (OP)  £1  25  'Corsodyl' Mint  Mouthwash  (0029/0201 )  300  ml  (OP)  £1  25  'Corsodyl' 
I  (0029/0080)  50g  (OP)  £0.83  'Corsodyl' is  a  trademark.  Legal  Category  P  Date  of  last  revision  March  1993 
urce:  Milpro  Independent  Research,  1 992    tCorsodyl  Dental  Gel  contains  1  %  w/w  chlorhexidine  gluconate 

e SmithKline  Beecham 
Consumer  Brands 

ithKline  Beecham  Consumer  Brands,  Brentford,  TW8  9BD,  UK.  Tel:  081  560  5151 


■-zading  authority  on  oral  hygiene, 


Uniform  business  rate  is  just 
one  of  the  problems  facing 
pharmacists,  but  because  of  the 
phasing-in  period,  the  annual 
increase  has  not  been  so  very 
different  from  the  sort  of  yearly 
jump  that  people  had  to  suffer 
under  the  old  system. 

Nevertheless,  to  many,  the 
underlying  threat  of  the  full 
increases  that  will  have  to  be 
met  by  1995,  plus  the 
knowledge  that  yet  another 
revaluation  takes  place  in  the 
same  year,  is  like  having  a 
constant  threat  of  possible  ruin 
hanging  over  them. 

Charge  payers  in  England  and 
Wales  have,  however,  two  little 
known  way?  of  reducing  the 
impact  of  the  UBR  —  Section  49 
relief  and  the  right  of  appeal  to 
an  assessment. 

Many  are  unaware  that 
Section  49  of  the  Local 
Government  Finance  Act  1988 
"gives  a  charging  authority 
discretion  to  reduce  or  remit 
the  payment  of  rates  where  the 
authority  is  satisfied  that  the 
ratepayer  would  sustain 
hardship  if  it  did  not  do  so  and 
where  it  is  reasonable  for  the 
authority  to  do  so,  having 
regard  to  the  interests  of  its 
community  charge  payers". 

It  is  not  surprising  tnat  many 
are  unaware  of  this  provision; 
some  council  officials 
themselves  have  not  yet 
realised  that  it  exists.  The 
equivalent  section  of  the 
previous  Act  only  gave  them 
the  power  to  remit  rates  on 
unoccupied  premises.  Only  now 
can  they  help  a  shop  in  time  to 
save  it,  provided  that  their 
action  would  be  in  the  interests 
of  some  of  their  community 
charge  payers. 

Forty-niners 

Some  councils  are  presently 
considering  whether  they 
should  actively  promote  Section 
49  relief,  particularly  in  the  sort 
of  areas  where  there  is 
probably  only  one  pharmacy. 
Even  where  this  is  not  the 
case,  any  owner  who  thinks  he 
or  she  may  qualify  may  seek 
this  relief. 

So  far  I  have  stuck  strictly  by 
the  book  in  describing  Section 
49  relief,  but  there  is  also  the 
question  of  interpretation.  In 
my  view,  the  two  main  areas 
that  will  not  necessarily  be 
viewed  in  the  same  way  by 
different  charging  authorities 
are  those  of  eligibility  and 
hardship. 

It  seems  that  the  owner  of  a 
pharmacy  might  be  able  to 
convince  the  council  of  his  or 
her  eligibility  so  long  as  there 
are  no  other  competitors  in  the 
immediate  location.  In  a 
completely  built-up  area,  it 
would  depend  where  the 
nearest  competitor  is. 
Councillors  would  have  to  be 
onvinced  that  some  local 
people  would  be  disadvantaged 
shop  were  to  close. 

ii    efining  hardship,  you 
she  prepared  to  argue 

this  pu      on  the  evidence  of 
your  book*    ou  are  likely  to 
nave  to  pro       copies  of  these 
for  the  most  recent  years  to  the 
council.  They  will  be  looking  to 
see  if  the  return  op  capital 
employed  is  less  than 
reasonable. 


asing 
he  pain 
of  UBR 

Uniform  business  rate  need  not  be  so 
daunting  if  the  existing  discretion  available 
to  local  government  is  taken  up,  argues 
David  Lingham 


The  home  front 


In  arriving  at  a  decision,  the 
council  may  ignore  any  second 
income  from  other  activities 
carried  on  by  the  owners.  On 
the  other  hand,  they  will  also 
disregard  payments  you  make 
for  rent  or  mortgage  on  purely 
living  accommodation. 

Section  49  relief  is  a 
recognition  by  government  that 
there  are  many  cases  where 
small  firms  may  be  pushed  over 
the  edge  when  the  full  impact 
of  UBR  is  felt. 

The  other  method  of  help  — 
the  new  regulation  which 
would  permit  an  appeal  to  be 
made  only  within  the  first  six 
months  of  the  new  rating  list  — 
was  given  considerable 


publicity  when  the  UBR, 
accompanied  by  revaluation, 
came  into  effect  in  April  1990. 

For  some  time  it  looked  as 
though  it  would  be  well  into 
the  21st  century  before  all  the 
appeals  would  be  heard,  but 
the  machinery  seems  to  be  in 
top  gear  now  and  most 
outstanding  appeals  are  likely 
to  be  dealt  with  before  1995, 
when  the  next  revaluation  is 
due. 

Back  payments 

Of  course  any  reduction  secured 
is  retrospective,  so  those  who 
did  appeal  may  expect  to  get 
back  all  excess  payments  — 
provided,  of  course,  that  their 
appeals  are  successful!  What  is 
not  nearly  so  well  known  is  the 


position  regarding  late  appeals, 
which  are  allowed  under 
certain  circumstances. 

It  is  worth  listing  these 
because  many  owners  could  still 
qualify  if  they  did  but  know  it. 
A  further  six-month  period  is 
available: 

•  following  a  change  of 
occupier; 

•  as  a  result  of  physical  changes 
to  the  property  or  locality; 

•  after  a  change  of  occupation 
or  other  neighbouring, 
competing  or  similar  properties; 

•  following  a  decision  made  by 
a  tribunal  on  similar  property  in 
the  same  rating  area. 

These  circumstances  are  fairly 
straightforward  and  need  little 
explanation.  In  essence,  they 
refer  to  changing  situations  in 
the  immediate  area  which 
might  well  have  made  a 
difference  to  the  valuation 
officer's  assessment  had  they 
been  in  existence  at  the  time. 

Such  things  as  yellow  lines,  a 
new  bypass  and  so  on,  could 
give  grounds  for  appeal.  So 
could  the  loss  of  a  local  business 
where  the  staff  used  your  shop, 
or  where  another  neighbouring 
retail  premises  has  closed  down 
—  there  are  any  number  of 
possibilities. 

In  addition,  you  can  appeal  at 
any  time  to  have  an  assessment 
divided  or  merged.  These 
grounds  can  be  very  important 
to  ratepayers  battling  against 
recession,  who  might  have 
partly  empty  properties. 

It  might  be  possible,  for 
instance,  to  have  an  empty 
storeroom  separately  assessed, 
which  could  lead  to  a  complete 
rates  holiday  on  the  unused 
areas.  Alternatively,  the  division 
or  merger  can  be  a  device  to 
simply  permit  a  late  appeal. 
There  are  many  who  decided  to 
do  nothing  in  1990  because  the 
increases  were  being  phased  in. 

Bigger  increases 

Phasing  in  was  postponed  as  a 
result  of  the  pre-election 
budget  this  year.  This,  however, 
means  that  this  year,  and 
particularly  in  1994,  there  will 
be  much  bigger  increases  as  the 
full  rate  is  approached.  Owners 
may  well  wish  to  think  again! 

You  do  not,  of  course,  have 
to  be  professionally  advised. 

There  is  nothing  to  stop  you 
making  your  own  appeal  and 
representing  yourself  before 
the  tribunal.  The  advantage  is 
that  you  save  money  this  way. 
The  disadvantage  is  that  you 
cannot  really  expect  to  ensure 
that  you  cover  all  the  relevant 
points  and  make  the  most  of 
your  case.  On  balance,  I  suggest 
that  you  remember  the  words 
of  Dr  Johnson:  "A  man  who 
acts  as  his  own  advocate  has  a 
fool  for  a  client." 

As  an  alternative,  there  are 
many  local  valuers  to  act  on 
your  behalf.  Ask  whether  they 
are  experienced  in  the  field  of 
rating  and  what  the  service  is 
going  to  cost.  Many  work  on  a 
percentage  of  what  they  are 
able  to  save  you. 

And  remember  that  the 
controversial  community  charge 
is  due  to  be  replaced  by  the 
property-based  council  tax.  Do 
not  expect  that  to  do  many 
favours  for  those  who  live  over 
the  shop! 
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BEFORE      10AM      BEFORE      NOON     NEXT      DAY      TWO      DAY      SATURDAY  SERVICE 


With  our  experience,  our  resources 
and  our  package  of  domestic 
and  international  services,  we've 
the  technology  to  deliver  parcels, 
documents  and  peace  of  mind. 
For  a  copy  of  our  brochure  or  to 
discuss  your  particular  requirements 
with  your  local  depot,  call  our 
freephone  number.  And  pick  up  on 
our  expertise. 

0800  BOO  100 


Leaving   all  other  delivery  services  behind. 


EXPRESS      LETTER         E  U  R  O  L  I  N  E         EUROLINE      EXPRESS         SKYLINE      C  O  U  R  I  E 


NOW  YOU   CAN   HAVE  A  HAND  IN  THE 

p*"^  EH  TT 


For  women  who  are  hoping  to  become  pregnant  and  those  in  the  early  months,  you  can  recommend 
Preconceive  confidently.  It's  a  one-a-day  400mcg  tablet,  the  strength  The  Chief  Medical  Officer 
recommends  to  help  reduce  the  chance  of  neural  tube  defects,  such  as  Spina  bifida,  developing. 

Preconceive  has  been  developed  and  branded  by  Lanes  to  match  the  expected  growth  in  consumer 
interest  precisely.  It's  even  blister-packed  in  cartons  -    — ^  -  •  - 

a  natural  transition  from  the  contraceptive  pill.  || 


Available  from  Ernest  Jackson  &  Co  Limited, 
Creditor!,  Devon,  Telephone:  0363  772251. 


Every  woman  who  wants  a  baby  wants  the  best  for 
: ->i r  baby.  That's  where  Preconceive  can  help  -  with 
iromise  of  better  profits  for  you  too. 


All  for  around  just  4  pence  per  day. 


PRECONCEIVE 


TO  HELP  ENSURE  ADEQUATE 
LEVELS  Of  THIS  IMPORTANT  NUTRIENT 
.    BEFORE  AND  DURING  PREGNANCY 


FOLIC  ACID  TABLETS 


60  TABLETS 


t5£3  Leaders  in  natural  health  care 


THE  IDEAL  FOLIC  ACID  SUPPLEMENT 


Busincssne 


Boots  reveal  plans  for  40 
additional  stores 


Boots  the  Chemists  are  planning 
to  open  up  to  40  smaller  stores 
during  the  next  year.  The  news 
broke  as  The  Boots  Company 
announced  a  19  per  cent  increase 
in  pre-tax  profits. 

"We  will  be  nil  ling  out  more 
smaller  stores  than  we  have  done 
for  a  number  of  years,"  said 
Gordon  Hourston,  managing 
director  of  Boots  the  Chemists. 

"Because  of  our  concentration 
on  systems,  we  know  how  to 
make  a  profit  by  store  and  by 
town.  The  smaller  store  chain  has 
the  capacity  to  be  bigger  than  it 
was  and  more  profitable." 

Not  all  the  new  stores  will 
necessarily  have  NHS  contracts: 
"We  would  open  a  store  where  we 
believe  it  could  make  a  profit, 
irrespective  of  getting  an  NHS 
contract." 

Mr  Hourston  does  not  rule  out 
the  option  of  buying  independent 
pharmacies  and  relocating  the 
contracts  into  the  new  stores: 
"We  have  done  it  before." 

The  Boots  the  Chemists 
division  of  The  Boots  Company 
remains  its  most  profitable 
operation.  Profits  were  up  15.8 
per  cent  to  £285  million  on  sales 
up  7.8  per  cent. 

Boots'  chief  executive  Sir 
James  Blyth  said  this  was  the  fifth 
year  in  a  row  that  profits  were  up 
well  in  excess  of  the  percentage 
increase  in  sales  at  Boots  the 
Chemists.  The  company  attributes 
this  to  the  product  mix  and 
tightly  controlling  the  cost  base 
while  increasing  productivity. 

Boots  are  increasing  the 
proportion  of  own-label  products 
to  43  per  cent,  cutting  down  on 
low  margin  products  such  hi-fi 

Training 
award  winner 

Brecon  Pharmaceuticals  of  Hay- 
on-Wye  are  among  the  first 
winners  of  the  Powys  TEC/Laura 
Ashley  Training  and  Enterprise 
Awards. 

The  company  has  won  the 
business  training  award,  for 
companies  committed  to,  and 
making  planned  investment  in, 
training  to  meet  business  goals. 

The  company  employs  70 
full-time  staff  in  its  contract 
packaging  business. 

Imagination  Unlimited  won 
the  new  enterprise  award. 


Sir  James:  "outstanding"  year 


Sales  up  8.2pc  to  £3.96bn 
Pre-tax  profit  up  19pc  to£405.2m 

EPS  up  7.2pc  to  27p  

Dividend  up  8.1pc  to  13.4p 

and  bringing  in  higher  mark-up 
lines  including  greetings  cards. 

Productivity  has  been  helped 
by  shedding  1,000  behind-store 
jobs  through  natural  wastage 
during  the  past  year. 

Sir  James  described  the  last 
financial  year  for  Boots  the 
Chemists  as  "outstanding",  and 
pointed  out  that  margins  were 
up  on  prescriptions  even  after 
the  clawback,  "otherwise  the 
margin  improvement  would  have 
been  double". 

Mr  Hourston  has  gone  on 
record  as  distancing  Boots  the 
Chemists  from  the  PSNC's 
position  on  dispensing  contracts 
( C&D  May  22,  p935). 

However,  he  denied  the 
company  had  plans  to  negotiate 


separately  with  the  Government. 

"We  are  in  agreement  with  the 
PSNC  on  deploring  the  1.5  per 
cent  imposed  settlement  as 
suffering  a  net  reduction,"  he 
said. 

Boots  Pharmaceuticals  is  still 
suffering  from  the  question 
mark  hanging  over  Manoplax, 
but  Sir  James  stoutly  defended 
the  compound. 

"You  must  remember  that 
Manoplax  is  a  drug  for  extremely 
ill  people,"  he  said.  "Something 
which  much  improves  the  quality 
of  life  for  people  with  congestive 
heart  disease  is  of  great  benefit  to 
those  who  otherwise  wouldn't  have 
a  normal  life." 

He  said  sales  were  encouraging. 

Managing  director  of  Boots 
Pharmaceuticals,  Gordon 
Solway,  said:  "The  lOOmg  part  of 
the  life  expectancy  study  (which 
suggested  that  Manoplax  may 
increase  mortality)  has  been 
discontinued,  but  the  75mg 
study  continues." 

Currently  the  drug  is  still 
available  in  lOOmg  doses  in  the 
USA,  but  is  now  only  provided  in 
50mg  does  in  the  UK. 

"We  don't  have  a  lot  of  study 
data  at  50mg,"  said  Mr  Solway, 
"but  what  we  do  have  shows 
Manoplax  is  effective  at  50mg." 

The  future  of  the  preparation 
is  now  in  the  hands  of  the  US 
Food  and  Drug  Administration. 
Sir  James  said  that  Manoplax 
would  be  withdrawn  if  the  FDA 
decided  the  risk  was  greater  than 
it  would  countenance.  That 
would  mean  a  £30m  write-off. 

A  total  dividend  for  the  year  of 
13.4p  has  been  announced,  up 
8.1  per  cent. 


Wellcome  setback 

Chairman  of  the  Concorde  trail 
of  AZT  has  recommended  that 
the  drug  should  not  be  given  to 
non-symptomatic  HIV-positive 
patients.  He  said  AZT  does  not 
slow  the  development  of  the 
disease  nor  improve  the  quality 
of  life  in  these  patients. 

Wellcome  shares  fell  25p  to 
728p  on  the  news. 

Window  winners 

Intershop  have  announced  the 
winners  of  the  1993  National 
Shop  Window  Display 
Competition.  Boots  the  Chemist 
in  Maidenhead,  Berkshire,  were 
highly  commended  in  category 
B,  open  to  retailers  without 


professional  or  full-time  display 
facilities. 

Out  in  force 

Plenty  of  Scents  say  they  have 
achieved  113  per  cent  of  their 
UK  sales  target  since  increasing 
the  size  of  their  salesforce. 

Shocking  guide 

A  practical  guide  to  electrical 
inspection  has  been  written 
following  the  requirements  of 
the  Electricity  at  Work 
Regulations  1989. 

The  Safety  Manager's  Guide 
to  Electrical  inspection  costs  £5 
post-free  from  Saxton  Safety 
Services,  24  Saxton  Drive, 
Rotherham,  S60  3DW. 


Park  sta 
computer 
endorsement 

Park  Systems  is  the  latest 
pharmacy  computer  company  to 
offer  computerised  endorsing. 

The  prescription  endorsing  is 
based  on  the  Prescription  Pricing 
Authority's  file,  and  offers  the 
paharmacist  three  endorsing 
options: 

•  to  endorse  the  prescription  at 
the  time  of  dispensing,  from 
messages  that  appear  on  the 
screen; 

•  to  print  the  endorsing 
messages  on  a  prescription  label 
for  later  endorsement;  or 

•  to  store  the  endorsing  details 
for  drugs  dispensed  so  that  they 
can  be  reviewed  later  for  the  bulk 
endorsement  of  a  batch  of 
prescriptions. 

Changes  in  the  endorsing 
details  are  to  be  amended 
regularly,  and  monthly  drug  file 
updates  will  be  sent  to  the 
pharmacist. 

Park  have  upgraded  the 
hardware  to  cater  for  this 
additional  facility,  and  the 
computer  now  boasts  a  486  chip 
and  a  170Mb  hard  disk  drive. 

This  is  linked  to  a  colour 
monitor  and  the  company's 
latest  version  6  software,  which 
includes  the  prescription  en- 
dorsement module. 


SB  join 
Koreans  on 
quinolone 
research 

Smithkline  Beecham  are  to 
collaborate  with  the  Korean 
Institute  of  Chemical  Technology 
(KRICT)  in  the  discovery  anil 
development  of  novel  quinolone 
antibiotics. 

Under  the  terms  of  the  agree- 
ment, SB  will  have  worldwide 
patent  rights  for  for  the  dis- 
coveries. KRICT  will  receive 
milestone  payments  and  royalties 
based  on  sales. 

Additional  development  work 
and  clinical  trials  will  be 
conducted  by  SB. 

The  Koreans  have  already 
succeeded  in  synthesising  some 
novel  quinolone  compounds. 
These  are  said  to  have  broad 
antibacterial  effects,  a  long 
duration  of  action  and  the 
prospect  of  lower  adverse  effect  - 
than  quinolone  antibacteri;: 
currently  on  the  market. 
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Bleasdale  buy  completes 
Lloyds  wholesale  network 


Lloyds  Chemists  have  bought  the 
assets  of  the  north  east  regional 
wholesaler  Bleasdale,  effectively 
taking  the  company  over.  The 
purchase  price  is  expected  to  be 
in  the  region  of  £600,000. 

Bleasdale  operates  as  a  full  line 
pharmaceutical  wholesaler  based 
in  York,  and  its  catchment  area 
covers  Yorkshire  and  Humberside. 

Last  year  Bleasdale  turned 
over  £11.1  million. 

The  exact  purchase  price  of 
the  business  will  be  based  on  the 
net  asset  value,  still  to  be 
determined.  On  the  last  audited 
balance  sheet  at  the  end  of  last 
year  these  were  put  at  £(522,000. 

In  a  statement,  Lloyds  say  the 
deal  completes  their  national 
networks  of  wholesale  distribution, 
as  Bleasdale  joins  the  company's 
existing  depots  in  Kilmarnock, 
Carlisle,  Stoke-on-Trent,  Ather- 
stone,  Avonmouth,  Coulsdon 
and  Hoddesdon. 

Bleasdale  will  continue  to 
trade   under   its   own  name, 


SB  sell  off 
consumer 
brands 

Smithkline  Beecham  have  sold 
their  bath  and  bodycare  brands  to 
Sara  Lee  Corporation  and  their 
haircare  brands  to  Wella  AG. 

The  bath  and  bodycare  brands 
include  Brylcreem,  Badedas, 
Duschdas,  Body  Mist,  Fissan  and 
Williams  shaving  products.  The 
haircare  brands  to  go  are 
Silvikrin,  Vosene  and  Bristows. 

SB  have  now  sold  all  their 
toiletries  brands  apart  from  local 
businesses  in  Latin  America  and 
a  Spanish  joint  venture  for 
Williams. 

Harry  Groome,  chairman  of 
SB  Consumer  Brands,  said:  "We 
are  now  in  a  strong  position  to 
concentrate  resources  and 
investment  on  our  core  health- 
care businesss,  which  include 
OTC  medicines,  oral  care  products 
and  health-related  drinks." 

Sara  Lee  are  paying  £211 
million  for  the  bath  and  body- 
care products.  Trading  profits  of 
the  businesses  were  £36m  on 
sales  of  £644m  last  year.  Assets  of 
the  business  are  about  £55m. 

Wella  say  their  purchase  of 
SB's  haircare  brands  take  the 
company  to  number  two  in  the 
UK  market,  with  1 1.3  per  cent  of 
retail  sales.  The  price  they  paid 
has  not  been  disclosed,  but  total 
sales  last  year  were  £46m  and  net 
assets  are  valued  at  around  £5m. 

SB  say  the  sale  of  the  brands 
are  a  part  of  a  restructuring  of  SB 
Consumer  Brands. 


alongside  Barclay  Enterprise, 
as  part  of  Lloyds  wholesale 
division. 

Lloyds'  commercial  director 
Dick  turner  told  C&D  that  the 
acquisition  of  the  assets  rather 
than  the  company  itself  was 
simply  the  quickest  route  to  take 
it  over.  Lloyds  plan  to  retain  the 
current  managing  director  David 
Walker  as  general  manager  of 
Bleasdale  and  the  two-man  sales 
force  will  be  retained  and 
expanded. 

The  assets  themselves  consist 
of  a  21,000  sq  ft  warehouse,  plus 
the  stock,  plant,  fixtures  and 
vehicles.  Lloyds  say  the  existing 
staff  s  rights  were  "fully  covered" 
in  the  deal. 

Mr  Turner  added:  "The  assets 
of  the  business  definitely  include 
its  staff." 

Lloyds  are  already  talking  of 
Bleasdale  as  a  platform  for 
expansion  in  the  north  east,  and 
they  have  taken  title  to 
Bleasdale's  Numark  membership. 


Computer  drug  design  company 
Proteus  are  claiming  "excellent 
progress"  with  molecules  to 
combat  HIV/AIDS. 

In  its  preliminary  results,  the 
company  says  that  is  second 
phase  research  work  on  two 
particular  peptides  "have  shown 
remarkable  efficacy  in  vitro 
against  live  HIV".  Plans  are  said 
to  he  in  hand  for  clinical  trials  to 
start  in  the  USA  next  year. 

Proteus  are  also  reporting 
progress  in  the  areas  of 
DNA-binding  drugs,  fish  fertility 
control,      arthritis,  animal 


Thursday,  June  17 

Leicestershire     Branch,  RPSGB. 

Sherwood  region  dinner,  The 
Swallow  Hotel.  South  Normanton. 
7pm  reception.  Talk  on  postgraduate 
education  for  pharmacists  by  Jennifer 
Archer,  deputy  director,  CPPE. 

Saturday,  June  19 

Somerset  Branch,  RPSGB,  annual 
car  treasure  hunt.  7pm.  Sainsbury  car 
park,  alongside  junction  25  of  M5. 
Further  details  from  David  James,  tel: 
0823  283956 

Advance  information 

Guild    of    Hospital  Pharmacists. 

London  group.  Joint  meeting  with 
L'Association  de  Pharmacie  Hospi- 
taliere  de  I'Ouest  to  be  held  at 
Whitehall  College,  Bishops  Stortford, 
from  June  30  to  July  2.  For  details 
contact  Tonv  West,  Pharmacv,  St. 
Thomas'  Hospital.  Tel:  071-928  9292 
(ext  2169). 


Mr  Turner  said:  "We  have 
expressed  a  wish  to  continue  as 
Numark  wholesalers  last  year 
when  we  acquired  Ayrshire 
Pharmaceuticals;  they  decided 
not  to  have  us.  We  will  express 
the  same  wish  to  remain  with 
Numark  as  Bleasdale." 

However,  Numark's  chief 
executive  Terry  Norris  told  C&D: 
"It  is  entirely  for  the  Numark 
shareholders,  the  wholesaler 
principals,  to  decide  what  the 
position  should  be.  I  expect  a 
decision  from  them  within  four 
to  six  weeks." 

Expressing  a  personal  rather 
than  an  official  Numark  view,  he 
said:  "Numark,  Unichem  and 
AAH  provide  considerable 
support  for  pharmacy  and  this  is 
at  least  as  important  in  the  long 
run  as  the  flow  of  products. 

"However,  I  repeat,  it  is 
entirely  a  matter  for  Numark's 
shareholders  to  decide  whether 
Bleasdale  remains  in  Numark 
under  its  new  ownership." 


immunocastration  and  a  propri- 
etary adjuvant.  The  company  says 
it  has  some  25  projects  underway. 

Characteristically  for  this  type 
of  research  company,  the 
preliminary  results  show  a  loss, 
in  this  case  of  13.52p  a  share 
compared  with  10.86p  last  year. 

Turnover  remains  modest, 
rising  from  £3,000  in  1992  to 
£21,000  this  year.  Overall  the 
operating  loss  has  risen  from  £2.3 
million  to  £3.9m.  The  balance 
sheet  shows  net  current  assets 
standing  at  £7.3m  compared  with 
liabilities  of  £669,000  last  year. 


Coming  Events 


Aesthetics  World  Expo  '93  to  be  held 
at  the  Waldorf-Astoria  Hotel  in  New 
York,  from  July  10-13.  Further 
details  from  Shirlev  Dunmall  PR. 
Tel:  081-460  4141. 
UK  Clinical  Pharmacy  Association, 
clinical  pharmacy  lor  community 
pharmacists  study  day,  to  be  held  at 
the  International  Moat  House, 
Harrogate  on  July  18.  Programme 
and  application  forms  from  Pat 
Kennedy,  73  Aylestone  Road, 
Leicester. 

The  Chenies  Herb  Group.  Meeting  to 
be  held  at  Chenies  Manor,  Chenies, 
near  Rickmansworth,  Herts,  on 
August  4,  at  7.30pm.  'Herbs  as 
medicine,  food  and  beverages'  by  a 
Herb  Society  speaker. 
Department  of  Pharmaceutical 
Sciences,  RPSGB.  One-day  symposium 
on  August  31  to  be  held  at  the 
University  of  Keele  on  "Today's 
research  —  tomorrow's  medicines". 
Further  details  from  Room  403, 
RPSGB,  London. 


Astra  post 
spc  rtacular 

itv  ims 

Losec  has  helped  lift  Astra's  half- 
year  profits  by  63  per  cent  year  on 
year.  Sales  tor  the  anti-peptic 
ulcer  drug  were  up  52  per  cent  to 
SKrl.508  million. 

Sales  for  the  group  as  a  whole 
improved  35  per  cent  to 
SKr5,015m,  although  exchange 
rate  fluctuations  meant  that 
effective  sales  growth  was  a  more 
modest  16  per  cent  up. 

While  the  company 
experienced  a  strong  growth  in 
volume  in  a  number  of  markets, 
including  the  UK,  the  total 
increase  in  volume  during  the 
first  quarter  of  1993  was  lower 
than  in  the  preceeding  year.  Astra 
attribute  this  to  the  political 
interventions  in  the  German 
market,  where  sales  were  16  per 
cent  down. 

Respiratory  products  showed  a 
healthy  growth  for  the  first  six 
months  of  the  year,  rising  34  per 
cent  to  SKrl,167m.  This  was 
largely  on  the  back  of  Pulmicort, 
which  put  on  56  per  cent  in  the 
first  three  months  to  SKr645m. 

Plendil  also  showed  healthy 
growth,  putting  on  25  per  cent  to 
SKrl94m.  Local  anaesthetic  sales 
were  up  46  per  cent  to  SKr642m. 

Net  earnings  for  the  company 
are  up  86  per  cent  for  the  first  half 
of  the  financial  year  and  a 
dividend  of  SKr5  per  share  has 
been  agreed,  along  with  plans  for 
a  five-for-one  stock  split. 
•  Astra  has  a  new  chairman,  Dr 
Bo  Berggren,  following  the 
retirement  of  Dr  Sten  Gustafsson. 


Sales  up  35pc  to  SKr5,015m 

Pre-tax  profit 
SKrl,735m 

up  63pc  to 

EPS  up  86pc 

to  SKrl0.3 

Dividend  SKr5 

Mental  Health  Nursing,  fith 
international  congress  to  be  held 
at  UMIST,  Manachester,  from 
September  20-23.  Further  details 
from  Pippa  Burnett  on  071-836  6633 
(ext  2593). 

Retail  Solutions  '93  Conference  and 
Exhibition  to  be  held  at  the  Grand 
Hall.  Olympia,  London,  from 
September  28  to  October  1.  For 

conference  information  contact 
Jacqui  Ball,  tel:  0273  722687.  For 
exhibition  contacl  Caroline  Jackson, 
tel:  071-404  4844. 

Team  Development  Work,  RPSGB, 

residential  course  to  be  held  at  the 
Hilton  National  Hotel,  Cobham, 
Surrey,  from  September  29  to 
October  1.  Further  details  from 
Dr  J  A  Clements,  tel:  071-735  9141 
(ext  289). 

Ethics     in     Clinical  Pharmacy 

conference  to  be  held  on  October  4  -5 
at  University  of  Leeds.  Furthe> 
details  from  Rosemarv  Shaplev,  tel: 
0532  333236. 


Proteus  claim  AIDS  progress 
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ducincj 

new 


An  improved  little  machine  that  detects 
forged  banks  notes  false  and 
fraudulent  cheq 


Simply  place  it  by 
your  till  and  pass  all 
cheques  and  notes 
through  it. 

Comes  complete  with  a  3  amp 
moulded  safety  plug  and  the 
more  powerful  6  watt  backlight 
blue  lamp  at  a  value  for  money 
all  in  price  of  £39.99  including 
VAT  and  postage  and  packing. 


Real  bank  notes  remain  dull  under  UV  light  forgeries  glow  white! 
Real  cheques  remain  dull  under  UV  light  and  the  bank  logos  glow! 


To  the  UV  Light  Company,  8  Castle  Gate,  Castle  Street,  Hertford  SG14  1HD. 


°lease  send  me_ 


.  DETECT-A-DUD(S) 


jse  my  cheque  for_ 


Na 

Addre.i 


Pharmacy  name 


Please  allow  28  days  for  delivery 


Sales  bounce  b 


Spending  in  chemists  is  up,  but  wholesale  prices  continue  to  ease  as  the 

is  on  course  for  an  economic  revival 


The  recovery  is  still  going 
ahead,  despite  recent  blips  in 
the  growth  of  retail  sales  and 
manufacturing  output. 

Although  the  much-vaunted 
export-led  upturn  may  hit  the 
snag  of  shrinking  European 
markets,  consumer  confidence 
at  home  has  improved  sharply. 

Two  surveys  provide  snapshot 
views  of  how  the  recovery  is 
impacting  on  the  retail  and 
manufacturing  sides  of  the 
pharmacy  business.  Both  from 
the  Confederation  of  British 
Industry,  the  first  reveals  that 
high  street  chemists'  sales 
bounced  back  after  a  downturn 
at  the  end  of  the  winter. 
The  second  finds  optimism 
increasing  among 
manufacturers,  with  orders 
expected  to  continue  rising. 

Strong  recovery 

Overall,  the  retail  trade  saw 
year-on-year  sales  increasing  for 
the  fourth  consecutive  month 
in  April,  according  to  the  CBI, 
indicating  that  the  recovery  in 
sales  volumes  is  becoming 
firmly  established. 

Sales  by  chemists  recovered 
strongly  in  April.  Business  is 
now  reported  to  be  normal  for 
the  time  of  year,  following  a 
month  in  which  levels  were  well 
below  normal.  Nonetheless,  the 
survey  shows  that  chemists  cut 
the  level  of  orders  they  placed 
on  suppliers. 


The  expectation  is  that  sales 
will  continue  to  improve 
vigorously  in  May  compared 
with  a  year  ago,  with  volumes 
expected  to  remain  normal  for 
the  time  of  year.  Orders  on 
suppliers  will  increase 
year-on-year,  and  stocks  are 
forecast  to  stay  at  the  same 
level  in  relation  to  expected 
sales. 

Confidence  boost 

Confidence  about  the  general 
business  situation  in  the 
pharmaceuticals  and  consumer 
chemicals  industry  has  seen  a 
sharp  improvement  since  the 
last  CBI  survey,  published  in 
January.  This  reflects  a 
turnaround  in  output  which 
was  in  decline  at  the  time  of 
the  last  survey  and  is  now  on  a 
firm  upward  path,  with 
significantly  fatter  order  books 
expected  in  the  coming  months. 

Manufacturers'  capacity 
utilisation  has  improved 
considerably  since  the  previous 
survey  four  months  ago.  But 
average  unit  costs  are  forecast 
to  continue  rising,  although  at 
a  slower  rate.  Prices  are  also  set 
to  rise  further,  but  in  this  case 
there  is  unlikely  to  be  any 
speed  up  in  the  pace. 

Future  investment 

Meanwhile  manufacturers' 
spending  on  market  research, 
research,  product  and  process 

%  change 


Period 

Latest 

Previous 

on  year 

Prices  and  costs 

Retail  prices  (Jan  1987=100): 

All  items 

Apr 

140.6 

139.3 

1.3 

Chemists  goods 

Apr 

153.0 

151.3 

4.7 

Producer  prices  (1985=100): 

Manufacturing,  excl  food 

Apr 

140.6 

140.3 

2.6 

Chemical  industry 

Api 

132.5 

131.9 

3.3 

Pharmaceuticals 

Apr 

128.5 

128.3 

2.7 

Male  toiletries 

Apr 

195.5 

195.5 

10.5 

Other  toiletries 

Apr 

153.0 

152.4 

5.2 

Bandages 

Apr 

165.2 

163.5 

1.2 

Photographic  materials 

Apr 

151.8 

151.8 

5.9 

Average  earnings  (Jan  1988=100): 

Distribution  and  repairs 

Feb 

131.5 

131.5 

2.3 

Pharmaceutical  sales  and  overseas  trade  (£m) 

UK  manufacturers'  sales 

Qtr4 

1986 

1691 

15.7 

UK  manufacturers'  exports 

Qtr4 

897 

767 

17.4 

UK  imports 

Qtr4 

493 

410 

26.4 

Estimated  home  consumption 

Qtr  4 

1582 

1334 

17.9 

Sales 

Consumer  spending  (  tbn 

current  prices) 

Qtr  4 

98.6 

97.3 

5.3 

Retail  sales  value  (1990=100) 

All  retail  businesses 

Feb 

104 

104 

5.0 

Chemists 

Feb 

106 

105 

8.0 

Business  indicators 

Average  earnings  (1988=100) 

Mar 

141.9 

141.5 

3.1 

Stock  changes  (£m,  1985  prices) 

Wholesalers 

Qtr  4 

236 

-175 

Retailers 

Qtr  4 

SI 

78 

Unemployment  (UK,  per  cent) 

Apr 

10.5 

10.5 

9.4 

development  is  expected  to 
resume  during  the  coming  12 
months.  However,  expenditure 
over  the  next  year  on  building 
work  and  new  plant  and 
machinery  will  be  less  than  a 
year  ago. 

Any  capital  investment  there 
will  be  largely  to  increase 
efficiency.  Other,  but  less 
widespread,  reasons  for 
spending  will  be  to  expand  or 
replace  existing  capacity. 

Official  estimates  suggest 
that  consumption  of 
pharmaceuticals  increased  by 
more  than  18.5  per  cent  in  the 
final  quarter  of  last  year,  to 
£1,582  million  at 


manufacturers'  sellin; 
This  is  an  increase  of  nearly 
1 8  per  cent  on  the  same  tim 
year  earlier,  with  imports 
taking  a  marginally  larger  share 
of  the  total. 

The  current  level  of 
wholesale  prices  for 
British-made  pharmaceuticals 
has  eased  to  an  annual  rate  of 
2.7  per  cent.  In  contrast,  the 
cost  of  perfumes  and  toiletries 
is  rising  sharply  to  a  level  5.2 
per  cent  higher  than  a  year 
ago. 

The  retail  price  of  chemists 
goods  —  now  down  to  4.7  per 
cent  —  indicates  that  pressure 
on  margins  is  building  again. 


Rises  in  retail  prices  of  chemists'  goods  are  easing 

t  15 

)- 

en 

£  10 

c 

o 

•on  D 

c 

tt 

■5  0 

■ 

detail  prices 

Medicines,  surgical  goods 
and  toiletries 

_                                  All  Knock*  •  . 

\SONDJFMAMJJASONDJFMA 
991  1993 

Toiletry  wholesale  price  increases  pick  up 

%  change  on 
year  ago 

'roductr  selling  prices 

All  manufactured  goods  Perfumes, 

 V.  •  cTetics 

■  ■  ■  ■  ■' \  .  |  •  ■  .•  •  .  i  •  •  •  •    .  • 

Pharmaceutical  products               ■   ■  ■    ^^kmm&isamM  Jk.  m 

ASONDJFMAMJJASONDJFMA 
991                 1992  1993 

Perfumes,  toiletries  output  recovers 

180 
|  160 
g  140 
S  120 

■o 

100 

Production 

Pharmaceutical  products 

Perfumes,  cosmetics  and 
toilet  preparations 
All  manufacturing  \ 

\  <« 

•  •  • 

JASONDJFMAMJJASONDJFM 
1991                     1992  1993 

Retail  chemists'  sales  on  rising  trend 

%  change  on  year  ago 

tctail  sales  (value,  ihree  months  average) 

•                           re^''  business  >. 

\ 

•  •            .  /  .  \     A       \  ,\ 

— V  V  /  v 

Chemists^                                            '  \V 

V 

MJJASONDJFMAMJJASONDJ 
1991                            1992  1993 

Sources:  Central  Statistical  Office,  Department  of  Employment 


!  Retail  sales  figures  revised  since  May  1991 
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APPOINTMENTS 


2$xhl  a  healthy  outlook 


to  vour  local  community 


CHEMISTS 


Moss  Chemists  is  one  of  Britain's  most  respected 
pharmacy  chains.  For  over  75  years  customers  have 
relied  upon  our  high  standards  of  service  and 
professionally  trained  staff.  Staff  who  listen  and  offer 
good  advice  and  regard  themselves  as  very  much  part  of 
the  community  health  team. 

MANAGERS 

®  Chester  #  Rotherham 
m  Saffron  Walden 

Continued  growth  has  created  career 
opportunities  for  pharmacists  with  the  personality 
and  drive  to  make  a  real  impact  on  local 
community  healthcare. 

Experienced  or  newly  qualified,  (full  training  will 
be  given)  we  need  an  individual  wilh  a 
commitment  to  patient  counselling,  coupled  with 
the  communications  skills  and  management 
qualities  to  actively  market  a  wide  range  of 
medicines,  healthcare  and  leisure  products. 

In  return,  you'll  enjoy  the  full  support  of  a  highly 
professional  company,  modern  well  equipped  and 
efficient  facilities,  flexible  working  hours  and  a 
highly  competitive  salary  and  benefits  package. 
This  will  include;  PPP  membership,  pension 
scheme  with  life  assurance  and  generous  staff 
discounts. 

Apply  with  CV  to:  Mr  Roger  Cotton  MRPharmS, 
Recruitment  and  Training  Executive,  Moss 
Chemists,  Fern  Grove,  Feltham,  Middlesex 
TW14  9BD.  ,.,..„ 


SEVENOAKS  &  EASTBOURNE 
Day  Lewis  PLC 

Day-Lewis  group  require  Pharmacist 
Managers  for  above  branches. 
Excellent  salary,  minimum 
paperwork. 
Contact:  Taybi  Mohamedbhei  on 
(0732)  452452  (day)  or 
(0732)  771284  after  8pm 


MANAGER 

OR  LONG  TERM  LOCUM 
REQUIRED  FOR  EASILY  RUN 

PHARMACY  IN  HOVE. 
GOOD  SUPPORTING  STAFF. 
NO  PAPERWORK, 
NO  SATURDAYS 
SALARY  NEGOTIABLE  — 
PLEASE  TELEPHONE 
MR  PANESAR 
0273  732515 


SITUATIONS  WANTED 


A  MAN  FOR  ALL  SEASONS 

:ncy  Locum  Pharmacist  available  on  a  daily  basis, 
adaptable  and  highly  recommended. 

Contact:  Lionel  Stein, 

47  Preston  Road,  Wembley,  Middlesex. 
Telephone:  081-904  2976 


LLOYDS  CHEMISTS 


REQUIRE 

DISTRICT 
MANAGERS 

In  charge  of  5  branches,  responsible  for  both 
N.H.S.  business  and  retail  turnover.  The  qualities 
we  require  are  a  professional  outlook,  a  genuine 
interest  in  people,  adaptability  and  flair 
for  innovations. 

As  well  as  an  excellent  salary,  we  offer: 


BENEFITS 


•  Unrivalled  promotion  • 
prospects  • 

•  Profit  related  bonus  • 

•  20%  staff  discount  • 

•  Secure  Pension  Scheme  • 


VACANCIES 


MANCHESTER 

STOKE-ON-TRENT 

BIRMINGHAM 

CAMBRIDGESHIRE 

DEVON 


•  Free  Private  Healthcare     •  SUSSEX 


CONTACT 


Sandra  Williams,  Pharmacist  Recruitment  Officer, 
Lloyds  Chemists  Pic,  Manor  House, 
Manor  Road,  Mancetter,  Atherstone, 

Warwickshire  CV9  1QY. 
Telephone:  (Daytime)  0827  718001 
(Evenings  and  Weekends)  0827  260023/0827  50752 
Direct  Line:  0827  713990  during  office  hours. 


LOCUMS 


Provincial  Pharmacy 
Locum  Services  JK 


We  have  over  3,000  pharmacists 
registered!  Plus  experience  of  handling 
over  100,000  bookings  NATIONWIDE! 

OUR  BUSINESS 

Place  your  locum  problem  in  the 


hands  of  our  experienced  co-ordinators 
We  will  inform  you  the  moment  cover 
is  found.  We  leave  you  to  get  on 
with  doing  what  you  do  best, 
running  your  business. 

PLEASE  CALL  NOW! 
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LOCUMS 


ifH 

FINANCI 

mm 

K 

MIDLAND  PHARMACY 
LOCUM  AGENCY 

Urgently  require  locums  for  weeks, 
full  days  etc.  to  register  now. 
Please  call: 
(0902)  24664  (24hrs) 


FRANK  G.  MAY 
AND  SON 


Urgently  requires  locums 
covering  the  South  East. 

Please  telephone 
Keith  May  - 
0622  75442  7  (24  hours) 


IPSWICH  AREA 

Locums  required  tor  regular 
and  occasional  days  — 
please  telephone 
J.  McDonald  MRPharmS, 
Ipswich  &  Norwich  Co-operative 
Society  Pharmacy  Group. 
Tel:  (0473)  230303 


BUSINESS  FOR  SALE 


ALLIANCE  VALUERS  AND 
STOCKTAKERS 

Telephone  Harrogate  (0423)  531571 


PRESTON  (LANCS) 

For  sale  due  to  ill  health  Suburban 
Pharmacy  in  densely  populated  residential 
area  T/O  FYE  31  Aug  92  C190.682  GP 
31  8%  NHS  items  average  2,075  per  month 
Very  low  overheads,  easily  managed 
Freehold  property  with  former  UAccom 
C40.000  Offers  for  aw/Fix  around  e35,000 
plus  SAV  approx  £17.000 


SHEFFIELD 

Suburban  Pharmacy  adjoining  Surgery  T/O 
FYE  31/5/92  £262.232  NHS  items  average 
3.450  per  month  Net  profit  to  owner 
MRPharmS  over  £47.000pa  Very  '^w 
overheads,  two  half  days  Freehold  property 
£25,000  Offers  around  £120,000  for 
GW/Fix  plus  SAV  approx  £20,000 


MANY  BUSINESSES  NEVER  ADVERTISED.  PLEASE  PHONE  FOR  DETAILS 


FINANCIAL 


100% 

PRACTICE  LOANS 

We  offer  professional  people  100%  practice 

loans  to  purchase,  merge  or  re-finance, 

so  there  is  no  need  in  mortgage  your  home 

In  raise  capital  lor  tins  purpose. 

Various  repaymenl  methods  arc  available 

to  sun  iiidi\ idual  requirements  lor  terms  ol 

I'd  years  or  longer. We  arc  willing  in  consider 

• 

loans  lo  partnerships  and  sole  practices. 

Tn  liml  mil  more  call  us  mi  117  l-242-437f> 

or  write  lo  J.W.  Sleath  &  Co.  Ltd.,  Insurance 

1 

ami  Mortgage  Brokers.  58  Theobalds  Road, 

London  WC1X8SG. 

Specialists  in  Practice  Finance 

1% 

ABOVE  BANK  BASE 

FINANCIAL  SERVICES/ ACCOUNTANCY 

Special  Discounts  available  on  insurances  and  pensions. 

We  also  provide  a  superb  accountancy  service  by  post; 
reasonable  fees. 

INTERESTED?  -  Then  Ring  Sammy  Noe  on: 
0800  220309  Ext.  159  anytime 


EBM3 

Finance 

Numark  has  negotiated 
competitive  temis  from  British 
'Joint  Slock  Bonks,  lo  provide 

finance  lo  independent 
pharmacists  lor  the  purchase  of 
new  pharmacies,  or  re-finance 

existing  loans,  with  no 
trading  lies. 

//  you  would  like  mi  if/y>//i  (///<>//  form,  whu  h  bu  hides  lull 
details  oj  the  scheme,  please  contact 

Retail  Services  Department 
Numark  Management  Ltd.,  5  6  Fairway  Court 
Amber  Close,  Tatmvorih 
Staffs  B77  4RP    Tel:  0827  69269 

NUMARK  FINANCE  -  KEEPING  INDEPENDENTS  INDEPENDENT 


\V  A  I    II  R  O  O  k 


PHARMACY  COMPUTER  SYSTEMS 


5  CALVERT  COMPUTER 
SERVICES  PRESCRIPTION 
LABELLING  SYSTEMS 


including: 

•  Patient  records  •  Drug  interactions 
•  Owings  •  Stock  usage 
•  Controlled  dosage  sections  for  homes  etc. 
•  Software  from  £99.00  plus  VAT  to  £289.00  plus  VAT 
•  Complete  systems  avialable 
•  28  day  free  trial  on  all  software 


FOR  MORE  DETAILS,  CONTACT 
S  CALVERT  COMPUTER  SERVICES  AT 
83  PONTEFRACT  LANE,  LEEDS,  LS9  9HS. 
PHONE  (0532)  484746 


Simply  the  best 


Prescription 
endorsements 

years 


exZmsP^ 
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PHARMACY  COMPUTER  SYSTEMS 


AT  LAST! 

The  ultimate  full  colour  system  that  saves 
you  time  and  money  on  endorsements 
Outstanding  features  include: 

Endorsements  •  Nursing  Homes 

Full  Reporting  •  Blacklist  Alert 

Extemporaneous  Items  •  Maximises  Remuneration 

Every  UK  Drug  Tariff  •  Warehouse  &  Epos  Systems 

The  complete  system  for  only  £3295 
and  nothing  to  pay  for  2  years. 

Software  only  also  available. 


Please  telephone  for  a  demonstration 
Simple  Software  PO  Box  2611,  Smethwick, 
Warley,  West  Midlands  B66  1BN 
Tel:  021  580  1511  Fax:  021  580  1462 


PACE  (Seta 


LABELLING 
SYSTEMS 


THE  BETTER  LABELLING  & 
RECORD  SYSTEMS 

•  Faster  •  Simpler 

•  Guaranteed  Security  •  Free  Credit 
©  More  Features                   •  Low  Price 

No  one  has  more  experience. 
Don't  buy  without  first  seeing  a  Pace  Beta 
demonstrated  in  YOUR  pharmacy 
•  Available  for  one  months  trial 
For  details  and  a  free  demonstration 
Telephone:  061-941  7011 
37  Stamford  New  Road,  Altrincham  WA14  1EB 


John  Richardson  Computers  Ltd 


PMR 


Late 
Updal 


HP  EPOS 


IK  market  leader 
•  uned  speed  &  ease-of-use 
iig  Interaction  Alert 

*  Pains i1        -'selling  Advice 

*  Drin.  ;  ,       '  in  Leaflets 

*  Maine?,  v  nail  Venalink  MARs 


*  So  easy  to  install  and  use 

*  Ultra-fast  sales  for  ANY  product 

*  Comprehensive  Product  File 

*  Not  tied  to  any  one  supplier 

*  Branch  Warehousing  Facilities 
+  Pays  for  itself  in  months 


You  may  think  you  can't  afford  the  best  -  You'll  be  surprised 


FOR  MORE  DETAILS,  OR  FREE  EPOS/PMR  VIDEOS,  PHONE  0772  323763 
(FAX  0772  323003)  -    OR  WRITE  TO  J3C  LTD,  FT-1EEPOST.  PR5  6BR 


Three  Items  For  A  Total  Cure! 


PILLS  -  Patient  Medication  Records 
CheckOut  -  POSIH  epos 
Ob-serve  -  Book  keeping  package 

Hadley  Hutt  Computing  Ltd, 
George  Bayliss  Road,  Droitwich, 
Worcs.  WR9  9RD 
Telephone:  0905  795335 
Fax:  0905  795345 


zoMcuj-nrsic  ltd 


m 

PROMOTED 
PILLS  S 
OBSERVE 


PRODUCTS  AND  SERVICES 


2tt 


VETCHEM 


Special  Offer  for  pet  week 

Whilst  stocks  last. 
DR0NTAL  PLUS 
NUVAN  STAYKILL 
NUVAN  TOP 
0T0DEX  PRODUCTS 
PETL0VE  HERBAL  COLLARS 
Phone  for  details 
Brian  G.  Spencer  Ltd, 
Common  Lane,  Fradley, 

Lichfield,  WS13  8LA 
Telephone:  0543  262882 
One  of  the  Vetchem  Group 
of  Distributors 


To  advertise 
in  this 
section 
please  phone 
Joe  Doveton 
on 

0732  364422 
Ext.  2432 
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THE  COMPLETE  SHOPFITTER 


5  HOPFITTINGS  TO  SUIT  MOST  BUDGETS 

Designed  for  professionals  pCJrr 
by  professionals 
Continental  & 
traditional  dispensary 

3761  -  418941 

HALLA'  ROW  RD.  PAULTON,  BRISTOL 


PRODUCTS  AND  SERVICES 


Reduce  Your  Costs! 


ARE  YOU...  "° 

•  Currently  renewing  your  Pharmacy  Professional      i  1  i  1 

Indemnity  Insurance? 

•  Pleased  to  hear  that  you  can  now  reduce  your   

costs  to  £189  or  less  for  your  pharmacy? 

•  Keen  on  further  reductions  if  you  have  PMR  & 
a  qualified  dispenser  or  more  than  one 
pharmacy? 


...INTERESTED? 

Yes 

It'  you  can  tick  £  J  for  any  of  the  above  then  please  call  us  on 

m  021-236  0031 

♦  OVER  1000  PHARMACIES  ALREADY  COVERED. 


We  also  arrange:  ♦  Business  and  contents  insurance 
♦  Locum  RI.  insurance. 


Are  you  also  paying  too  much  for  your  car  insurance? 

SB  0245  492949 


EXTENSION  IMA  MOTOR 


Working  For  Pharmacy 


The  Pharmacy  Insurance  Agency 


PART  <>l  T11K  PROVINCIAL  PHARMACY  SERVICES  GROUP 


EXDRUM 

_STOREFITTEKS_ 


0626  -  834077 

COMPREHENSIVE  DESIGN,  MANUFACTURE 

AND  INSTALLATION  SERVICE  FOR 
 THE  RETAIL  PHARMACY  

KING  CHARLES  BUSINESS  PARK, 
OLD  NEWTON  ROAD,  HEATHFIELD, 
DEVON  TQ12  6UT 


SH0PFITTING  SYSTEMS 
&  SERVICES 

•  Free  Independent  Advice  for  Independent  Pharmacists 
•  Choice  of  Systems  to  meet  your  budget 

•  Top  design  or  unbeatable  lowest  price  package 

•  You  can  share  in  30  plus  years  experience  in 

pharmacy  planning 

Call  Frederick  Moore  —  0525  222526 
39  Cooks  Meadow,  Edlesborough, 
Beds.  LU6  2RP. 


jJILXzl  VISUAL  MERCHANDISING 

AT ITS  VERY  BEST 


\ 

Designers  and  Manufacturers  of  Glass  Cube  Merchandising  Displays. 
Cube  Arts  Ltd.,  Unit  14,  Kimpton  Trade  &  Business  Centre 
Minden  Road,  Sutton,  Surrey  SM3  9PF. 
Tel:  081-641  8771  Fax:  081-641  8948 
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STOCK  FOR  SALE 


llii  •last 

Tins 

£25.79 


(case  of  61 


t 


Split  packs  of  3's  available 


While  Stocks  Last 

Free  Delivery  Service  Provided  Nationwide 
On  Orders  of  £200  or  more 


Phone/Fax  for  further  information 
Or  to  obtain  a  copy  of  our  PLOF 

Tel:  (081)  459  6886 
Fax:(081)  451  7991 


1 


LIBRA  DISTRIBUTORS 


SRP 

COST 

Benetton  Ladies  EDT  50ml  Spray 

18.00 

9.19 

Bijan  Ladies  EDT  75ml  Spray 

52.00 

30.09 

Cabochard  EDT  30ml  Spray 

10.75 

3.20 

Charlie  EDT  50ml  Spray 

4.37 

Fendi  Ladies  EDP  50ml  Spray 

43.00 

16.83 

Azzro  Aftershave  30ml  Spray 

9.95 

5.93 

Boss  Aftershave  125ml 

26.50 

13.98 

Dunhill  Aftershave  100ml 

26.00 

15.49 

Eau  Savage  Cologne  Spray 

14.00 

7.25 

Paco  Rabanne  Aftershave  75ml 

18.75 

8.77 

WHOLESALERS  OF  FRAGRANCES  PHOTOGRAPHIC 

FILMS  &  BATTERIES 

TELEPHONE:  081-445  4164 
FAX:  081-445  1399 


*  *  NEW  *  * 


invisible  Pollen  Mask  nasal  spray  powder 

introductory  offer    RRP  £4.95 
3  charged  as  12  List    £3. 15 

Pharmaceuticals  Limited 
P.O.  Box  1380,  London  W5  2XB 
Tel:  081-997  8247  Fax:  081-998  5823 


BurophartTL^> 

r  GROUP 
YET  ANOTHER 
EXCLUSIVE  OFFER 

NIFEDIPINE 

10mg 
(ORANGE) 
£2.99 

Short  dated  04-94 

WHILST  STOCKS  LAST 

0800 
525381 


ID  Aromatics  has  over  100  Essential  Oils  and 
over  80  Perfume  Oils  always  in  stock.  Best  quality 

Aromatherapy  Oils  and  Absolutes.  |  \Q 

Exclusive  imported  Brassware,  including  the  L 
FRAGRANCER  (c). 

Pot  Pourris,  Joss  Sticks,  Incenses. 

Highly  competitive  prices  and  fast  efficient  service 
Visit  our  Retail  oudet,  or  enquire  for  Retail  and 
Wholesale  details. 

Write  for  Price  List  to 
12  New  Station  Street,  Leeds  LSI  5DL. 
Telephone  0532  424983 


J 


?S9?  seo7os% 

PHOTOGRAPHIC  WHOLESALERS 

PO  BOX  104  WESTBURY-ON  -TRYM  RRISTOI  BS9  4FN  (jRFAT  BRITAI  N 
I  ELE  PHONE  0272  G29391        hAX  0272  621590       MOBILE  ItLE  0831  228636 

LOWEST   UK    FILM  PRICES? 

■send  for  latest  list  -over  400  lines  -10th  competitive  year  •film  /s  long  dated  'EC  packs 


LIMITED 


INTROLORD 


MANUFACTURERS  OF  COTTON  BUDS 
TEL:  071-254  9786  FAX:  071-254  0838 
87-95  HERTFORD  ROAD,  LONDON  N1  5AG. 
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STOCK  FOR  SALE 


IV  i 


Che  mist  Wholes  did  o 

UNIT  22,  SHERATON  BUSINESS  CENTRE,  WADSWORTH  CLOSE,  PERIVALE,  MIDDLESEX  UB6 

Tel:  081-998  9715       Fax:  081-998  0657 


OPEN  DAY  -  SUNDAY  JUNE  13th 

10AM  TO  4PM 


Please  accept  this  as  vour  personal  invitation  to  our 
open  day  from  10am  to  4pm. 

Do  not  miss  your  chance  for  exceptional  deals  from 
the  following  major  suppliers. 


SCHOU-S 
J0ST  COt^S 


J\C&  -Q 


CHEF^0 
T\|\|\NlNGS 


WARMER 
LAMBERT 
HEALTHCARE 


P<s& 


PROCTER  &  GAMBLE 


^  ^      (HEALTH  &  BEAUTY  CARE)  LIMITED 


UIHITIKflll 

W h  i -Teh  all 

LABORATORIES 

II  J 


SO 

SmithKhne  Beecham 


ROBINSON 


Co 


O 


Zyma  <Rociie> 


ROCHE  NICHOLAS 


Smith  Nephew 


BRISTOL-MYERS  COMPANY  LIMITED 


INLAND 
HBAI-TH  ltd 


*>WEF>  HEALTH 
NAPp 
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STOCK  FOR  SALE 


URRY  — 
ROTHY'S  SHRUNK  THE  PRICES! 

110  x  24  -  50p  126  x  24  -  50p  Disc  -  50p 

Roll  paper  for  Mini  Labs  supplied  at  good  prices. 
All  prices  plus  VAT  &  Post  &  Packing. 
The  Film  &  Paper  Guy 
138  Westmorland  Avenue,  Blackpool  FY1  5QW 
 Telephone:  (0253)  697094  


DISPENSING  LABELS 


D&M  Printing  Company  Limited 

LABELS  AND  COMMERCIAL  PRINTING 

Pharmacists!  Save  Money  by  using 
our  dispensing  labels. 
Contact:  Des  or  Mark  Alger 
Telephone:  051-949  0567 
Fax:  051-949  0747 


STOCK  WANTED 


EXCESS  DISPENSARY 
STOCK  REQUIRED 

i.e.  Eldepryl,  Ossopan,  Sandimmun 
lOOmg  capsules,  20  Ladex, 
Ventolin  Nebules  2.5mg/5mg, 
Atrovent  Nebules  lml/2ml. 


Chemist  &  Druggist  List  Price 
Less  30%  Paid 


No  minimum  quantity. 

Please  phone  081-882  1646 
for  further  details. 


J  wit  C04\Jj)4h4 

the  famous     ^jfe    brand  with 
British  Standard  Kitemark 
M  FLAVOURS  M  COCKTAILS  U  COLOURS 
as  well  as  standard. 

Now  available  from 

H1PDALE  0530  510520 

rOLORAMA  PHARMACEUTICALS  081-965  4939 

WERHOUSE  081-998  9715 

iliSTRlBUTORS  081-445  4164 

(JOE)  P AN, ACE/SPI R ALH A VEN  081-904  2489 

SIGMA  PHARMACEUTICALS  0923  250201 

JUST  CONDOMS  LTD,  86-90  STREATHAM  HIGH  ROAD, 
LONDON  SW16  1BS.  Tel:  081  677  3977 


WANTED 


Old  Chemist  Shop  fittings,  Bottles,  Mirrors, 
Drug  Runs,  Bow  Cabinets,  etc. 
Complete  shop  interiors  purchased. 
We  try  hardest,  travel  furthest,  pay  more. 
Tel:  (0327)  349249  Eves:  41192  Fax:  (0327)  349397 


CHEMIST  —  WANTED  —  PHARMACY 

Surplus  Coloured  Glass  Bottles  and  Jars  Wanted. 
Black  Glass  Jars.  Drug  Jars  —  Blue  or  Green. 
Blue  Castor  Oils.  Coloured  Soda  Syphons. 
"Admiralty"  Square  Blue  Poisons.  Spare  Stoppers. 
Common  Blue  "Not  to  be  taken"  Poisons  -  All  shapes 
Mixed  Assortments  of  Surplus  Bottles  as  above. 
Contact:  Eric  Padfield,  18  Mulberry  Gardens, 
Sherborne,  Dorset.  Tel:  0935  816073  Fax:  0935  814181 
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Businessiink 


A  FREE  Service  for  Chemist  &  Druggist  Subscribers 


PHARMACIST  MANAGERS 

LEEDS  9  -  Pharmacist  manager  with  pro- 
fessional and  commercial  attitude  re- 
quired for  newly  acquired  pharmacy  of 
expanding  company.  Four  and  a  half  day 
week  including  Saturday  half  day.  Tel: 
0532  486766. 


 LOCUMS  

BOURNEMOUTH  -  Locum  wanted  for  the 
following  Saturdays  (9am-5.30pm),  17 
July,  14  August  and  28  August.  Tel:  0202 
528766.  (Can  be  a  different  person  for 
each  day). 

KENT  -  Two  manager/locums  wanted 
a.s.a.p.  Please  apply  on  0795  875593  at 
your  earliest  convenience. 

WALTHAMSTOW  E17  -  pharmacy 
manager/locum  required  for  six  months 
from  11  July  to  cover  maternity  leave. 
Tel:  081-449  9787. 


SITUATIONS  WANTED 

GLASGOW/AYRSHIRE  -  Locum  available 
for  dates  in  June.  Weeks  or  odd  days. 
'Phone  Mike  Rodden  on  0560  485266. 

W  MIDLANDS/WARWICKSHIRE  AREAS 

preferred.  Experienced,  adaptable  locum 
available  from  June  onwards  for  short  or 
long  term  duties.  References  supplied. 
Please  contact  0203  504155. 

BRADFORD  BASED  experienced  locum 
available  for  days,  weeks  or  longer.  Will 
travel.  Tel:  0274  391230  (24  hours). 
Martin  Spicer. 

SOUTH  CHESHIRE  -  Close  to  M6.  Locum 
required  one  day  per  week  for  six  weeks 
from  26  July.  Tel:  0477  532347. 


EXCESS  STOCK 

COST  LESS  30%  -  Fucidin  tabs;  100 
Ponstan  dispersible:  200  Dramamine 
tabs;  300g  Calcium  Resonium;  20  Wal- 
lace 500  Emty  bags.  0480  214355. 

TRADE  LESS  30%+VAT  -  Feldene  Melt  5  x 
28;  Rifadin  caps  300mg;  Nozinan  25mg; 
Megace  40mg;  Endoxana  lOOmg;  Asaco 
tabs  400mg.  Tel:  07715  204. 

TRADE  LESS  40%+VAT  -  110  Precortisyl 
Forte;  80  Epanutin  infatabs;  79  Serenace 
lOmg;  73  Sectral  lOOmg.  Tel:  081-904 
4197. 

TRADE  LESS  25%+VAT  -  Purchased  dir- 
ect from  Hollister  March  1993. 3  boxes  of 
30  Hollister  -  7168.  Tel:  0694  722806. 

TRADE  LESS  50%+VAT  -  274  Bonefos 
caps  (exp  9/94).  Tel:  0226  282532. 

TRADE  LESS  25%+VAT+POSTAGE  -  30 
x  Becotide  neb  solution;  3  x  100  Persan- 
tin  25mg;  1  x  500  Epanutin  25mg;  1  x  56 
Anafranil  50mg;  1  x  28  Mobiflex  20mg. 
Tel:  071-701  1643. 

TRADE  LESS  50%+VAT+POSTAGE  -  15 
x  50's  Creon  25000  caps  (exp  10/93).  Tel: 
0268  552194. 

TRADE  LESS  30% >VAT+POSTAGE  -  2  x 
Suprefact  nasal  spray;  2  x  150ml  DF118 
Elixir;  1  x  50  Surmontil  25mg;  1  x  12 
Lingraine  2mg.  Tel:  0245  264252. 

TRADE  LESS  30% +VAT+ POSTAGE  - 
262  Frumil  Forte  (exp  6/93);  28  Univer 
250mg  (exp  6/93);  39  Stemetil  25mg 
supps  (exp  7/93);  79  Exirel  15mg  (exp 
9/93).  Tel:  091-567  2756. 

TRADE  LESS  20%+VAT+POSTAGE  -  95 
Cardura  4mg  (exp  '95);  240  Suscard 
Buccal  lmg  (exp  7/93);  56  Diamox  SR 


(exp  '95);  112  Zocor20mg  (exp  7/93):  200 
Ludiomil  25mg  (exp  '95);  310  Arythmol 
150mg  (exp  '95).  Tel:  081-539  1922. 

25%  OFF+VAT+POSTAGE  -  9  x  5  x  1.5ml 
penmix  50/50  penfill;  4  x  5  x  1.5ml 
human  protaphane  penfill.  Ordered  in 
error  by  locum.  Tel:  0272  736580. 

TRADE  LESS  30%+VAT  -  Didronel  PMO; 
Univer  180;  Debrisan  sach;  Oruvail 
lOOmg  x  200;  Granuflex  S143;  Cyprostat. 
Less  50%  -  Biotrol  38-830;  Coloplast 
MC20O2  6765.  6742.  Tel:  0702  75140. 

TRADE  LESS  50%+VAT+POSTAGE  -  27 
Wallace  Triform  TF500L  bags:  3  x 
TF500M:  3  x  10  Urisac  350  short  tube;  1  x 
30  Conveen  5130;  8x  Simpla  54  bags.  Tel: 
0709  522605. 

TRADE  LESS  30%+VAT+POSTAGE  - 
Pyopen  inj  x  11  (exp  4/94),  4  x  S265,  2  x 
S310, 2  x  S271.  1  x  S362,  S500, 4  x  3663. 
Tel:  0376  328983. 

TRADE  LESS  15%+VAT+POSTAGE  -  20 
x  30  Sandimmun  caps  lOOmg;  20  x  30 
Sandimmun  caps  25mg,  plus  thirty  days 
credit.  Long  expiry.  Tel  and  fax:  0533 
627054. 

VAT+SIGNED  ORDER  -  MST  200mg,  75 

tabs  for  £100.  Tel:  0383  830212. 
TRADE  LESS  30%+VAT+POSTACE  -  3  x 

60  Cyklokapron  tabs;  3x7  Pentasa 
enemas;  2  x  56  Androcur  50mg  tabs; 
3  x  10  Coloplast  3210;  2x5  Flanges 
S354;  2  x  30  Pouches  S266.  Tel:  0274 
725955. 

TRADE  LESS  30%+VAT+POSTAGE  -  4  x 

90  Simcare  closed  stomabag  with  filter 
ref  no.3224481,  38mm.  Tel:  0272 
247172. 

TRADE  LESS  25%+vat  -  2  x  28  Hytrin  (exp 
10/93);  3  x  250  Paladrin  Forte  exp  9/93);  2 
x  28  Cobetaloc  SA  (exp  10/93):  2  x  28 
Inderex  (exp  1/94);  100  Slo-Phyllin 
125mg.  Tel:  0702  715485. 

TRADE  LESS  40%+VAT+POSTAGE  -  2  x 
30  Biotrol  Integrale  Code  32.440.  Please 
tel:  071-253  9859. 

TRADE  LESS  30%+VAT  -  10  doz  Calpol 
140ml  non  sugar-free  (exp  8/93).  Tel: 
0279  654172. 

COST  LESS  30%  -  Convatec  S240  14  x  10; 
Coloplast  5935  1  x  30;  Uriplan  bags  D5M 
2  x  10.  Tel:  0480  214355. 

flO/BOX+VAT+POSTACE  -  3  x  10  Simpla 
leg  bags  370817;  £25/box+vat+postage  3 
x  30  Hollister  stoma  bags  2113;  £2.50 
each+vat+postage  2  Hollister  Karava 
paste.  Tel:  0625  523059. 


BUSINESSES  WANTED 

ALL  AREAS  JUST  OUTSIDE  M25  -  Ex- 
proprietor  looking  to  purchase  a  phar- 
macy business  with  t/o£400K  per  annum 
and  scripts  4K  per  month.  Tel:  081-986 
9229. 


FOR  SALE 


VOLVO  360GLE  D'  reg.  C/L,  EAV,  S/R. 
34,000  miles  p.s.h.  MOT/Tax.  Mint  condi- 
tion. Tel:  081-440  44311  (day),  0707 
321085  (evening/weekends). 

ZAFF  shop  fittings,  vgc.  20  hays  (plus 
counters);  External  chemist  sign  15ft  x 
2ft  6ins.  Offers.  Tel:  081-573  8160. 

CAVALIER  GSi  16v  white/1990  G  reg/full 
service  history/vgc.  (ins  group  13).  Tel: 
0475  672193  (work)  or  050881  5461 
(home). 

TOURING  CARAVAN  -Crown  Golden  132/ 


h&c  shower/oven/fridge/heater.  £2000. 

Tel:  0623  754205. 
KL8  tablet  counter.  Hardly  used,  vgc.  £425. 

Tel:  0272  622632. 
2  PERFUME  CABINETS  -Good  quality/ 

illuminated  and  tloor  standing.  Excess 

due  to  refit.  Buyer  to  collect.  Cost  new 

£31 1( )  each.  Will  sell  at£]  50  each  +  vat.  Tel : 

0782  314814. 


WANTED 


MINI  LAB  required  in  good  working  order. 
State  make,  model,  size  etc.  and  best 
price.  Tel:  0662  242030  or  write  to  41 
High  Street,  Omagh,  N.  Ireland  BT78 
1BA. 

CASH  TILL,  CD  cupboard,  weighing  scales 


and  computer  wanted.  Tel:  0533  393139. 
SHOP  FITTINGS,  sunglasses  stand.  Musi 

he  in  good  condition  -  will  collect.  Tel: 

11252  23289 
OUALITY  SECONDHAND  liftings  Please 

provide  photos  and  indicate  prices.  Tel: 

0602  782336. 
URGENTLY  WANTED  -  Evans  calfiferol 

1.25mg  tabs  for  patients.  Please  tel:  0639 

822.340. 


ACCOMMODATION 

COSTA  BLANCA,  CALPE  -  Select  resort, 
hunt  line  apartment.  50yds  from  sandy 
beaches.  All  amenities  close  by.  Sleeps 
4/5.  From  only  £100  per  week.  Tel: 
061-794  8243. 


IMPORTANT 

Because  demand  for  free  Business  Link  entries  exceeds  the  space 
available,  subscribers  are  asked  to  comply  with  the  150-word  limit. 
To  avoid  delay  in  publication,  please  ensure  that  brand  and  drug 
names  have  the  correct  spelling  and  that  the  text  is  legible. 


Free  entries  in  "Business  Link"  (maximum  30  words)  are 
restricted  to  community  pharmacist  subscribers  to  Chemist 
&  Druggist.  No  trade  advertisements  will  be  permitted. 
Acceptance  is  at  the  discretion  of  the  Publishers  and  depends 
upon  space  being  available.  Send  proposed  wording  to 
"Business  Link"  using  the  form  below. 
EXCESS  STOCK  CAUTION:  Pharmacists  are  responsible  for 
the  quality,  safety  and  efficacy  of  medicines  they  supply.  In 
purchasing  from  sources  other  than  manufacturers  or 
licensed  wholesalers  they  must  therefore  satisfy  themselves 
about  product  history,  conditions  of  storage  etc 


To:  Business  Link,  CHEMIST  &  DRUGGIST,  Benn  House,  Sovereign 
Way,  Tonbridge,  Kent  TN9  1RW. 

PLEASE  COMPLETE  IN  BLOCK  CAPITALS 

Surname  

First  names  

Address  

 Postcode   

Personal  RPSGB  Registration  number  

Telephone  number  

Proposed  advertisement  copy  (maximum  30  words) 


To  be  included  under  section  Heading  .  . 
Signed   Date 
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Aboutpeople 


Winners  of  the  Glaxo-Association  of  British  Science  Writers  1992  Awards 
pictured  at  the  Ironmongers  Hall  after  their  presentation  by  the  deputy 
chairman  and  chief  executive  Glaxo  Holdings,  Dr  Richard  Sykes  (centre, 
back  row).  Sir  Michael  Atiyah,  president  of  the  Royal  Society  (back  row, 
third  left),  told  them  that  it  was  important  to  "  expose  science  to  the 
public".  If  the  public  understood  and  backed  science  then  the  Government 
would  do  so.  ASBW  chair  Wendy  Barnaby  stands  third  right,  back  row 


Mycil  Swim  2000,  sponsored  by  Crookes  Healthcare,  is  launched  by  Adrian 
Moorhouse  and  Sharron  Davies.  The  scheme  intends  to  produce  young 
swimmers  who  will  go  on  to  compete  in  the  Olympic  Games  in  the  year 
2000.  Adrian  and  Sharron  (right)  are  pictured  with  Lindsay  Robinson  and 
Edward  Clement,  two  of  Britain's  top  young  swimmers,  and  Heather 
Mountney  (left),  Mycil  senior  product  manager 


Appointments 


The  Royal  Pharmaceutical 
Society  has  designated  11  new 
Fellows,  two  of  whom  are 
community  pharmacists,  three 
academics,  five  hospital 
pharmacists  and  one  pharmacist 
administrator.  They  are: 

For  distinction  in  the  profession 
of  pharmacy- 
Anthony  C.  Cartwright,  St 
Albans,  Herts.  Pharmacist 
administrator  at  the  Medicines 
Control  Agency.  Qualified  1964. 
Andrew  J.  McLaughlin,  Allo- 
way,  Ayr.  Chief  administrative 
pharmaceutical  officer,  Ayrshire 
and  Arran  Health  Board. 
Qualified  1968. 

Alexander  Matheson,  Isle  of 
Lewis,  Ross  &  Cromarty.  Member 
of  the  Pharmaceutical  General 
Council  in  Scotland.  Qualified 
1965. 

Mair  G.  E.  Price,  Cwmbran, 
Gwent.  Chief  administrative 
pharmaceutical  officer,  Gwent 
Health.  Qualified  1956. 
Michael  Weinronk,  Eastham, 
Wirral.  Community  pharmacist. 
Qualified  1959. 

For  distinction  in  the  practice  of 
pharmacy. 

Christopher  W.  Barrett,  Horley, 
Surrey.  District  pharmaceutical 
officer  and  chief  pharmacist, 
Royal  London  Trust  /  Newham 
Healthcare.  Qualified  1960. 
Christopher  D.  Clarke, 
Worthing,  West  Sussex.  Director 
of  pharmaceutical  services, 
Worthing  District  Health 
Authority.  Qualified  1967. 
Peter  M.  Matthews,  Stourbridge, 
West  Midlands.  Head  of 
pharmacy  services,  Sandwell 
District  Health  Authority. 
Qualified  1965. 

For  distinction  in  the  science  and 
profession  of  pharmacy. 
Colin  J.  Briggs,  Winnipeg, 
Manitoba,  Canada.  Professor  at 
faculty  of  pharmacy,  University  of 
Manitoba.  Qualified  1963. 

For  distinction  in  the  science  of 
pharmacy. 

[Irian    L.    Furman,  Newton 
vns,  Glasgow.  Senior  lec- 
department  of  physiology 
,rmacology,  University  of 
Qualified  1970.  ' 
Grah&is       Stammer,  Australia. 
Assoc;  ■<!,.  department 

of  pharmat  •  University  of 
Sydney.  Qualiii  d  1957. 


John  Hemingway,  former 
director  of  APS,  is  nominated  to 
be  chairman  of  the  proposed 
Dewsbury  Health  Care  Trust. 
John  Hooker  is  to  be  the  new 
buying  director  for  Nurdin  & 
Peacock. 

Robert  Ingram  takes  the  newly 
created  position  of  president  and 
chief  operating  officer  with 
Glaxo.  He  will  be  responsible  for 
sales  and  marketing  organisation, 
the  Glaxo  Research  Institute, 
technical  operations,  and  the 
legal,  finance  and  human  resources 
departments. 

In     another  management 


change,  George  Morrow  becomes 
group  vice-president  of  Glaxo 
Pharmaceuticals'  strategic 
business  unit. 

Ever  Ready's  new  position  of 
national  accounts  and  trade 
marketing  director  has  been 
filled  by  Mark  Kerray. 
Graeme  Russell  has  been 
appointed  technical  services 
executive  with  3M's  Photo  Color 
Systems  Division. 
Richard  Harrington  is  Swains 
International's  new  chemist 
sector  area  manager  for  Essex, 
Hertfordshire,  Kent,  Sussex, 
Surrey  and  the  M25  corridor. 


Exam  success 
for  generics 

Seventeen  sales  personnel  from 
APS/Berk  and  Cox  Pharmaceuticals 
passed  the  Association  of  British 
Pharmaceutical  Industry  exam 
for  generic  sales  representatives 
in  May. 

The  new  exam  recognises  the 
need  for  generic  sales  reps  who 
call  on  pharmacists  to  be 
educated  to  an  agreed  standard. 
The  ABPI  Code  of  Practice  calls 
for  all  company  staff  to  take  the 
exam  within  two  years  of  taking 
the  sales  appointment. 

The  next  ABPI  exam  will  be 
held  in  November. 


Sale  causes 
a  stink 

Colehill  Pharmacy  in  Wimborne, 
Dorset,  was  inundated  with 
customers  last  week  when  the 
neighbouring  newsagent  decided 
to  play  a  practical  joke  on  them. 

Mr  Alan  Gwynne,  the  news- 
agent, was  fed  up  with  a  pile  of 
horse  droppings  on  the  pavement 
outside  the  shops.  He  stuck  a  "for 
sale"  sign  in  the  dung,  offering  it 
for  20p.  Prospective  buyers  were 
told  to  call  into  the  chemist. 

Pharmacist  Geoffrey  Tan 
luckily  saw  the  funny  side  of  the 
prank,  but  was  quick  to  remove 
the  sign  when  he  returned  to  the 
shop.  They  had  lots  of  enquiries, 
said  Mr  Tan,  but  nobody  bought 
the  dung  —  it's  still  there  if  any 
keen  gardeners  want  it. 


Peter  Blundell,  manager  of  AAH 
Reading  depot,  presents  Caryl  Kelly 
with  her  Home  Health  catalogue. 
Jonathan  Pearson  (left),  director  of 
Oxford  Drug  Co.,  and  Sarah  Bryen 
(right),  AAH  representative,  were 
also  present 
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SUPPORT 
SOLUTION 


BlackgffM* 


CONTAINS 

Glucose  BP  3  56g  Disodium  Hydrogen  Citrate  BP  0.53g 
Sodium  Chloride  BP  047g  Potassium  Chloride  BP  030g 
COMPOSITION  Of  RECONSTITUTED  SOLUTION:  (per  litre) 

Sodium  SOmrnol  Potassium  20rnmol 

Chloride  60mmol  Citrate  lOmmol 

Glucose  90rnmol 

|  KEEP  All  MEDICINES  OUT  Of  THE  REACH  OF  CHILDREN] 

STORE  IN  A  COOL  DRY  PLACE  PLS272W22  P/W681/2  'HiReqd  Trade  Mart 

Rorer  Pharmaceuticals  Ltd  I  p  I 

Eastbourne.  England  and  Dublin.  Ireland      I  1 


PRESCRIBING  INFORMATION 

Presentation:  Foil  laminate  sachels  each  containing  Sodium  Chloride  BP  0  47G,  Potassium  Chloride  BP  0  30G,  Glucose  BP  3  56G,  Disodium  Hydrogen  Cilrate  BP  0  53G  White  etlervescenl  tablets  each  containing  Anhydrous  Citric  Acid  BP  0  384G,  Sodium  Bicarbona'e 
BP  0  336G.  Potassium  Chloride  BP  0  186G.  Sodium  Chloride  BP  0  1 1 7G.  Glucose  BP  1  62G  Uses:  Oral  correction  ot  ttuid  and  electrolyte  loss  and  treatment  ot  watery  diarrhoea  ol  various  aetiologies  including  gastroenteritis  in  ait  age  group:,  Rec (institution:  :v  n  ■•  1 
of  each  sachet  or  two  effervescent  tablets  should  be  dissolved  in  200ml  (approx  Ml  oz )  ol  Iresh  drinking  water  For  inlants.  Ihe  water  should  be  Ireshly  boiled  and  cooled  Dosage:  Intanls  -  one  to  one  and  a  halt  times  the  usual  daily  teed  volume  (normally  150  ml/kg  body 
weight  over  24  hours)  Children  -  one  sachet  oi  two  effervescent  tablets  after  every  loose  motion  Adults  -  one  or  two  sachels  or  fwo  or  four  effervescent  (ablets  after  every  loose  motion  More  may  be  required  initially  lo  ensure  early  and  lull  volume  repletion  Cow's  milk 
and  artificial  milk  feeds  in  inlants  should  be  slopped  tor  24  hours  and  gradually  reintroduced  when  Ihe  diarrhoea  has  lessened  Breast  feeding  should  be  continued  Contra*  Indications:  there  are  no  known  contra-mdicalions  lo  Dioralyte  bul  there  may  be  a  number  ol  condific 
where  Irealment  will  be  inappropriate,  eg  intestinal  obslruction  requiring  surgical  intervention,  renal  lailure  Precautions:  Dioralyte  should  nol  be  reconstituted  in  dilulents  olhei  than  water  and  only  lo  ihe  correct  volume  Dioralyte  should  nol  be  admimsleied  to  inlants 
under  1  year  ol  age  except  on  medical  advice  Pharmaceutical  Precautions:  Sachets  -  store  in  a  cool,  dry  place  Tablets  -  store  in  the  original  container  in  a  cool,  dry  place  and  replace  cap  immedialley  after  removal  ol  table! s  Legal  Category:  P  Pack  Quant!?* 
Pack  ol  20  NHS  price  £4  1 7  effervescent  tablets  Pack  of  4  tubes  ot  10  NHS  price  £4  1 7  -  RPR  House,  St  Leonards  Road,  Eastbourne 


RHONE  -POULENC  RORER 


THE  WINNING  FORMULA 


Only  one  brand  of  shaving  products  is  targeted  to 
set  everyone's  needs, 
that's  Palmolive. 

We'  ust  designed  bold  new  packaging  for  our 
range  of  Foams,  Gels  and  Cremes  and  introduced 
aluminium,  rust  free  cans  to  further  increase  demand. 


Not  to  mention  a  £2m  marketing  support  programme 
including  our  £1m  multi-media  supported  Palmolive 
Shave-a-thon  which  will  be  one  of  the  most  talked 
about  fund-raising  activities  this  summer. 
Another  winning  combination  for  You  -  from 
Palmolive. 


For  further  information  call  Michael  Bealing, 
chemist  development  manager  Colgate-Palmolive 
on  0483  464649. 


